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(2 1 More readership, 


Sell more goods. 


NEW RCA VICTOR “PICTURE VISION” ACTION DISPLAY 


Loaned to America’s finest 

stores for one week’s showing 

| \ wel RVG aN on predetermined schedules. The 

FREE < Bf gia “ only cost to the store is small incom- 
Your copy \ ad ing express charge. 

—o ar > Is your store enjoying the benefits of these fine 

a . GAL Showmanship Displays? Write or Call—our repre- 


News’ a q 
Write today on sentative will be glad tocall. No obligation, of course. 
your letterhead. 


W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 


Specialists in Merchandise Presentation « Demonstration + Displays « Exhibits 
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How Display Is Handled At Younkers Of lowa 
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The Display Parade 
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By Marion S. Wilcox 


By Virginia Roehl 
By S. Marie Ware 


By Howard Kuhn 
By Louis Gehring 


By Jim Kiley 


By Howard F. Stceves 
By Findley Williams . 


By Jim Tupper . 


By Jim Tupper . 
By John F. Bowman, Jr. 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


The September issue, in the mail 
September 15, is the annual Christmas 
number — replete with holiday displays 
of all types . . . Among other feature 
articles will be one on display'’s part in 
a store-wide bridal promotion at The 
Dayton Company, Minneapolis, and 
another on the avant garde displays 
at Gump's, San Francisco. 


THE COVER 


This striking and colorful display is 
the work of Odell McWhorter, display 
director, Sater's, Evansville. 


EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Manager 
R. C. Kash, Editor 
Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 
Jim Tupper, Art Director 
John Mendel, Production Manager 


Eastern Office 


47 West 57th Street, New York City 19. 
Phone PLoaza 3-5989. 


Western Representative 


Kerr & Gillmann, 3038 Beverly Bivd., 
Los Angeles 4. Phone DUnkirk 8-0613. 


. 
SUBSCRIPTION RATES 


Published monthly at 4.00 a year for the United 
States, Canada, Pan-American Countries, 
Philippine Isiands and Spain; all others $5.00 
a year. Canadian and foreign orders payable 
in U. S. funds by International money order 
or New York bank draft. Single copies 50 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date; other- 
wise missed copies cennot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 
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Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
LJ 
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Why is Durabelle the favorite of stores from coast to coast? 


SEATTLE —Bon Marche 

SAN FRANCISCO —The Emporium 
LOS ANGELES —). W. Robinson Co. 
DALLAS—A. Harris Co. 

HOUSTON —Foley’s 


NEW ORLEANS —Maison Blanche Ltd. 


MIAMI —Burdine's 

ATLANTA —Rich’s Inc. 

NEW YORK —Oppenheim-Collins 
BOSTON —Jordan Marsh Co. 


MONTREAL —Robert Simpson Co. Ltd. 


TORONTO —T. Eaton Co. 

DETROIT —Crowley-Milner Co. 
CHICAGO —Mandel Brothers 
MINNEAPOLIS — Dayton Company 
COLUMBUS —F. & R. Lazarus & Co. 
PITTSBURGH — Kaufman's 


-to name just a few 





BECAUSE 


she has impeccable Style 


BECAUSE 


her Price is sensible 


BECAUSE 
she wears our exclusive 
Springwave Wig 


BECAUSE 
she is extra light-weight 
... impervious to heat and cold 
.. practically unbreakable 
(U.S. Air Force makes 
flakproof vests of 
this same plastic) 


498 Seventh Avenue e New York 18 e Dot Williams, President 
Mary Brosnan & Durabelle Plastic Mannequins e Pacific Promotions 





DURABELLE is the only dependable PLASTIC mannequin made 











TEAM 
TRIM-RITE 


with 


Honest, you'll have to 
SEE Trim-grid with 
your very own eyes to 
realize what a beauti- 
ful and versatile prop 
it is. Quickly converts 
for use as mannequin 
platforms, ensemble 
tables, backgrounds, Contact your Trim-rite 
suspension displays, dealer today, or write 


ceiling grids. us direct. 
: | | = — ee ae | All hardwood, 
, .\ — choice of natu- 

-_ s) | ral finish oak or 


j maple. Choice 
of natural 


wood finish or 
P black legs. 
for complete 18-piece set 
f.0.b. San Jose, Calif. (approx. weight 13 Ibs.) 
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~ propuct of TRIM-RITE DISPLAY CORPORATION 728 NorTH NINTH ST. SAN JOSE, CALIFORNIA 
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FOR THE SOFT ARTISTIC TOUCH THAT IS SO IMPORTANT IN WIN 
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Cool, crisp 
and styled ” 








at dress 


weor it with of without 
the jacket . 995 
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IS MOST VERSATILE 


for both the informative signing 
at the point of customer contact 
and the "come in and buy” sign- 
ing for your window displays. 
New type styles now available 
I create stimulating effects. 


THE MORGAN CO. 


3984 AVONDALE AVE., CHICAGO 41, ILL. 
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@SEND FOR 4 
NEW 
CATALOG 


M53 Line-O-Scribe Machines 
| M54 New Type and Supplies 


To 
Firm 


Address 
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QUAKER STONE 
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many other RUBNER Christmas Designs and all 
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NO MORE — 


— featuring — 
New York 63, N. Y. 
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large selection of sparkling new designs w 
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incredibly beautitul 
translucent plastic mannequins 


42 » . 7 


Amazingly different from any mannequin you've ever seen 
Translucent living light gives a luminous intensity to its inner surface. For the tirst time, 
yeh; IAad* ee wr | | yatthe Th 
a machine-molded* mann ‘QUIN ¢ onceived and engineered fo get tine TU 
ettect trom modern Stage lighting” — GO mannequin in tune with the great 
advances in display technique .. New in texture, with the sculptured 
beauty « orecious jewels, to add dramatic quality tO fashion displays 
At our preview, leading display men acclaimed Frankel’s new 
™~ 78 . sae ms . —_ . -— - { - 
Dresden line as ‘the most revolutionary advance in the history of the 
industry.’ You must see them to appreciate their beauty. 


Pri ed qt $145 Available oa limited number of tine stores this Fall. 


Machine-molded plastic mannequins in standard finish. 97 50 


Frankel 


a ie me ee ee 


SINCE 1888 






Frankel Plastic Molding Co., Inc. 
Frankel Display Fixture Co., Inc. 
Frankel Plastic Corp. 
493 Seventh Ave., New York 18, N. Y. 


Factory at Leominster, Mass. 





— 
— 





fia 4 
. e% ~~ dy +¥ PPS - ‘ : 
LURAY Ve gt “ i H 
BAAD AR AD ut 84, NA 
4 4, - yt es 


CUT YOUR 
CHRISTMAS 
DISPLAY COSTS 
IN HALF 


WITH REMARKABLE, 
ECONOMICAL 


BEAVER 
BOARD! 


GU Pe. 
Certain teed \ 
amma 

BUILDING 

PROQUCTS 


Certain-leed 
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@ Cuts cleanly, 
easily, into any 
shape you wish. 


@ Is exceptionally light, 
with plenty of “bend.” 


@ Can be used as is, or 
is readily decorated by 
any painting or printing 
process. 


@ Comes in several thick- 
nesses and lengths. 


FREE! Send for your sample of 
Beaver Board* and complete 
information on how this ver- 
satile fiberboard can solve 
many of your problems. 
Write to Displays, care of 
Certain-teed Products 
Corp., Ardmore, 
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Pennsylvania. 





BLELUMENATED OUTDOOR 


The GENERAL Line of illlumi- 

nated plastic Christmas dec- 

orations is composed. of 

colorful lighting units molded 

of tough, weather-resistant, 

translucent sheet plastic ma- 
terial assembled with aluminum frames and tie 
rods. Every unit is illuminated from within with 
incandescent lamps for effective Christmas 
Holiday displays that are colorful both day 
and night. 





P —GP 39-14 39°' Carol Singer 
Wreath $48.50 


item Q —GP 39-14 39"' Chimney 


Santa 


Item AA—GP 39-14 39" Sno-Man 


ltem G —GP 22-12 Santa Wreath 


—GP-22-12 Triple Bell 
Wreath 


—GP 22-12 Merry Christmas 
Wreath 


J) —GP 22-12 Seasons Greet- 


ings Wreath 


A—GP 39-14 39" Deer Wreath $48.50 
B—GP 39-14 39'' Candle Wreath 48.50 
C—GP 30-14 39" Santa Face 

Wreath | 48.50 
D—GP 39-14 39" Triple Bell 

Wreath .. _., 48.50 
E—GP 39-14—39" Merry 

Christmas Wreath 48.50 
F—GP 39-14 39° Seasons 

Greeting Wreath 48.50 


Send today for new 24-page catalog No. 
53 describing and showing in color com- 
plete line of Holiday Decorations and 
Quantity Discount Price Schedule. Dealer- 
ships and Agencies available. Write for 
details. 


[] Bulletin No. 502-A— 
Plastic Raydomes for Plant Protection 
} Bulletin No. 524-R— 
Paul Bunyon Balsom Roping, etc. 
Bulletin No. 531— 
Northern Evergreen Festooning 
[] Bulletin No. 539-R— 
Southern Festooning, Wreaths, etc. 
} Bulletin No. 540-R— 
Attractive Holiday Decorative Items 
Bulletin No. 542— 
Christmas Scenes and Displays 
Bulletin No. 545-R— 
Spirolum and Aluminum Festooning 
Bulletin No. 548— 
Large Outdoor Holiday Scenes 
Bulletin No. 556— 
Pacific Coast Evergreen Festooning 
] Bulletin No. 567— 
Outdoor Nativity Scenes 
) Bulletin No. GP573— 
Artists Plastic Palettes 
| Bulletin No. 574— 
Small Stars, Bells and Balls 
Bulletin No. 575— 
Carol Singers, Illustrated 


DISPLAY WORLD 




























Item K—GP 36-36 Double Face 38" 


Red Bell $37.75 
Item L—GP 24-24 24" Double Face 

Triple Bell 20.00 
Item M—GP 30-30 Double Face 30" 


27.75 


Santa Face 


Item N—GP 30-24 Double Face 30" 


Lantern 


25.50 


Item O—GP 40-60 Double Face 60" 


Full Size Santa . 67.50 





Send for 24 page Catalog (in colors} No. 53 
and Accessory Bulletins. 


[} Bulletin No. PE576—Holiday Decorations 
Bulletin No. MA578— 
Santa, Reindeer & Madonna Scenes 


Bulletin No. 579— 
Glas Stix Cut-Out Figures 


[] Bulletin No. BA571-PF582-AM583— 


Plastic Formed Letters 


[}] Bulletin No. 584— 
Plastic Sheet Rod & Tubes 


[] Bulletin No. 585-588A— 
Full Round Nativity, Santa, Sleigh Figs. 


[| Bulletin No. 589— 
General Electric Holiday Lamps 


[} Bulletin No. PLE590-FRE59i— 
Plastic Stick-on Letters 


[] Bulletin No. SB592—Christmas Tree Stands 
[} Bulletin No. UP600— 


Indoor Christmas Items 
Bulletin No. GP60I—Bath Room Enclosures 
Bulletin No. SC602— 


Aluminum Silver Festooning 


—— 
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item R—GP 3-55 Illuminated 5'%' 


Triple Candles $87.50 
Item S—GP 48-38 Double Face 44" 

Ilum. Lantern 50.00 
Item T—GP 60-40 54" Illum. White 


Star of Bethlehem 45.00 


Item U—GP 22-10 Illuminated 5 Point 





Star 20.00 
Item V—GP 36-24T Illum. White Star 

of Bethlehem 20.75 
Item W—GP 12-7 12"'Red Plastic Bell 6.95 
Item X—GP 8-4 8" White lllum. Bell 4.75 
Item BB—GP 8-45 Illum. 8” x 9" 

Jac-O'Lantern 4.75 
Item BB—GP 11-7 lum. FE x 14" 

Jac-O'Lantern 6.95 











Item Z Merry Christmas 
37° illum. Sign $287.50 
Item ZZ Seasons Greetings 
43' Illum. Sign . 325.00 
GP 3-38 Illum. Pealing Bell 157.50 
Lamp Post Brackets, Separate: 
GP 301B Standard Bracket 5.00 















GP 401B Heavy Bracket 10.00 


PIN SOCKETS AND STREAMERS 







GP229—100 ft. 12"' spacing $47.00 ea. 
GP230—150 ft. 18" spacing 52.00 ea. 
GP330—200 ft. 24" spacing 57.00 ea. 












COMMUNITY CHRISTMAS TREE 
ENSEMBLE 
(Not illustrated) 
GP20-35 Ensemble consisting of 12—12"' Balls, 
36—8" Balls, 1—36'' Star of Bethlehem, 3— 
35°" Santa Faces, 3 spot lights, 49 sockets, 
300 ft. wire and 300 lacquered flitters, com- 
plete ready to set up $287.50 





















NOTICE—We are distributors of Plexiglas sheet, rod and tubing; 
and can furnish clear and colored acetate and Butyrate sheets. 


GENCANL PLSIICS CORPORATION 


MARION, INDIANA 
1400 N.WASHINGTON ST PHONE 4870 
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WEST COAST OFFICE... LONG BEACH 6, CALIFORNIA 
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TINSEL SUNBURS! 


’ 
Pt Atal 


COLD or SULVER 


TINSEL SNOWFLAKE 
iS” Diam 
SULVER ONLY 


ANTI. TARNISH tf 
No. 1250 CARLAND TINSEL POM POM GARLAND 


9 ft. Long § ft. Long 
SH VER-COLD-BEAUTY ik SILVER ONLY 
BLUE RED Pinan A | 
VIOLET -GREEN 


Frankels Exclusive Christmas Decorations 
For Standout Yuletide Displays 


5 Nin Seow Flake per dem, w Gathered From The Four Corners Of The World 


Holster Star per doz 
linsel Sunburst per doz 
Crown Tassel per doz »g) 25 
Moti Ball Snow Cortand ae We are fortunate in being able to offer you these exclusive Christmas display 
; strips per yt ads 
No 50 Garland * strips, ° 4 . 
— a io we eS items, possessing that rare charm and sparkle to make your display program 
No. 1250 Garland 9% ft. strips, ‘ a 
sane per Gr. Yds. a great success. However, our stock is limited and we must urge your 
colors per Gr. Yds. 2.00 . . ‘ . . r P 
+-Dimension Stars, silver-gold per ¢rose 47.00 immediate orders to insure delivery for Christmas use. This is ag rare oppor- 
per dozen 4.35 


Dimension Stars, colors per gross 52.00 tunity, so order your needs today, from your local jobber or direct. 


per dozen 1.75 





Tinsel Pom-Pom Garland 

% it. stripes per dozen 40.00 A . . ' 
Ponerame Chstames Bell-6 tn....gur denn 22.09 Also a Complete Line of Exclusive Seasonal Display Fabrics 
‘anorama iristmas a nm per dozen 64 
Panorama Christmas Ball 10 in. perdozen 48.00 


Panorama Christmas Ball 12 in. per dozen 60.00 
Kight Colors Silver, Gold, Red, Emerald, . 
(hart., Turg., Amer. Beauty and Met. Pink 
hy Additional on less than dozen lots on those 7 GLC. 


items specified by the dozen 
> yards minimum yardage on items specified by 
ll — i5°> handling charge for less 5 4 W if S T 4 4 ; h s T R b E T ; N i? WwW y Oo R k e | T Y 3 6 
Jack Frost Snow Flock Branches 


White DOZEN LOTS ONLY per dozen Branches: Detroit, Chicago, Los Angeles 

















PANORAMA GLASS BALLS 
i210 -8 4 DIAMETERS 
Avadable in SILVER -GOLD-RED-EMERALD 
HART-TURQ- AMERICAN BEAUTY METALLIC PINK 


MULT) BALL SNOW GARLAND 
8 ft. Long ) Asst. COLOR BALLS w 
' Var iw, : eben 


~~ 


5 Ne. 1050 GARLAND 
ime 


Sail ef 


P JACK FROST BRANCHES 


. 3 earyere STARS , “evan 
. SILVER ore . MINIMUM HEIGHT 28 
CREEN-BLUE 35 TIPS TO ONE BRANCH 


DISPLAY WORLD 






















CUT OUT AND MAIL TODAY 
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| THE PLASTERGON WALLBOARD CO. | 
| P.O. Box 40, Sta. B., Buffalo 7,N. Y. | 
7 Please send samples and free descriptive 7 
literature on Plastergon Products. | 
I | 
| ae | 
| a EE | 
7 Address: catenin 7 
EE ee 
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1953 
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Here’s a type, a texture and a thick- 
ness to fit every type of job and every 
new display idea! 

And Plastergon is the quality line— 
easy to work with, rugged enough to 
stand use and re-use, finished to take 
paint readily and provide a variety of 
interesting textures. In color or plain, 
they cost no more than other boards. 

Keep a good selection of Plastergon 
Boards handy in your shop ... for 
quick, effective display work. 


Write today for samples and location 
of nearest stock! 


A. DUO-TONE—2-color wallboard in 6 dif- 
ferent color combinations. Four ply .. . 48” 
wide...6to 12 ft. long. Bundles of 12. 

B. BUCKSKIN READY BEND—1/10” peb- 
bled wallboard especially useful in display 
work. 4’ x 8 panels... 20 pieces per bundle. 


HAPPY SOLUTIONS TO YOUR 
DISPLAY BOARD PROBLEMS 






C. PERFECT-O-CELL—Approximately 3/16”, 
4 ply, pebbled waliboard with extra sizing 
on both sides. Rich, cream color. 48” wide... 
lengths 6 to 12 ft. 12 pieces per bundle. 


D. MAMMOTH—Approximately “4%”, 5 ply, 
pebbled wallboard of great beauty and 
strength, 48” wide .. . standard lengths 6 to 
12 ft. Bundies of 10. 

E. ECONOMY—A lot of valve at low cost. 
Smooth finish both sides. 4 ply ... 48” wide 
.., 6to 12 ft. long... Bundles of 12. 


F. EBONY—',” asphaited underlay board. 
30” x 48” (100 sq. ft. per bundle). Also 
standard panels 48” wide, 4 to 12 ft. long. 
G. BUDGETAIRE PAINTCOTE—5/16” insvu- 
lating board. Licorice root fibers. Factory 
painted one side. 48" wide... 6 to 12 ft. 
Bundles of 10. 

H. LOCKAIRE PAINTCOTE—',” insulating 
board. Licorice root fibers for greater 
strength. Factory painted one side 48” wide 
...6to 12 ft. 

I. LOCKAIRE—',” and 25/32” Asphalic 
board. 48” wide ...61to 12 ft. long... Also 
v-joint panels 2’ x 8’. 25/32” building boards. 


PLASTERGON Walliboards 


The Plastergon Wallboard Co., P.O. Box 40, Station B, Buffalo 7, N. Y. 
Cable Address, ‘Plastergon’’ @ Phone Riverside 3370 









with original doll creations 
and all the trimmings 
\ trom Art R. Cohen 


ve_ver Santa Clauses 
IN ALL SIZES 


Jolly, lusty Santas with great big smiles that will fill your store or 
windows with Christmas cheer. Beautifully custom-made of rich red 
velvet with white velvet trim. Arms and legs move into any position for 
easy and clever placement. 


14” size 
18” size 


$10.50 each 
$13.50 each 
60” size available with mechanical moving head and arm $125.00 each 


Santas also available in pastel colors at no additional charge. 
Santas in satin at proportionately lower prices. 


FOR WINDOW and INTERIOR DISPLAY 


NGHTHEIGHT yNBREAKABLE DOLL? 


Mr. & Mrs. 
Santa 


You never saw a homuier, more 
pleasant Mr. and Mrs. Santa. 


Mr. & Mrs. 
Shopper 


Gay shopping couple to lend 


your displays an authentic, old- 
fashioned flavor. Realistically 
dressed in rich velvets and satins 
Arms loaded with gay gift 
packages. Made of lightweight, 
unbreakable Celastic, for years 
of practical use. 21°’ Overall He 


THE PAIR $39.50 





Beautifully garbed in lustrous 
Christmas color velvets with 
white plush trim. No detail over- 
ee ts even to Mrs. Santa's 
smart, satin apron. Made of 
lightweight, unbreakable 
Celastic. 20°’ Overall He 


THE Pain 23()-00 





Mr. Kristle-Toe 


Kristle-Toes are light-weight, moulded of 
rubber, and self-standing. Red, green or 
gold covered bodies with non-tarnishing 
sparkle. Red or white velvet skirt and 
collar. Head decoration with finial, bell, 
or tufted as shown. 20°° Overall He 


racn 9]7-50 
ART R. COHEN CO. 


Santa Couple 


Mr. & Mrs. Xmas Cheer 





Gay Santa couple are mounted on a frosty- 
white plaque trimmed with a frosted pine 
decoration with metallic cones. Couple are 
richly and authentically clothed in red 
velvet trimmed with white plush. 30” long 
and 25’’ Overall Hr 


COMPLETE SET as shown 9 3()-00 





3 





Mr. and Mrs. Xmas Cheer are carefully 
clothed down to the last tiny detail, such 
as his black, simulated fur coat. Mounted 
on frosty-white plaque decorated with 
frosted pine and metallic cones. 30° Long 
and 25’° Overall He 


COMPLETE SET as shown 939-00 


» $10 PENN AVENUE - PITTSBURGH 19, PA, . youp most 
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Your Christmas displays will really ‘‘sing™’ 
when you build them around this group 
They are custom clothed in plush and 
velvet in the authentic old English style, 
carefully detailed. Lightweight, unbreak- 
able Celastic. 21’’ Overall He. 





Carol Singers 


SET of 3 °34 50 


Starlite ‘Sets 


Tiny, clear, miniature starlite bulbs present a 
soft and pleasing star effect. Available in green 
or white wire. Wired in parallel, complete 
with transformer. Each bulb lights inde- 
pendently. A. C. only. 


20 lite sets....$ 7.95 40 lite sets....$12.95 
60 lite sets... .$16.95 


Blinker Lite Sets 


These sets are similar to the Starlite sets except 
that each lamp lights and flashes on and off 
independently, achieving a pattern of light 
in motion. Available in green or white wire 
complete with transfor.ner. A. C. only. 


20 lite set... .$10.95 40 lite set... .$19.95 
60 lite set... .$27.95 
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Fancy Hand 
Decorated Ornaments 


These hand decorated tree ornaments have been 
made by craftsmen for many generations and 
are turly the most unusual ornaments that 
have ever arrived from across the sea. You will 
thrill to the glamor and old fashioned spirit 
that they will add to your Christmas re 


#A $4.50 dozen 31,"' diameter 
#B $4.00 dozen 4’’ dtameter 
#C 02$5.50 dozen 41," diameter 
#D $6.00 dozen 4°’ diameter 
Packed assorted colors and designs to the box. 


Shiny Brite Balls 


Shiny Brite Balls are perfectly formed and 
rounded and unequaled be their beautiful and 
flawless colors. Will add the right touch of 
quality and beauty to your Xmas displays. 
Packed one dozen of solid colors to the me 


ee eeeeeeneteeeeeneeeeeeeeee 
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Choice of colors: 


silver, emerald green, purple, natural gold, cerise, 
pink, red, turquoise, chartreuse, and royal bive 










Angel Hair (Spun glass—fireproof ) 
White Colors 


2 lb. box $ 2.50 $ 3.75 
10 lb. boxes $11.50 $16.75 


Light blue, i. chartreuse, red, dark blue, 


ycllow, dark green, turquoise, white. 








Glass Fiber Cloth 


Soft and pliable for puffing and draping. 
100%, fireproof 40’ wide. Available in 
white and same colors as angel hair. 

10 yd. package .. $3.75 
50 yd. package... $17.50 












Satin Kibbons 


100 yd. roll 1,000 yds. 


a a ncaaee $ .90 $ 8.00 
$1.25 $11.50 
i as a deel $1.65 $15.00 
ree ree $2.75 $25.50 
50 yd. roll 1,000 yds. 
ee ee... $47.50 
rT weaes $3.75 $67.50 
Ribbonzene...... 500 yd. rolls %’— $1.10 
Ribbonzene...... 500 yd. rolls %4°’—$2.50 


ALL COLORS available 





Metallic Foil Papers 


Silver Glo 
Natural gold 
Coronet Red 
Midnite blue 
Cerise 
Turquoise 
Surprise pink 
Emerald Green 
Chartreuse 
Shocking pink 
Ice blue 
Copper 

Bottle green 





300 ft. roll....15.00 


Write for prices on larger quantities. 
FANCY PATTERNS AVAILABLE 
Write for booklet 








MAIL ORDERS 
PROMPTLY FILLED 


Member NADI 





Modern Display Equipment 


810 Penn Ave., Pittsburgh, Pa. 


meme ENDABLE source FOR COLORFUL CHRISTMAS DISPLAY marepial. 










Comp 


D BE CONVINCED 


There is nothing like the SéZowcard MACHINE! 


In singles or multiples, it produces more Unlimited choice of type, color combina- 

signs per day. Turns out professional jobs tions, and layout — vertical, horizontal, or 

in minutes — duplicates in seconds, angular. Prints halftones or other cuts. There 
are models to handle all requirements. 


Makes all sign jobs a matter of pennies. for simplicity 


Quickly pays for itself out of savings .. . Easy to operate. Not a complex machine. 
And it’s built to last for years — backed by Requires no special skills or experience. 
a sweeping 5 year guarantee. 


CKS ming 


| Before you invest... 
INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 


1196 Merchandise Mart, Chicago 54, Illinois 
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NEW, ENLARGED 


Display World 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available, Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 





MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 


@ Easily holds 12 copies 
@ Keeps copies clean 


@ Handy for reference 


+300 
~~ each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 











EATON "Velvety" 





Green as Grass and 
Just as Natural 


a | M Reg 








11 SIZES 
6 COLORS 


Sold only thru recognized Display Jobbers 





EATON BROTHERS CORP. 


HAMBURG, NEW YORK 




















AT FENTION DISPLAY DEALERS 





TRANSPARENT OAK 





THROUGHOUT U.S.A. 
AND CANADA 


We are large preservers of Trans- 
parent Oak and would be very 
glad to submit samples with prices. 
Various colors: Two Tone Red and 
Yellow, Brown Tone, Green Tone 
and Pastel Colors. 


@ Fox Tails, Natural and Dyed 
@ Sea Oats, Natural and Dyed 
@ Florida Moss——Natural and Dyed 


FLORIDA 
LEAF AND FERN CO. 


W. C. & T. S. Rumbley, Owners 
SANFORD, FLORIDA 

















AUGUST, 1953 





WN: x 


yy 


i Sul mp 


i232 ae. 22: 31... RA 











X - 6060 
Full - Round 
Angels. 
Size 6 ft. 
high, 30 in. 
wide, 18 in. 
deep. 

X - 6065 
[Illuminated 
Cloud Post 
Trim. Size 
$ ft. by 5 ft. 


X - 6065-B— 
Star Lite 
Bursts . 





\X . 6025 
Full - Round 
Deer Ledge 


Unit. Size 
approx. 7 ft. 
bw 7 ff. 
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O,iginal » (CAiaitens viii 
Exclusively Yours in Your City 


X - 6030 

Full -Round 
Deer Post 
Unit. Size 
% ft. long, 
5 ft. high. 

















































Impressive 6 ft. full-round angels standing in 
stately dignity on fluffy, snowy-white illuminated 
Dream Puff clouds . . . traditional Christmas 
reindeer made of soft, flameproof Dream Puff 
in modern, imaginative design . . . colorful illum- 
inated star lite bursts. Here are the ingredients 
to transform your windows or your eniire store 
into a make-believe land of Christmas enchant- 
ment where elegance and dignity reign supreme. 
Here are the ingredients for distinctive Christmas 
displays-—displays that will challenge the splendor 
of any others in your community. 


Breathtaking units in soft, rich Christmas shades 

. sparkling with holiday glitter ... are yours, 
exclusively yours in your city ... to build luxuri- 
ous interiors or dreamy window settings that 
compliment your smart, high fashion merchandise. 

Genuine Zem displays ... your guarantee of 
creative originality . . . distinctive design 
quality craftsmanship are sold only on an ex- 
clusive basis in each city. 

Illustrated here are just a few of the outstanding 
new creations in the 1953 Zem Christmas line, the 
most talked about line at the recent NADI Show. 
Ask your G-W salesman to show you the complete 
Zem line when he calls or write for complete 
information and prices today. 


5O d exclusively by 


7 
Garrison- Wagner O. 


2018 washington ave. st te 3, mo. 
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A PERFORATED PANEL 
PRE-FINISHED IN LUSTROUS 
LACQUER... PRICED ABOUT 
THE SAME AS ORDINARY 
UNFINISHED PANELS 





4 x 8-FT. SIZE IN THREE STYLES: 


%e-in. thick with %o-in. holes on /2-in. centers. 
Ye-in. thick with %¢-in. holes on 1-in. centers. 
Y-in. thick with %2-in. holes on 1-in centers. 


COMPARE THESE PRICES 


31-In Upson peg-it Panels: 





In 100 panel quantities, $.18 per sq. ft. 
Less than 100 quantity, $.25 per sq. ft. 


'4-in Upson peg-it Panels: 





In 100 panel quantities, $.22 per sq. ft. 
Less than 100 quantity, $.30 per sq. ft. 


THE UPSON COMPANY 
718 Upson Point, Lockport, New York 


There’s no delay when you use Upson Peg-it Panels. 
They are ready to go to work the minute you unwrap them. 
What’s more, their off-white tone blends well with almost any 
setting. And the lustrous lacquer finish prevents dust, dirt, 
fingermarks from penetrating the surface; soil wipes away 
with a damp cloth. Best of all, you get these handsome panels 
with smooth, clean perforations pre-finished for about the 
same as ordinary unfinished panels. The Coupon will bring 
you more detailed information. 


Check one or both of the squares 
Please send me detailed informa 
tion on Upson peg-it Panels 
Please send me detailed informa 
tion on Upson 

Name } t 


‘ wr 


NAME 


10% DISCOUNT until September 1, 1953 on initial orders of 
the special “get-acquainted"’ package of Upson peg-it Panels: 
five %s-in. panels, five Y4-in. panels at 10% discount. 


NAME OF FIRM 
STREET 


CITY STATE 


OTHER UPSON PRODUCTS: Easy Curve Panels Striated Panels, Stromg Bilt Panels, '‘4-in. Panels. Cut-out letters 
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You may recall that in Editor's Comment in the June issue I wrote 
about "the trend toward more reverent handling of the Christmas theme" 
and that the “holiday season this vear will find more displays than 
ever before in which the subject is handled with deference to its true 
meaning." You may remember, too, the article by William Grover in the 
same issue in which he described how H. & S. Pogue Company last year 
combined with excellent results a reverent approach with a well-rounded 
nerchandise presentation in the store's Christmas windows. 


Both article and comments were written for the display field, of 
course, with no thought that the zeneral public would see them. But 
the issue had hardly time to reach subscribers before calls began coming 
in from people with no connection whatever with dispiay. The results 
have been most surprising. Thousands of reprints of the article have been 
ordered by persons interested in the "Christ in Christmas" movement, 
excerpts from the article and comments have appeared in many papers, 
and a religious news agency in Washington has arranged for their dis- 
semination through its "service that goes to practically all the 
Catholic papers and magazines in the world." 


It would be going very far afield to say that this represents an 
intense interest in display as such, but the way in which the article 
and comments were picked up so avidly by the public stresses all the more 
vividly the growing demand for a proper appreciation of the meaning of 
Christmas in retail displays. There is real food for thought here for 


those who must present their store to the community in its most favorable 
Ligmtcces 


In a group of photographs which came in from Los Angeles the 
other day there was one which showed normal sidewalk traffic in front 
of four cosmetic displays of The May Company-Downtown. The figures of 
the pedestrians in the picture were small, but when curiosity prompted 
a close examination through a magnifying glass I found that out of the 
19 possible cosmetic purchasers in range of the windows at the time the 
photograph was made, 14 were looking at the displays--almost 74 per 
cent, which is a pretty good tribut2 to Stan Thompson's windows. Here 
was a visual demonstration of display in action, first-hand evidence of 
the readership good display obtains. It is such dramatic, visual 
testimony that many displaymen need--and overlook--when they are 
discussing display appropriations with management... 


DISPLAY WORLD receives many requests each day asking for sources 
of every conceivable type of display material and equipment, and of 
course we are glad to supply information as a service to the field. To 
make it more quickly available we maintain a file covering 1,255 
sources of items ranging from the more obvious such as mannequins and 
fixtures, down to the relatively obscure such as liaguid frost, simu- 
lated stained glass for Easter and bridal windows, pin pushers, wooden 
candles, and pressed butterflies. This service is operated purely as 
an aid to our readers, and we hope you will use it frequently... 


The importance of good signing in modern retailing can not be 
over-emphasized. E. B. Weiss, director of merchandising, Grey Advertis- 
ing Agency, Inc., New York City, has this to say (Continued on page 68) 





Bright NEW star 
DISPLAY 


Cor Duct 


_ SHEET COTTON | 


Flecked with thousands of metallic sparklers to catch light and 
radiate holiday warmth. Sparklers never tarnish, cotton keeps its snowy 
whiteness. Star Dust drapes, folds, follows contours, cuts like fabric. 
The secret? Stearns and Foster's exclusive GLAZENE finish which 
retains softness but gives this metallic-flecked cotton batting a 
fabric-like quality so that it doesn't pull thin or tear under 


normal stress. 


FLA ME 2 be OO specially treated tor safety Your choice of two styles 


1. All-silver metallic sparklers 2. Multi-color (silver. green, red) sparklers 


Comes in a large roll, 50 yards long, | yard wide. Ideal for backgrounds, spectaculars in which 


reasonable material durability is essential, incidental trim. window and in-store use 
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FREE SAMPLES Just send this coupon 
THE STEARNS & FOSTER COMPANY 


CINCINNATI 15, OHIO 


Please send me by return mail: 


[| Sample of all-silver STAR DUST 
[} Sample of multi-color STAR DUST 


NAME 





FIRM NAME 
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ow Display Is Handled 


At Younkers Of lowa 


By MARY E. SCHOCH 


HANGES in the windows ot the 
Younkers ot lowa stores are frequent 
but changes in display department 
personnel are not. More than 112 years of 
service are represented by the six top men 
in the depariment, with Display Director 
Morris Swander celebrating his 33rd. year 
with the company this year. 

John Waldron ts assistant display manager 
and youngest in terms of years with Younk- 
ers: he is in his” seventh” year. Four 
displaymen are emploved in the department : 
Joe Di Maio, Virgil Flora, Nelson Moss- 
holier, and Bill Norris. The first three are 
20-year-club members and Norris has been 
with Younkers for 14 years. 

ach displayman in the department has 
an assistant who works with him exclu 
sively. This is the method of training in 
the department an apprenticeship, so to 
speak. The assistant learns display tech 
nique as he works with his particular dis 
playman. Many of these men have previous 
ly worked in other positions in the store 
Personnel for the display department § is 
hired on the basis of artistic ability, physical 
agility (the carrving of expensive and often 
tragile articles, the necessity of working 
in close areas with a large plate glass win 
dow near at hand, etc., makes coordination 
a very necessary attribute for work in this 
department), and ability to work well with 
many people. 

In addition to the 28 windows of the main 
store in Des Moines, the display department 
is in charge of the Younkers Store for 
Homes in Iowa's capital city (located across 
the street from the “big” store and con 
nected below the street by a tunnel) and 
six of the seven branch stores of the firm. 
These branches are located in Ames, Fort 
Dodge, Ottumwa, Iowa City, Marshalltown, 
and Mason City. The Sioux City branch 
has its own display department. The organ 
ization ts not a chain store operation, but 1s 
set up so that everything is fed to the 
branches from the main store. 

The windows 1n the Des Moines store are 
changed once a week those in the branch 


—At the uppor lofi, cn unusucl treatrcat tor 
a window featuring “Dial” soap .. . Top 
right, the Christmas corner window . . . Left, 
style show setiing . . . On the other page, 
displays typical of those used at Younkers— 


DISPLAY WORLD 





stores, once every two wecks. Swander and 
Waldron do all of the buying for displa 
purposes, making two buying trips a vear to 
Ne York City and ( hicago The: decide 
what will be used and when. The displa 
men all heip in the main store, and the 
branch stores are divided among the tour 
of them each servine the same branch 
all of the time 

While much equipment is purchased, the 
department does build and rebuild a great 
many scene pieces and props \ station 
wagon is used by the displaymen in trans- 
porting small pieces trom Des Moines to 
branch stores and large equipment ts hauled 
by the big Younker trucks 

Kk quipment is stored on the seventh foot 
of the main store, where the display man 
ager’s office is also located, and in two tull 
size floors of the large company warehouse, 
located a few blocks from the main store in 
Des Moines. A warehouse manager and a 
bookkeeper keep careful track of all equip- 
ment owned by the department and a file 
indicates where a piece was purchased, date 
of purchase, price, and current use or loca 
tion of the equipment. 

Many precautions are taken against fire 
from displays. A sprinkler system 1s in 
stalled in the warehouse, of course, and 
naturally all display windows have indi- 
vidual sprinkler systems. Some of the 
props are sprayed for protection against fire. 
No “trash” is ever left in any window and 
all price tags and other paper are removed 
from garments used in a display Keach 
light is carefully tested each time a window 
is arranged and care is taken that clothing 
and props are not too close to a light. Metal 
covers are used on all spotlights. 

Store electricians check all wiring regu- 
larly. If a motor or other piece of electri 
cal equipment is used in a display window, 
it is always caretully checked by the electri- 
cians betore it is placed in operation. 

The store tollows Customary procedure 
in the seasonal display of wearing apparei, 
equipment, furniture, ete. In addition, it 
meets all public relation requests, promoting 
civic groups, youth groups (Camp Fire 
Girls, Boy Scouts, Girl Scouts, etc.), bond 
drives, and the like. Often tie-ups are ar- 
ranged with theatres, the Des Moines Play- 
house, Jumior League, and other organiza 
tions — resulting in good business for both 
Younkers and the organization with which 
it cooperates in an advertising venture. 

As in most large department stores, an 
animated window is planned for each Christ- 
mwas season. People in the area drive for 
many miles to see the Younkers Christmas 
windows. 

The interior display department is a divi 
sion of the regular display division. In 
addition to the usual inside display work, 
the department in the main Younkers store 
handles the props tor the twice-a-week tea- 
room fashion shows and public relations ex 
hibits in the foyer of the tearoom (exhibits 
from schools, the Des Moines Art Center, 
photography clubs, Des Moines Garden Club, 
etc. }. 

Assistant Display Manager Waldron is in 
charge of all window displays in the Store 
tor Homes. He also designs and plans a 


[Please turn to page 58] 
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KCAUSE of the high value The Addis 
(ompany places on its selling space, 
the display department of the big Syra 
minimum of 


cuse store operates with aA 


room to achieve the maximum in effect 
Ralph W. Allen, display 
assistant and limited 
There is no construction 


manager, has 
only one basement 
working 
department and even storage space 1s lim 


ite ad 


Spat ( 


lar from being restricted by his seemingly 


mall department, however, the energti 


young manager points out that his work 
takes him to every corner of the five-story 
building as well as outside to many off- 
premises promotions tor which the company 
has become noted 

Holding top position in the field in up 
tate New York, The Addis Company has 


specialized in women’s apparel 





for some 








38 yvears. All along the 
ideas and unusual promotions have marked 
its progress and built its 


line originality of 


reputation as 
fashion headquarters. 
Now the specialty 
to double its 


expanded 
Salina 


frontage has been increased to ap- 


store has 
tormer size The 
Street 
proximately 90 feet by acquisition of the 
building to the north. From now on, Addis 
will be able to outfit the feminine sex from 
infancy through teen age and women’s wear 
The additional selling area will include 
infants’ and apparel, both for 
men’s 


children’s 
bovs and girls, as well as a new 
gitt accessory corner. 

Kven with this tremendous increase in the 
store's space and its own added _ responsi- 
bility in connection with the new merchan 
dising departments, Addis’ display depart- 
ment will continue its present method of 
operation. Props, fixtures and all material 
used for windows and interior displays 
will come from outside suppliers, carefully 
selected for use in different ways and always 


igh-Fashion 





fire-resistant. Signs will continue to be 
produced by outside sources, also. 

The only change in Mr. Allen’s setup may 
have to do with storage. He has had space 
in the company’s warehouse four or five 
from the downtown location 
but now that the store is twice enlarged, he 


blocks away 


nay have to have more storage space. 
Display to The Addis Company is more 
counter arrangements. 
It is an all-inclusive feeling for the dra- 
matic, with emphasis always on the mer 


than windows and 


chandise being offered to the store's cus- 
tomers. This feeling persists all through 
the merchandising and selling staff. It is 
carried into the various departments in 
—Top, the mirrored main floor of The Addis 
Company creates an atmosphere of glamour. 

. Center, autumn flowers and accessories 
in tones of brown were used in a mid-summer 
window highlighting cashmere coats . . . Dur- 
ing the Easter season, lilies and enormous 
lighted candles formed the background for 

the store's bridal salon— 
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—Right, windows leading into the sports wear 
shop set off the store's White Stag line . . 
Center, typical of a June bridal window is 
the yellow rose promotion used in conjunction 
with Mademoiselle magazine . . . Below, a 
view of Addis’ fur salon, showing the exten- 
sive use, again, of mirrored walls— 


such a way that the newest sales person 
realizes the importance of background for 
the particular product she is selling. The 
hanger to which the dress clings, the shelf 
from which the perfumes are taken, the 
case in which the jewelry is kept, the wall 
and floor against which the mink coat is 
shown — all the simplest bits of background 
are considered important in “showing off” 
merchandise. 

Merchandising, advertising, and display 
departments work closely together. Mr. 
Allen trequently attends meetings with the 
three merchandise managers headed by T. 
W. Smith, Addis Company president, and 
Robert Hotze, advertising manager. 

An especially close relationship exists 


Specialty Store 





between display and advertising, as they 
plan windows and special displays. This 1s 
a store that does not hold to hard and tast 
rules, nor does it mecessarily work far 
ahead. Display Manager Allen may very 
well know what his windows are going to be 
six months or more trom now, but at the 
same time he may want to change next 
week's windows at the last minute if adver- 
tising or merchandising developments so 
dictate. Of the company policy of flexibili- 
ty Mr. Hotze says, “We feel we must be as 
flexible in our planning as the customer is 
flexible in her changing wants.” 

Addis windows are considered to have 
strong selling appeal. The more than 400 
salespeople are instructed to have the gar- 
ments taken out of the windows tor per- 
sonal showing whenever customers make the 
request. This item of customer-service is 
one of long standing and has become a 
matter of policy with the company. 

Simultaneously, the windows are always 
arranged with the question in mind, “What 
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By MARION S. WILCOX 


is this going to do tor the store?” What a 
window will do tor an individual depart 
ment is relatively unimportant compared to 
its store-wide promotional yalue, according 
to store officials 

The Addis Company is tamous for co 
operation im community affairs. Many times 
during the course ot the merchandising 
vear Mr. Allen puts in what he calls “pub 
lic service” windows to help the Red Cross, 
the armed rorces, the cerebral palsy drive, 
and many others Some are based on edu 
cational programs in connection with Syra 
cuse university 

The Addis Company was the tirst in Syra 
cuse to use color lighting and still uses it 
more than any other store in town. A gray 
draped background is used to obtain the 
best effects with color lighting in the win 
dows. The merchandise itself is neve 

l/’lease turn to page 0 | 









25 


ef ys. 


as 
: gages 


er 
bdagk 2# 


* 








































© 
eee! Ao} 
Wigare "a8 ber 


oo ee 


1Salpee 5 ‘TER; 


Displays By 


Nit of the four top award winners in DISPLAY WORLD's 
International Display Contest for 1952 was Hermann Schlipp- 
hacke, display director of the Westdeutsche Kaufhof AG 
Cologne, Germany. The contest judges commented at that time on 
his tresh approach to display and the way in which his windows 
are carried out. Some of his most recent displays are presented 
on these two pages 
Leading off are two interesting displays for wine. In the first 
Schlipphacke painted the forms of large wine bottles on the back 
ground and side walls, and against these he mounted tiers of bottles 
to give a half-round appearance to the large units. The second 
shows two friends about to enter a wine cellar, their specially 
modeled features depicting their anticipation. Note the bottles 
suspended from the ceiling; each of them contained its own small 
electric light. 
For the display of sports wear in the center photograph, the 
hgures had heads made of wood fibre. 
In the millinery display the words “Pretty hats for young ladies” 
were repeated over and over across the background. Sixteen of 
the hats were shown on outline wire heads, either resting on wire 
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macht sich bere besa 
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Schlipphacke 


tripods on the floor or aftixed to the background, as tllustrated. 
Women's footwear was shown before a huge curved arrow on 


which paper sculptured lips were adhered, from them coming a 
spiral of wire holding cut-out letters listing the advantages of the 4 
shoes. =. AWYTHMUS DFR 


* = { 


Ce Bae 


Schlipphacke makes frequent use of giant figures for the back- 
ground, and the two displays at the top of the page are examples. 
The one on the left 1s for Sanforized merchandise, that on the 
right for apparel for teen-agers at a jitter-bug session. 

Dresses for teen-agers are featured in the center display in which 
records are used as the principal prop. Here again the humor and 
feeling of action are excellent. 

The Headless Horseman of Sleepy Hollow would feel at home 
in the Milk Bar setting, along with five other figures having neither 
bodies nor heads. The bar itself has only a top and bottom, the 
center part being represented only by cord strung back and forth. 
Behind the bar are the head and hands of the attendant. 

In the final display pictured, Schlipphacke shows a group of 
evening gowns as seen from the exterior of the building by a 
late arrival. 
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New York Dis 


MMEDIATELS 
of Independence Day a midsummer leth- 
city, with displays 
that 
which always occurs at this sea 


following the celebration 
argy settled over thy 


along the avenue indicating “strange 
interlude’ 
son ot the 
in the spotlight 
month when thi 
dress, tall 


Spotty 


year. Summer tashions continued 
near the end ot the 
Into-tall 


and 


until 


“sumimet tras} 


tion fabrics, suits made a 


appearance and the inevitable tut 
though the 


at tever heat 


coats thermometes registered 


at Lord AS 
teatured 


In four kitth avenue windows 


luxury tall tabrics were 
Director 


scttings 


lavilor 


by Display Henry Callahan in 
striking 
lin the 


was depicted as at thre 


window teaturine = oft-white — the 


SCCTiC do. ks. With a 


old rope cargo net heme hosted trom ship 


to shore the net filled with oft-white lug 


| 


gage and lengths of silvered tafteta and white 
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silk cascading from one partially opened 
fabrics draped to the back 
wall and held by gilt hands 


richly 


suitcase, these 
A mannequin, 
attired in white net with silver lace 
descending a 
The 
Magic 
held in a gilt hand 


read, “Magic Imported from Paris ... we 


and white satin, was shown 


glistening white gangplank. window 
“One World of 


A cablegram 


COPY read, since 


R26 a 


believe all shades of near-white important tor 
tall and 
SOT Ss. 

and all 


poimt ot view. 


winter. Keep in mind for acces 
kach window had a different scene, 
were from the 


arresting spectator 


—Upper left, by Henry Callahan, Lord & 

Taylor ... Upper right, by Walter Hazeltine, 

McCreery's . . . Lower left, by John Foley, 

R. H. Macy & Co. Lower right, by 

Robert Browning, McCutcheon'’s . . . (All 

photographs by courtesy of Virginia Roehl 
Studio, New York City) — 


plays Accent Selling 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


\ three-in-one display was established at 
McCreery's with interest 
on white handkerchiefs, travel cottons, and 
luggage. 

For this spirited setting (second illustra- 
tion) Display Walter Hazeltine 
cut-out and hands 
against a white backwall, each hand hold- 
ing a waving white handkerchief, thus tying 
in with the store’s giant handkerchief sale 


equally focused 


Director 


spaced white arms 


The theme of the copy, which read “Trans- 


seasoned Travelers July's smart cottons 


on the go right into fall,” was carried out 
by the mannequins in brown or gray dark 


cotton. with velvet trim or rhinestone. <A 


luggage was placed in the fore 


ground between each pair of figures; the lug 


piece ot 


gage was in beige and gray. 
At R. H. 


read “Previous ( oatings : 


Macy's card copy in a recent 


display trom the 


hot desert sands ot Morocco Comes a divine- 
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Mo- 


ly different camels hair coat... the 
roccan Burnoose.” 

Carrying out the theme, Display Director 
John R. Foley posed in the background a 
huge cutout of a supercilious camel, re- 
splendent with jewelled ankles, snood, hoon 
earrings, cigarette holder at just the right 
angle — and a camel's hair coat. 

A male mannequin attired in a genuine 
hooded burnoose gazed at this figure, as did 
the two girls who wore their modern adapta- 
tions and also many, The 
floor of the window with 
black wood chips. 

The windows at McCutcheon’'s presented 
something of the atmosphere of the flying 
carpet when the headline 
“Frosted Table 
complements 
sparked cloth.” 

The slanting Display 
Director Robert Browning was a cool green 
with black trim and suggested a grille rail- 
ing in the rear, painted in orange. A chim- 
ney-pot in orange and air-blue supported a 
weathercock of white rattan. Napkins, all 
white, were suspended like hovering pigeons 
and the white organdy cloth floated gently 
over the The 
hour of nightfall. 


many bracelets. 


Was covered 


card 
Settings 


COPY read, 


followed by 
lovely organdy or lurex- 


rooftop used by 


root. lighting suggested the 


“Tweed makes the Traveler at Saks 
Fifth Avenue” read the legend and tweed 
also made the background in a display 
as designed by Display Director Sidney 
Ring. 

Behind a screen tormed of three panels 
of dark brown tweed stretched on pipes 
one could view on the low plattorm’ the 
brown tweed-finish airplane luggage, dark 
brown calt bags, and a glimpse otf a 
waiting traveler wearing brown tweed 
skirt and dark brown shoes. Apparently 


waiting to go through customs, the attire 
of the 
focused in the 


manequin, on whom attention was 


foreground, was a dark 
—Top left, by Sidney Ring, Saks-Fifth Avenue. 
.. . Center, by Henry Callahan Upper 
right, by Gene Moore, Bonwit Teller 
Right, by Winston Jones, Franklin Simon & 
Co.— 
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with mink 
small hat 


tweed 
and 


gold 
colortul 


scart. 
with 


brown plaid 
bib necklace, 
leathers. 

The theme of the window copy set the 
mood tor a display at Lord & Taylor's when 
the message read, “Claire McCardell’s ‘Pop- 
over of '53’ is popping up all over 
where.” 

Qn a burlap strip were arranged all the 
makings of a 
bowls, eggs 


good 


every 


popover: mixing 
beater, cook books, 

The eight 
square mat and atop 
the flour barrels indicated what good mixing 


successful 
and 
recipe. 


pans, 
and a fashions 
chown on the. sisal 
especially 
like Claire 


can do for one basic design 
when the mixer ts a 
McCardell. 


Display Director Gene Moore caught the 


master 








ethereal atmosphere ot afternoon in the tor 
est ina series of photographs, also by Gene 
Moore, and 
magical 
perfumes 

The occupied the eight 
Fifth windows of Bonwit Teller. 
Huge blow-up photographs of the topmost 
sunlit 


used in Vogue to tllustrate the 


and arresting qualities of leading 


teatured scents 


AVCTUC 


framed each of the 
windows, the blow-ups punctuated by cut 


branches ot trees 


outs to reveal a photograph which inter 
preted that which 1s implied in the name 
chosen for the perfume. Elizabeth Arden’s 
“My Love” gave a modern version of an 


the girl was shown 
thoroughbred Dandie 


appealing old theme 
fondling a Dinmont 


tor these 


Designer as well as photographer 
[/’lease turn to page 8&1] 
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NCE agam the summer doldrums are 
here, a period when display 1s called 
upon to assume the additional re- 
sponsibility of making customers out of 
shoppers who are trying to keep cool and 
giving no thought to the crisp days ahead. 
(hicago 1s a summer resort when the lake 
cares to send its breezes in the right direc- 
tion, and the influx of vacationists 1s a big 
factor in keeping fun clothes on exhibit. 
Displays therefore are varied at this season 
of the Veal and one finds an assortment of 
merchandise on State street 


\ lay-away plan for warm fall suits was 
an mducement to advanced selling offered at 
one store, while knitted dresses, luxurious 
cashmere and fur trimmed coats, and even 
fur coats for mid-winter wear were pro- 
moted at others. Most popular of all was 
the transition dress of black, brown, dark 
gray, or deep-tone cottons for wear now into 


fall. 
At Marshall Field & Co. the transition 





Chicago Displays Write Postscript 


dress of black was dramatized by an archi- 
tectural structure of white and gilt, the open 
spaces draped with white fish netting to sil- 
houette the mannequins. Fallen leaves on 
the floor and netting created design and 
were indicative of a dying season. 

Another series at Field's featured acces- 










































sories . . . hose, scarves, hats, and jewelry. 
A dancing figure was used to display the 
accessories, fastened to the ribs of parasols 
which the dancer balanced on her head. In 
the illustration the figure has a wagon wheel 
skirt over which brightly colored scarves 
were draped. Millinery heads displaying 
bits of hats and scarves on a_ crosspiece 
formed the headdress. Millinery heads were 
also mounted on the wagon wheel. A. floor 
covering of white squares alternating with 
the window colors produced a vivacious dis- 


play. the feature scroll announced “we're 
vending our wares .. . a kaleidescope of 
accessories im confetti colors.” These dis- 


plays were installed under the supervision of 
John Moss, director of design. 

srown was the color of the transition dress 
featured at Carson Pirie Scott & Co. in a 
collaboration of props and merchandise under 
the title, “Do it up brown as you _ travel 
through the summer holiday season into fall.” 
All of the props were red, white, and blue 
and these three colors were repeated by the 
accessories the mannequins wore. The dec- 
orative motif was inspired by the works of 
Kmmett Roland, an English cartoonist noted 
for his zany portrayals. They represented 
various means of transportation . . . a heli- 
copter, bicycle, horse, automobile, and a 
train, conforming with the thought that the 
dresses were suitable for traveling into fall. 
Such an incongruous vehicle as an _ auto- 





—Both displays at the top of the page are 
by John Moss, Marshall Field & Co. ... 
Center, by Clement Bradley, Carson Pirie 
Scott & Co. . . . Left, by Reed Schiademan, 
The Fair— 
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—Right, by Michael Kutil, Peck & Peck . . 
Center, by John R. Cooper, Mandel Brothers. 
Below, by J. Boghosse, Goldblatt 


Brothers— 


mobile that was part coach with a flat rear 
tire and a wobbly front one, an airplane 
mounted on the top and shaded by a parasol, 
the draped windows of the coach with fringe 
on top, are characteristic of the English car- 
toons which were reproduced by Clement 
Bradley, director of display. Note the over- 
exaggeration of exhaust fumes in the rear, 
tvpified by a= stove-pipe arrangement, and 
the radiator ornament concocted of twisted 
wire, a metal animal and a_ bird 


An example of how an ingenious display- 
man creates an attractive window with trivia 
is seen in the work of Reed Schlademan, 
display director of The Fair. The cone- 
shaped objects that create design are war 
surplus stock of wood units used in manu- 
facturing shells There were 1,500 of them 


To Summer 


in the double window, arranged abstractly, at 
a cost of $8 The merchandise, described 
briefly as “shimmering satins,” repeated the 
wood tones of the cones. The figures were 
silhouetted by black wrought iron frames 
with panels of paper painted in non-objective 
designs with corresponding colors and ac- 
cents of Ingh color. Lighting of pink, red, 
and green thrown on the deep brown walls 
plaved an important role 


With lots of summer left vacation apparel 
was spotlighted at Mandel Brothers and 
Peck & Peck. Peck & Peck chose a trop- 
ical setting including a white rattan bicycle 
decorated with green ferns, and Spanish moss 
draped across the open back At one side 
a high bamboo trellis displayed an = assort- 
ment of blouses and accessories. Michael 
Kutil is director of display for Peck & Peck 
stores. (Photograph by courtesy of Fred 
Kuehn Studios. ) 

Mandel Brothers built its windows around 
a locale that could be reached by a bus, an 
airplane, the Santa Fe railroad, and a MG 
sports car, with backgrounds in the shade of 
charcoal. One of four windows showed the 
forward part of a Greyhound bus and _ its 
uniformed driver among palm trees. The 
settings were readily recognized as vacation 
spots where synthetic fabrics are mm order for 
round-the-clock wear. Props were furnished 
by the transportation companies and installed 
under the direction of John R. Cooper, mer- 
chandising coordination manager and direc- 
tor of display. (Photograph by courtesy of 
Fred Kuehn Studios.) 

“Breeze born city black” dresses were dra- 
matized at Goldblatt’s by two black match- 
stick strips, twisted in hourglass formation. 
A spray of white fan palms was set against 
the black prop and a glass merchandiser 
offered alternate accessories. Floor blurbs 
of black cork concluded the decor of six 
windows. J. Boghosse is display director of 
all of Goldblatt stores in the Chicago area. 





AUGUST, 193393 

















Display Here... 


HE coronation of Queen Elizabeth 1s 


a thing of the past, but to wind up 
featuring the 


shown 


event the 
their 
they 


the displays 


two above are because of 


interesting treatments and _ because 


demonstrate two leading stores in 
remote parts of the world handled the event. 
Kirst 1s a of the store front of The 


Myer Melbourne, Australia, 


how 


VIEW 
Kmporium, 


where Fred B. Asmussen is display director. 


He describes it thus: “We did quite a big 
our building. We 


proud of an oil 


job with the facade of 


are very painting of the 
Queen on canvas, in a gilt baroque papier 
mache trame, surrounded in lights to rep- 
the whole effect is that of a 
was the 


resent pearls 
locket. This centerpiece of our 
decorations. It was, we think, the biggest 
ever —40 feet high by 30 feet wide — and 
it took 24 men to lift half of it. This cameo 
was flanked by ‘E.ILR’, also in 
lights, and all three medallions were hung 


with red, 


two crests 


white, and blue ribbons 9 feet 





slogan along the front of the 
store was ‘Long May She Reign, Close to 
Our Hearts.” 

Krom The Belfast, Johannesburg, South 
Africa, comes the second coronation display, 
by H. Edel, display director. The height of 
the crown was 6 feet. It was mounted on a 
platform while at the crown’s base was a 
revolving turntable holding muniature re- 
productions of the components of the coro- 
nation procession. The speed of the turn- 
table was geared down to a snail's pace. 

At the left is a dignified display by 
Joseph Apolinsky, Loveman, Joseph & Loeb, 
Birmingham. 

For a tie-in with the Seattle Automobile 
Harold McLaren, The Marche, 
used the display shown here. 

“Don't let your head feel like a_ boiled 
egg!’ was the slogan used by McLaren for 
the display in the final illustration on the 
page, the dim general lighting con- 
trasting with the spotlighting to make the 


@ 


wide. Our 


Show, Bon 


samme 


DISPLAY 





hats seem to float by themselves in the air. 

At the upper left of the second page 1s 
one in a series of institutional display pieces 
used by Consolidated Edison Company, New 
York City. This one contrasts the light 
from an electric bulb with that of candles, 
and gives a sales message for the low cost 
of lighting. Others in the group also make 
use of blown-up photographs mounted on 
perforated hardboard. 

Outline figures helped concentrate atten- 
tion on millinery, shoes, bags, and gloves in 
this display by Tom Watkins, Ellis Stone 
& Co., Durham, N. C. 

(;ood use of three dimensions merging 
into two was made in the travel display done 
by Paragon Displays, New York City, for 
the French Line. 

Not content with a battery of windows 
promoting Manhattan ~~ shirts, Clement 
Kieffer, The Kleinhans Company, Buffalo, 
followed through on the interior as pictured 
here. 
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_.. And There 


Concluding the group of photographs is a 


display by Walter A. Spiro, Gimbel Brothers, 


Philadelphia — one of a series of 15 win 
dows devoted to the store’s man-made fibre 
promotion. Interior displays were installed 
in all ready-to-wear, men’s and children’s 
departments, and the appliance section. A 
special demonstration area was constructed 
in the fabric department for a week-long 
demonstration of the fibre materials. QOut- 
standing feature of the promotion, according 
to Spiro, was the fact that the store did not 
play up the scientific angle usually applied 
for promotions of this nature. “We reserved 
our dramatic impact to the idea of ‘Beauty 
Plus, as we felt our customers are very 
interested in the eye-appeal of the merchan- 
dise, and then in the practical aspects. We 
wanted to make sure to get across the idea 
of beauty, first. Our window displays de- 
picted the various functional advantages 
these fabrics offer in the form of dramatiza 
tions on the themes of popular song titles.” 
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it attracted about ten times as much atten- 
tion to the merchandise as had the two fig 
ures been placed in a window in the stand- 
ard position. With a good strong spotlight 
focused on the figures, hundreds of shoppers 
were irresistibly drawn to the doorway after 
dark and it was fun listening to their 
impulsive comments 

Moral to displayvmen: Heed that impulse 
to be different! 

Whenever Henry Jampol decides to mix 
up a display potion synthesizing portions ot 
pixie, fantasy, and downright realism, he 1s 
certain of delighting and attracting specta- 
tors to Haggarty’s windows. How to mix 
or combine the proportions of these ingre 
dients obviously remains the secret of talent 
and is beyond explaining. However, what 
he does 1s fun to describe. Take his latest, 
the “undercover story of the ‘Enlightened 
selle’.” a corset promotion. For this story, 


os Angeles Reporting 


By HOWARD KUHN 


kKTWREEN an unusually hot and earls 

summer, the absence of any civic or 

department store community promo 
tions just the various scheduled summer 
time store affairs plus vacations and getting 
away to the Market Week in Chicago—the 
past teow weeks have seemed like the quiet 
scason To! displaymen here (setting awas 
to the Market Week is much more of a 
production tor the West Coasters than most 
others (Ouite a tew ot the town s top dis 
playmen journeyed by train and plane to the 
(Chicago show and returned tull of inspira 
tion and enthusiasm trom their discussions 
and contacts 


It’s things like being able to lav a stiff 
legged mannequin on his side in the door 
way that marks the intormality of summer 
time display work. Dressing two of the 
boys in terry-cloth sun soakers, Joseph Til 
ner, display director of Mullen & Bluett on 
Miracle Male, placed one in the corner ot 
thie all-glass doorway im about thy Thicost 
uncomtortable reclining position conceivable 


Net result of the spontaneity was this 


which was untolded in a series of windows, 
his mannequins wore pantaloons and hoop 
skirts. But the hoop skirts were of tape 
so one could see through them to view the 
corset. Demure mannequins carried pink 
parasols. Roses were attached to the shoulders 
and hoop skirts. These belles were “South 
ern belles,” and so no one would doubt it, 
the windows were framed in simulated black 
wrought iron to give a New Orleans feeling. 
Background and floor were neutral gray 
complementing the pink and flesh tones otf 
the materials. 


Fresh new approach to a tired old sales 
theme more than caught the fancy of J. W. 


—Upper left, by Joseph Tilner, Mullen & 

Bluett . . . Left center, by Henry Jampol, 

Haggorty's . . . Right center and immediate 

left, by Don Greer, J. W. Robinson Company, 
Beverly Hills— 
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—Right, by William O. Meissner, Ohrbach's. 

. Center, by William C. Lambert, Barker 

Brothers . . . Below, by Stanley Thompson, 
The May Company-Downtown— 


Robinson Company shoppers in Beverly 
Hills. What Display Manager Don Greer 
did to litt the “the town’s talking about” 
sales theme above the ordinary came about 
as the result of clever animation and con- 
tinuity in carrying the sales theme through 
out the entire store to selected departments. 
Ky choosing a telephone as the central in- 
strument, Greer had at his disposal a device 
offering a wide variety of possibilities around 
which to hang the store-wide sales theme 
without running into repetitious monotony. 
for example, almost actual size telephone 
booths were strategically located throughout 
the store and in them were placed manne- 
quins dressed in the teatured merchandise. 
lf it was a black cocktail outfit, a sign on 
the hat box carried the theme, “The town’s 
talking about...” Another ribbon banner 
stated “Summer Black Sophisticates.” 





framework for these telephone booths was 
of antique white rubbed with pink = and 
gold. The telephones were pink and cotton 
wires in red were strung trom the. tele- 
phone booth to the next booth or merchan- 
dise grouping. On the wires were clusters 
of birds. 


These red telephone wires were strung 
throughout the entire store on poles trom 
miniature size up to 7 feet high. Merchan 
dise tie-ups were arranged around the poles 
and hanging from some of the climbing 


pegs on the poles. 


Three major display windows were brought 
into the orbit of “the town’s talking about” 
promotion, the main window teaturing cut- 
out skyscrapers and a three-dimension hun- 


dred-times-life-size telephone. The telephone, 


also finished in antique white rubbed with 
pink and gold, served as a prop tor figures 
wearing summer toppers while the manne- 
quins were spreading the word via standard 
size telephones. The skscraper cutouts were 


AUGUST, 1953 





in dark gray and a miniature Trans-lux 
moving illuminated electric sign on one ot 
the buildings repeated the sales theme 
“The town’s talking about Robinson's.” 

William ©. Meissner, for Ohrbach’s, con 
tributed an interesting design arrangement 
to the local display scene with his “three 
rings suspended rings, a hoop at. the 
top supporting with sisal roping a circular 
plattorm on which were figures in sports 
Weal 

The dramatic impact was magnified by 
means of a black background knclosed 
spotlights were tocused directly down on 
each tigure trom about 2 feet over them 
through the open hoops above their heads 
The intensity of this lehting trom above 
combined with high key predominantly vel 
low colors of the sportswear against. the 
black background made a most colortul 
attraction. kach hoop and ring was painted 


white. Multi-colored contetti was sprinkled 
on the gray floor fhe figures carried yel 
low wicker handbaskets. A simple tmistitu 


| lease furn to page 10] 








by its ehring 


Display Designer and Consultant 
New York 


Arrangement: [his tirst of a series of early Christ 


mas displays is mace Ut of two definite units. 


Properties: Fine glassware is shown for a festive 
Christmas occasion. The table is gaily accented 
with poinsettias and bright ribbon streamers. Syn- 
thetic stars and snowtlakes decorate the back 


panel. Copy card is shown at right. 








Arrangement: Two definite units make up this gay 
Christmas display. 


Properties: A modern fire-place serves as the back- 
ground. A line is strung in front of it and on it are 
pinned a festive gown and its accessories. Strings 
of sparkling Christmas balls decorate the line and 
add a note of gaiety to the display. The setting 
is further accented by candelabrum and lantern. 
Copy card is shown at lower right. 











Arrangement: This shoe display consists of one 


detinite unit in an interestina arrangement. 


Properties: Branches ot a tree are dramatically 


arranged against an imitation leaded glass window. 
The branches are ladened with snow and on them 
are displayed dress shoes. Plaster drapes hung 


trom the branches bear the copy caption. 


att te OS AO ALCL ALIN 
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Arrangement: [his men's display of hats consist 





of three definite units in formal arrangement. 


Properties: The center unit consists of a decorative 
Christmas tree, table size, placed on hat boxes. 
It is illuminated with multi-colored candles. On 
either side of it is seen a grilled gate. Men's hats 


are displayed on dowels. Copy card is in lower 














4 ~ 
roreqgrouna. 





Arrangement: Three definite units make up this 









mens suit display. 


Properties: A huge skull of a reindeer gives this 
display a startling effect. The skull is fashioned of 
synthetic glass and tiny twinkling lights are in- 
stalled. The unit is set against a wood parei 
sprinkled with snow crystals. Suits on forms are 
pleasingly arranged with a very limited showing 
of shirts and ties. Copy card is shown in center 


foreground. 


, | =o 
Arrangement: Several elements are combined in a 
single unit in this men's shoe display. 








Properties: A horse's head is fashioned of metal or 





i r i * i] . 
paper sculpture and the colortul whip. Christmas 





balls. and bell make it a very decorative unit. 





Copy card is snown at lower lett of window. 
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fitty 
the founding of the 


\N the evening of June 16, 
to the day 
Ford 
memorial to the 
cated to the 


vears 
after 
Motor Company, a unique 


cle 1- 


when the 


automotive age was 
people of America 


new Ford Rotunda opened its doors to the 


Housed in a huge gear-shaped 
that stands at the gateway ol the 
Dearborn, Mich., the 
only the 

kind an the 


attempt to 


public 
building 


lamous Rouge plant at 


praojyect represents hit largest 


permancnit exhibit cot its world 


but an unprecedented translate 


modern manutacturing techniques 


graphic terms of animated three-dimension il 
display It wall also doubtless prove to he 
one of the top tourist attractions of the 
middle West: more than a million visitors 
a Car ae expected to Pass through its 


portal 


ite the 








Display Key-Notes Ford Rotunda 


structure itself is a 
version of the kord Rotunda 
(Chicago World's Fait 
Dear 
completely 


Although the basi 
modernized 
that was built for the 
of 1934 


horn, the 


and subsequently moved to 


building has been 
renovated without and redesigned within by 
the W. B 
also devised the 
that 
the impressive 


Ford Design Corporation, which 
scores ot elaborate moving 
comprise the From 
front entrance, with its long 
soaring tacade, to the 
dome than 100 feet 
the floor of the central 


displays exhibit 


curved marquee and 


veOdMESK mo6re above 


court. the Rotunda 


is uncompromisingly contemporary in con- 


cept and execution, utilizing the latest 
huilding techniques and materials to reflect 
the spirit of technological progress which 1s 
the theme of the entire project. The 


is not only one of the most elaborate exhibits 


result 


ever commissioned by private industry but a 


virtual museum ot modern industrial art. 


Rotunda will enter the 
SU-toot 
rugated aluminum, painted a dark blue, on 
Ford name and 
ord, Lincoln 
Immediately inside 


Mot ans 


Mans CeCast 


lhe visitor to the 


building under an panel of cor 


which are emblazoned the 
the illuminated crests of the 
and Mercury divisions 
he will find himselt under Malcolm 
mobile sculpture, symbolizing 
less search = tor and facing the 


World Court. 


the Rotunda and which is surmounted by an 


progress, 
which occupies the center ot 
enormous dome of translucent plastic and 
Buckminster 


Fuller. Divided trom the rest of the Rotunda 


aluminum spars designed by R. 


32 aluminum- 
mner 
reliet 


by glass walls supported by 


sheathed columns, the court 1s 


dominated by a_ large map of the 
Western hemisphere sunk in the center of 


the floor, where miniature ships, trucks and 








world-wide 


trains trace out the network of 


trafthe lanes that feed the automobile 
industry in Detroit. Qn the entablature 
below the dome 16 sculptured medallions by 
Marshall Fredericks portray the different 
industries associated with the manufacture 
of automobiles. 

The exhibit Rotunda itself 
is divided into four quadrants, representing 
and better 


materials through chemistry and electronics ; 


section of the 


respectively the search tor new 
manufacturing processes and quality control 


[Please page 6 | 


furn to 


—The new Ford Rotunda is the most compre- 
hensive industrial exhibit ever brought together 
in a single building, it is said . Center, 
Walter B. Ford Ii (right) and Harley Melzian, 
respectively president and director of the 
interior and graphic design department of the 
W. B. Ford Design Corporation, examine oa 
preliminary scale model of the Rotunda , 
Left, ‘The City of the Future,” a perfectly de- 
tailed, animated scale model of tomorrow's 
metropolis, is one of the feature displays— 
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Smart window of the May Company, Los Angeles, smartly lighted by Sylvania Birdseye* Reflector Lamps. 


Celebrated stores like May’s of Los Angeles, don't 
miss a trick when it comes to effective lighting. 


concentrators, spotlights, and super-spots. And, for 
unusual effects, you can combine these lights to obtain 
They choose sturdy, efficient Sylvania Birdseye 


exactly the accent you want... where you want it. 


Lamps to accent and highlight important windows 
and store displays. 

These super-quality lamps are now offered in sizes 
and wattages for every display need. You can have 


Remember, Sylvania Birdseye Lamps are complete 
lighting units with their own sealed-in reflectors that 
never need cleaning. The coupon brings you all the 
facts. Mail it now! 


* Sylvania Trademark 


Tubular 


ee ee ere 


Concentrator 


Super Spot 


Floodlight Spotlight 


SYIVA 


LIGHTING « RADIO e ELECTRONICS ¢ TELEVISION 


Sylvania Electric Products Inc. 
Dept. 31-2908, 1740 Broadway 
New York 19, N. Y. 


Please send me full details about the complete line 
of Sylvania Birdseye Reflector Lamps. 





Name —_ 





Store a 


OS ae 





i 
' 


In Canada: Sylvania Electric (Canada) Ltd., University Tower Bldg. City 


St. Catherine St., Montreal, P. Q. 
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HE main purpose of these articles is 
to help the smaller stores who must 
operate on a small display budget and 
with this in mind I try and locate both 
window and interior units which can be 
modified so that they can be copied and 
built at relatively low cost. In some cases, 
where the units are used leading depart- 
ment stores using expensive materials and 
props, I take the liberty of making a few 
changes that the basic ideas can _ be 
copied for a smaller installation cost. 
(A) Having 
past three 


SO 


lived near Boston tor the 
years I have often admired the 
displays designed and installed by James 
Gosling, the display manager of one of our 
fine department stores, R. H. White's; this 
sketch shows a very effective window display 
used to feature 1) per cent cashmere 
coats. 


ladies’ 


The basic idea of any good window display 


is to enhance the merchandise or display 
and to catch the attention of prospective 
customers passing by on the sidewalk and 


this modern design does just that. 


The three open panel units are made out 
of round hardwood stock suspended on 
lengths of fine wire from the ceiling. Small 
lengths of wood dowels are to hold 
round brass balls as shown. 


used 


A large eye drawn on a piece of paper is 
attached to the background of the 
and lengths of card are 


window 
stretched from this 


to the front of the window as shown, Other 
lengths of cord are stretched from small 
screw-eyes in the baseboard over the floor 


to complete the modern geometrical design. 


Stores operating on a limited budget could 


make the panels out of lengths of 1 by 2-inch 
lumber carefully sanded and _ painted a 
suitable seasonal color. In place of the 
brass balls round Christmas tree ornaments 
could be used, inserted in short lengths 
ot “%-inch dowels. Your local sign man 
can furnish the art work showing the large 
eye painted in bright colors. Be sure to 
suspend the three separate panels so they 
form an effect of depth as indicated. Many 
different lines of both men’s and_ ladies’ 


wear can be featured in this type of display 


and it makes a fine prestige setting for the 
smaller stores. 
Walking down the street to inspect the 


department store, 
effective display 
designed to feature 


another fine 
Filene’s, I noticed a very 
in the windows 
men’s cord suits. 


windows of 


one ot 


The display reflected the ability of Display 


Manager Lee W. Court, and was a good 
example of how a carefully planned and 
executed window display can actually sell 
the merchandise. 


Two park benches were used, both coated 


with artificial snow; the large artificial 
tree installed behind the benches was simi- 
larly coated. A male mannequin wearing a 


straw hat and one of the cord suits was sit- 
ting on one of the benches. The heavy coat 
of snow applied to both the tree and benches 
certainly told the effective “Cords are Cool” 
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Smaller Store 


As reported by JIM KILEY 


story at a glance. This sketch shows only 
one bench, but as I have stated betore, these 
sketches are modified to fit the needs of the 
smaller stores and if they put the 
basic ideas embodied in the displays they 
have accomplished their purpose. 

The sketch (B) how the end 
tions used to hold the wood slats are shaped; 
these can be cut out of plywood on a band- 
Saw. 


acToss 


shows SeCC- 


tree 
mix 
and 
and 


A good method of coating both the 
and the bench, or benches, would be to 
up a combination of white poster color 
carpenter's glue and apply a heavy coat 


then throw on the artificial snow. 


Most display supply jobbers can furnish 
window background papers in rolls and in 
this case a good background color would be 
blue 


royal to snap out the white snow- 
coated bench and tree. 

A small amount of the artificial snow 
could be scattered around on the floor. 


This display would also be good for many 
winter promotions or tor an August tur 
sale. 

(C) While 
Park, Ill., on a 


I noticed a 


passing through Highland 
recent vacation trip West, 
very attractive shop signed 
“The Style for Children” and after meeting 
the manager, Robert F. Fischel, | made a 
sketch of two good display they had 
in Children’s were displayed 
on low platforms set flush with the 
backless windows and this sketch shows 
a detail of the novel type of racks in 
The store supporting 
and one of sales girls had attached a 
few of the clown dolls to the columns 
idea for 


ideas 
use. dresses 


base 


use. 


has two columns 
the 
“Bozo” 
a good display 
children’s or toy department. 


(ID) A the 


as shown - any 


number of clever displayers 


shown in this sketch were in use in another 
of Filene’s windows; they can be made up 
out of squares of pine board or plywood 
nailed to a center length of round wood 
stock or ordinary curtain pole. Note how 
heavy white cord is then run through small 
screw-eyes to make a-e very. attractive 
decorative effect; they can be painted any 


and a number of them 


made up in various sizes can be put to good 


good seasonal color 


use in many window and interior displays. 
I have always admired the way that mem. 
bers of the display profession are always 


ready and willing to devote their time and 
talent to lending a helping hand whenever 
war or local tragedy strikes; 
of this is a window installation used 
Display Manager Robert Gillespie, 
mond’s department store in relative 
to the recent tornado in Worcester. 


The window was 
solicit help for the 


a good example 
by 
Ray- 
Boston, 
nearby 
designed to 
victims : 


specially 
many 
white 
out of a 
lumber, and 
and a sign over them on the window 
ground said Worcester Relief 
actual photographs of some ot the 
shown on two side 


plaster hands were 
pile of broken 
other rubble, 
back- 
Fund” 
wrecked 
panels. 


large 
groping up 
shingles, 


A pair of 
used, 
boards, 


“(Crive, 


buildings were 











Display Work Made Easy . 


. With 





SELF-SPRA YING 


PAINT PRODUCTS BY 


Spray-0-Namel 
Brushless Paint 


No brush! 
No mess! A simple press 


No mixing! 





of the lever brings amaz- 


ing results. It's Spray-O- MCBRONZE - 
Namel, America’s first 
and finest aerosol spray paint, 


ging. Dries in 1 hour to a high gloss finish. 
In 20 popular colors. New Spray-O-Stain also 


now available in 4 natural wood finishes 









Mana-Skin\ 
Spray 


Here's your bread- 
winner for damaged 
or smeared manne- 
quins. New Mana- 
Skin sprays direct 
from can to give a 


dollars. In 2 flesh tone 
Durable. Chip resistant. 


Spray-It-Snow 
Kolor Flock 


USE and sell the greatest dis- 
play unit ever offered. KOLOR- 
FLOCK ... a thick, fluffy 
flock effect and powerful 
spray in one low-cost pack- 
age. For floral displays, signs, 
backgrounds, windows, Xmas 
trees, etc. In 7 colors. 


OTHER ILLBRONZE DISPLAY PRODUCTS 


@ TINSEL—all colors, all sizes 
@ DIAMOND DUST—+sparkies like ice 
@ MiCA—used as powdered snow 


@ CLASS BEADS—high quality. Many 
uses 


ILLINOIS BRONZE 
POWDER COMPANY, 


‘ee 
ay 


with the 
Presto-matic spray head that prevents clog- 





Write for details today 


INC, 








factory-like texture and save you 
and your customers hundreds of 
shades. 


2023-D South Clark $t., Chicago 16, Ill. 
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_..on and off the record 






















—Left to right, Carlos 
Robles, Roos Brothers, 
retiring president of 
the Northern Califor- 
nia Display Guild; Ken 
Carter, The White 
House, secretary-treas- 
urer; Herb Raynaud, 
Gump's, club president; 
Ted Keyes, Kahn's, 
Oakland, vice-president. 
All but the last-named 
are from San Francisco. 
{Raynaud has just an- 
nounced that he is 
joining Macy's, New 
York City, this month) — 


—Fillmore Lash, display director, Globe De- 





—"This of course is trick photog- 
raphy," writes H. Edel, display di- 
rector of The Belfast, Johannesburg, 
South Africa.. "The lion cubs (5 
months old) are safely enclosed in a 
glass cage. This stunt proved an 
enormous success as an Easter attrac- 
tion and had a great appeal for chil- 
dren who were photographed together 
with the cubs’"— 


—The two excellent reasons for the 
broad smile of |. T. Vierheller. presi- 
dent of the National Association 
of Display Industries and of Garri- 
son-Wagner Company, 
St. Louis, during Mar- 
ket Week . . . twin 
grandsons, Bruce (left) 
and Brad. They ore 
the sons of Mr. and 
Mrs. Flint Vierheller, 
Denver, and were born 
on Father's Day— 





partment Stores, Los Angeles, with Clare 
Booth Luce, ambassadress to Italy. The pic- 
ture was taken while Lash was in Rome on a 
recent vacation trip which included Paris, 
Rome, Venice, Naples, Florence, Tel-Aviv, 


Madrid, Stockholm, and England— 



































—The Fair, Chicago, was well 
represented at a recent open- 
house at Silvestri Art Mfg. Com- 
pany. In the usual order, Lee 
Schwartz; Frank Parella, display 
manager at the firm's new Ever- 
green Pork store, and Dolores 
Nuellman from his department; 
Marion Glaser; Reed Schlade- 
man, display director for The 
Fair's three stores, and Ed. 


Kibbee— 





—Robert O. Soman, 
sales manager of Bre- 
ve! Products, New York 
City, receives from 
Nancy Craig, radio 
commentator, his fish- 
ing trip prize donated 
by the  Techni-Craft 
Printing Corporation 
at the Advertising Es- 
sentials Show in Man- 
hattan. Denise Darcel, 
MGM actress, also 
made the trip as a 
guest of Johnny Karp, 
president of Techni- 
Craft on his Cap'n 
Mike IHl— 
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... in order to give you better-than-ever 





service we have moved to greatly enlarged 
Manufacturing Headquarters, now located 


ives * 


E W H Y DE PAR K, N. Y. 


If ever you’re in our neck of 
the woods, please stop in and PLASTIC 
say “Hello.” We'd like to clasp FORMS 


your hand and thank you in 


FS A RR Oe 


person for the part you have 


played in our Progress. PLASTIC 
BOXES 
ee PLASTIC PLASTIC © 
SHOWING OUR COMPLETE LINE TRAYS SALES-AIDS 


PLASTIC  SHOW-OFF 
COVERS SHOWCASES 


PRODUCTS | | 
 MULTIVIEW GARMENT CHROME 
_DISPLAYERS =~ HANGERS - STANDS. 


JERICHO TURNPIKE AT 18th ST. He RACKS - TICKETS 
NEW HYDE PARK, NEW YORK ED ie 
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Small enough for cases. 
Big enough for windows. 
Ideal for short range 
white of color lighting 
from 12’ spot to 36’ 
spread at 3 feet. Hood 
measures only 414''x 
x24", Very light 
weight. Fresnel tens, 
polished mirror, univer- 
sal mounting bracket, 

cord and plug. Three 

gelatin colors and hold- 

er. Beautifully finished. 
Only $8.45. With 100 
walt bulb, $9.55. 


Fine 4'/.'’ Fresnel lens, 
reflector, cord and plug. 
Universal mounting 
bracket. Three gelatin 
colors and holder. Only 
$9.45. 400 watt model 
with bulb, $11.55. 1000 
watt model, $13.50. 


Automatic color chang- 


ing wheels also avail- 
able. 





BEST AUTOMATIC COLOR CHANGER 


No. 155 
tor G.E. R-40 Spot Lamps. 


Motor driven color wheel 
and universal mounting 
bracket. Complete with 
G.E. R-40 spot lamp, only 


$20.91. 
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JEWELLED 
STYROFOAM 


An entirely new treatment fashioned in Squares, 


Discs, Stars, Bells and Balls. 
mas decoration 


An outstanding Christ- 


Fall Papers, Christmas Balls, Trees, and Novelties 


Write for Samples and Photographs 


PARK LANE FABRICS 
COMPANY, INC. 


45 East 30th Street, New York City 16 











WHEN WRITING ADVERTISERS e 
PLEASE MENTION DISPLAY WORLD e 


Many Shoe Retailers 
Adopt Self-Selection 

In an effort to increase selling efficiency, 
many of the major department 
stores and shoe chains have refixtured their 
shoe departments with self-selection units. 


country s 


In a number of cases the principle has 
been tested by the installing of single units 
for casuals. These tests have proven so 
successful that many stores have re-equipped 
their entire departments (to take advantage 
of self-selection selling. 

Among many new departments recently 
installed is that of The Boston Store, larg- 
est department store in Milwaukee. Herbert 
Leeds, divisional merchandise manager, says 
of this installation: “Concerning our street 
Hloor shoe operation, our problem was to 
price line business with 
with a younger 
appeal It was decided to locate this de- 


develop a budget 
emphasis on fashion and 
from the major second 
floor department, on a major trafhe aisle 
on the main floor. 


partment separately 


wanted to give spe- 
cial attention to self-selection and to traffic- 
stopper displays. 


“kor this reason. we 


Available area was lm- 
ited, which required maximum use of the 
space and provided an opportunity to use 
‘float’ displays. 

“The suspended torms on rods occupied a 
minimum amount of space and enabled us 
to show a maximum number of shoes. To 
get away from the super-market display 
approach, spacers were used to separate the 
forms between groupings or selling stories. 
This high-lighted 
tive groups. 

“The displays are flexible 
since the racks can be removed from the 


fashion shoes in attrac- 
background 


high wall shadow-boxes and ornamental ac- 


cessory displays can be created to high- 


light fashion stories. For assortment stories, 


all the racks can be used. Complete units, 
two with shadow-boxes, were used on the 
trathe racks were 
spaced along the back of the department.” 


aisle and shadow-box 


The photograph of the installation 1s 


AWA = F: 
ol me ae ie 


‘= 


shown here through the courtesy of Frankel 
Plastic Corporation, New York City, who 
supplied the equipment. 





New Portable Time Switch 
For Display Lighting 

A continuous duty 24-hour electric timer 
that makes any type of plug-in display light- 
ing fully automatic is now available from 
International Register Company, 2624 West 
Washington boulevard, Chicago 12. Called 
the “Time-All,” the new timer will turn 
display lights on and off at the time desired 
without resetting. It is particularly useful 
with animated displays, giving automatic 
on-off control to them independent of the 
main window lighting control. 

A manual control is provided to turn 
lights on or off ahead of schedule without 
interrupting the automatic cycle. The “Time- 
All” can also be set to skip its automatic 
operation for a day or longer. The device 
is 5 inches wide, 4 high, 2'4 deep, and has 
a 6-foot cord. Minimum on or off time ts 
one hour; maximum is 23 hours. Any de- 
sired period of time in between is possible 
for the lights to be on or off. 





Gimbels Wins First Prize 
In Father's Day Contest 

Gimbels, Philadelphia, won first prize in 
Union Underwear Company's Father's Day 
promotion contest, it is made known by 
Jack Goldfarb, Union's president. The con- 
test, which awarded seven-day cruises for 
two on the “Queen of Bermuda,” determined 
which most effectively promoted 
“Fruit of the Loom” underwear for Fa- 
ther’s Day. Meyer Lichtig, sales promotion 
manager of Gimbels, coordinated all forms 
of publicity in his prize-winning entry. 

Additional cruise winners were The May 
Company, Los Angeles; Stone & Thomas, 
Wheeling, W. Va.; Harvey's, Nashville; M. 
O'Neil Company, Akron; Miller Brothers, 
Chattanooga;  Lansburgh’s, Washington; 
The Outlet Company, Providence, and W. T. 
Grant Company, Syracuse. 
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finest custom-built displays 


ar & 
tod to US oe 
- — 


| 
ne hem chmod 
p— - on *¥ 


——) 


i ie ‘ Le Gh Oe ge ‘ & S eee : & oS tig Oia ge 
eo eee ot ee. ky ee ee ie ee es , s wo Bee a % * < 
ETE Oe ee el Nee Bn i eee et | oan ee ae 24 Ps ty ; ‘ Sie Pike IS eRe eS Bs gerR 
ee 5 “4 Be : nS oe ae 3 + ee Se ‘e. . . , A a & ‘ z. z 
RIES cs OS I oe i Po ASE Ls z : 2 


20” High Wood and Wire-Santa $18.50 20” High Wood and Wire Deer $16.00 
26” Long Paper Mache Cupid $42.00 


\ 
a 


topnotch craftsmen” 


J | 
~ 7517 Beverly Blvd. ¢ Los Angeles 36, Calif. 
All Displays Are Built to Order * Any Reasonable Variation Is Possible « Prices Do Vary—But Slightly * When in L.A. Phone WEbster 1-1069 
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LOS ANGELES REPORTING 


[Continued from page 25] 


tional sign draped from the center ring car 
ried the “When it comes to talk- 
ing value, Ohrbach’s believes one price tag 
ji 7 oe triple 
three 


message: 


is worth a thousand words . 
ring theme appeared in a series ot 
windows 

\ caretully composed series of late June 
“bride's bank 
Seventh avenue windows at Barker Brothers, 
picking up the central 
Your Dreams.” In 
Director William C. 
down-to-earth, 


suggestions’ occupied a of 
window 
“The Castle 
each of these Display 
Lambert 


with each 
theme. ot 


presented many 


practical gift suggestions for “up in the 
clouds” brides. In the traditional living 
room setting illustrated was a large sec- 


tional sola in eggshell flanked by mahogany 


tables and pewter lamps with charcoal 
shades. Against bright navy walls were 
hung white antique satin draperies with 


matching casement curtains and cornice box. 
The obelisk motif screen in black and white 
provided a background for an arrangement 
of blue delphinium and white’ larkspur 
spikes 

This is hardly the time to be talking about 
spring displays, but so much has been doing 
at The May Company-Downtown that space 
limitations precluded _ telling 
earlier of some fine early season efforts by 
Display Director Stanley Thompson. The 
first around Lentheric’s promotion of 
“Red Lilac,” which was given four accessory 


here have 


was 
windows. Then outside the store over these 
flour windows and partially covering the en- 
trance marquee was hung a huge lilac vine 
to which was attached artificial lilacs and 
An atomizer wafted “Red Lilac” 
lragrance to passersby trom morn ‘til night. 


leaves. 


The window tie-up consisted of natural color 
grape root entwined with specially dyed red 
forms were dressed and 
accessorized in lavender and purple mer- 
The window copy was painted 
on a glass panel and the manufacturer's new 
product was displayed. (Not 
illustrated.) 

A little later Thompson gave the ladies’ 
floor a of spring by 
installing light green painted trees through- 
to which were wired artificial flowers 
fern. To 


lilacs and leaves. 
chandise. 


generously 


ready-to-wear dash 
out, 


and maiden-hair heighten 


rattan bird cages in which were live canaries. 


Modernization Show 
To Go On Tour 


The Store Modernization Institute, spon- 
of the fourth national 
Modernization Show held in June at Madison 
Square Garden, New York City, is assembl- 


recent 


SOT 


ing a traveling edition of the show that will 
embark eight-month, 33-city tour 
Starting the end ot October. 

Participating will 30> manutacturers 
with national distribution, who will exhibit 


On an 


be 


their newest equipment and developments 
tor use in store and warehouse moderniza- 
tion. In addition, at each three-day show 


regional manutacturers, distributors, banks, 
builders and contractors will exhibit. Clinic 
sessions on related problems of store mod- 
will held 


with the exhibits in each city. 


ernization and city planning be 


concurrentls 
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Allied Display Materials, inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





Your New York BUYING GUIDE 





Kaimo Textiles, Inc. 
'23 W. 44th St. JUdson 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bois Smith Studios 
228 West 39th St. LA 4-4992 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits and Dioramas 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St., New York OR 5-1280 





L. J. Charrot Co. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 
Sell to Jobbers Only 





Decorative Creation & 
Art Flower Co., Inc. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Imported Novelties, Settings 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 
ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 


- ~ 





the 
effect of spring he hung on the trees white 


Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Store 


The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





Frankel Associates, Inc. 
56 W. 45th St. MU 7-3434 
DISPLAY FABRICS & ACCESSORIES 


127 N. Dearborn St., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 


The World-Famous Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can Furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion. Ask for information. Recommended by 

N. R. D. G. A, 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


Nathan Zucker oT 

45 West 38th St. Aegiaens eign 
WI 7-2653 a 

FEATHERS — ARTIFICIAL FLOWERS 


Samples on request 








David Hamberger, Inc. 
115 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Bockarounds, Novelties 








SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK 


It's Always MARKET WEEK in New York 























IT'S ALWAYS MARKET WEEK IN NEW YORK 


Father Knickerbocker hardly fore- 
saw the beauty and drama of the 
modern store. High-styled fashions 
to clothe the human form are 
woven of the stuff of dreams. 
Stylewise display is created to 
dramatize and sell the new in 
every type of merchandise. 
Ecstatic sculptures, weird fantasies 
of engrossing wizardry and shapes, 
together with the strictly func- 
tional display pieces, abetted by 
the skill of the displayman, have 
brought display to new heights of 
potency. These you will find for 
convenient inspection in New York, 
where the world’s crossroads 
bring these ideas into focus. 













































STYROFOAM 





All Sizes 
STYROFOAM SHEETS 
BOARDS—BLOCKS 








10°'-12''-20°' Wide 
All thicknesses 
9°°.3°°.3°°.4"" to 12°° 


SNO-BALLS 
22/9!" 3" 6" 











































Canes — Snow Men — 
Reindeer | 


Dispiay Dealer's Catalogue | 
Now Ready! 





PRODUCTS 
6415 N. California Ave., CHICAGO 45, ILL. 

















MADISOMA 


Manikin 


Americas Largest 


Refinishers & Wig Stylists 


NEW YORK—152 West 25th Street 
CHICAGO — 11 South Desplaines 
DALLAS — 3007 Canton Street 


FACTORY-ON-WHEELS 








450 Window Wins Contest 


By HOWARD F. STEEVES, Advertising Manager 
C. H. Parsons Company, Ashland, Ky. 


INNING a national display contest 

is news, of course, but winning it 

with a window that back the 
budget by only $4.50 is news that belongs in 
the ‘ classification. Tom 
Fearing, display manager of our company, 
accomplished the feat in the recent Hole- 
proof lingerie “Caribbean Color” promo- 
tion; his entry was in the division for 
stores in the $500,000 to $2,000,000 volume 
won an expense-paid cruise 


sets 


‘stop the presses” 


category, and 


for two. 

He did not have much time to devote to 
Operating a one-man display 
such as 
summer 


preparations. 
department, and with promotions 
Mother's Day, Father’s Day, and 
displays to plan, it was just two days before 
the event start that he 
could begin thinking about it. His thoughts 
turned naturally to the exotic islands of the 
tropics and from that point it was a logical 

maps 
“Bahama 


(Caribbean was to 


step to the theme he finally selected 


identitving each color, such as 


Blue.’ “(suadaloupe Lime,” and so on. 

The the lack of 
props had in mind 
tasti with vines, ferns, and 


tropical 
fan- 


difficulty 
fearing 


was 
which for 
settings replete 
similar items. 

From the storeroom he and his part-time 
roll ot 
washed, 


helper, Tom (¢ selected a 
natural grape vine 


sprayed white, and sprinkled with mother 


annon, 


which they 


of-pearl chips on hand from a Christmas 
display of two years earlier. Then came 
the question of what to use on the vine. 


Natural greenery and flowers wouldnt carry 
out the effect Fearing wanted, so he resorted 
times before in vari- 


to orchids used five 


—Above is the window display created by Tom 

Fearing, C. H. Parsons Company, Ashland, Ky., 

for $4.50 and which won him oan expense-paid 
trip for two in the Caribbean— 


ous displays — and gave them a new twist 
by tying flocked chartreuse ferns to them 
and attaching the result to the vine with 
orchid ribbon. An old standby, a manzanita 
root cluster, was uncovered to be used as a 
starting place for the vine; it was scraped, 
painted white, and highlighted with mother- 
of-pearl. 

For a background, a roll of black seamless 
paper remaining from a Christmas setting in 
1951 was used and there were enough pieces 
left over to cover the floor as well. 

Next came the problem of the main cen- 
terpiece, the map. Fearing came up with 
l by 2s and wallboard from some paneling 
reclaimed from a display of the year before. 
The letters and the countries on the map 
were mounted in relief against a “sea” of 
chartreuse seamless paper, then painted the 
hues of the “Caribbean Color” promotion and 
edged in mother-of-pearl. The map was then 
suspended from the ceiling and two flood 
lights the wall behind to 
heighten the chartreuse color and accentuate 
reliet. 

Hoor 


were placed On 


the countries in 
The flat black looked 


from the storeroom came some sand, a dark 


too barren. 


purple originally but now taded to a light 
orchid: this made excellent floor “blurbs” 
when edged with mother-ot-pearl. For a 


colorful lighting effect Fearing added a cou 
ple ot 
The nine pieces ot lingerie, in the 


narrow-beam spots 

colors 
ot the promotion, were made to “float” from 
the vine. Strings of pearls trom the jewelry 
for the 


window 


luggage 


the 


department, and pieces of 


travel idea were added and 
went in on schedule. 

\s to the $4.50 spent on the window, $4 
went for iron rods trom a local shop; 
the longitude 


map. 


these 
lines of and 
Fearing commented 
have 


for 
latitude on the 
later that even 
placed by black cord and the entire display 
done for a cash outlay of just 50 cents. 


were used 


these could been re 
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A NEW HOSIERY FORM... 





HEIGHTS FROM FLOOR LEVEL 








No! The Fairy Proportioned Tip Toe 


Hosiery Form is just one of the many 
different styles of the FAIRY 
HOSIERY FORM LINE, manufac- 


tured by Shoe Form Co. Ine. 


OURS IS THE MOST COMPLETE LINE de- 


signed to meet your display needs. 





1. Do you know the many types and styles 
we make? 


2. Are you getting our mailings? 


To be sure that you are kept informed of the 
latest in hosiery form display items, send coupon 


today help us to better serve you. 
Foreign Inquiries -—— Please supply specific 


information regarding your type of business. 


PSS eS eS eS SSeS SSSSS8S SSS SS SS FSS SF SSS 288288888808 


































































AUGUST, 





. 
a 
! SHOE FORM CO. INC., Auburn, New York = 
: In Canada: UNITED LAST CO., LTD., Montreal ; 
a Please put us on your regular mailing list for all new : 
5 _ bulletin material. : 
; Signed ; 
: Firm : 
: : 
- Street ; 
City Zone State DIO : 
RS a LT ee eT 
IT’S FULL OF NEW MATERIALS, BEAUTIFUL 
NEW PRINTS AND MOTION DISPLAYS. 
SEE THE MANY USES FOR’ THE 
SENSATIONAL REY-DECA POLES. 
Send for Your copy How! 
THE REYBURN MANUFACTURING CO., INC. 
ROYERSFORD, PA. 
MAIL YOUR 1953 CHRISTMAS CATALOG TO: 
NAME 
ADDRESS 
CITY ZONE STATE 
49 





Experiments 
In Quick Service 


By FINDLEY WILLIAMS* 
Manager, National Store Planning and Display Department, 
Sears, Roebuck & Co., Chicago 


"Let's face it—we are appealing to a mass market in a very limited amount 
of time. Don't forget the facts of life that have been imposed on us by evening 
shopping and the shift of customer habits: we do 70 per cent of our volume 
in 30 per cent of our store hours .. . All displays, all merchandise presenta- 
tions that are going to do good business under these floods of customers must 
carry actual, convincing proof that here is a better product at less money." 


KE decided that the only way we were 
going to really get to the bottom otf 
this merchandising 
adapting as was 
our own start 
experimenting Fortunately, we are big 
enough to experiment in a few stores around 
The good that came from our 
was passed on; the bad was 
into the wastebasket. We do feel 
that we were able to find out some things 
and to do so from an unbiased viewpoint. 
We did our just like any other 
merchant. 

Last January we presented a report to the 
othcers of with our 
own. By that I mean, I believe we offered 
a program which was practical and work- 
able 

| am proud that top management of Sears, 
Roebuck & Co. is permitting me to give to 
you the report that we gave to the officers 
of our company. It is purely factual. It 
is a report which will show exactly 
what we set out to find out, how we found it 
out, and what we did about it. The follow- 
ing, then, is the report on the progress of 
what we call “Quick Service.” 

The chief objective of our quick service 
program is to capture those walk-out dollars. 
Now differences about 
Sears’ problem and | 


revolution in 
was by much of it as 


possible to situation and 


the country. 
experiments 


tossed 


research 


Sears conclusions of 


you 


two basic 


towards the 


there are 

attitude 
think they’re worth considering here. Here's 
makes problem different trom 
others. 


what our 
most 

\. Our philosophy at the moment is not to 
plunge into such. We are 
trying to evolve a program by which we will 
make out more productive in 
peak We find that 
salespeople during the peak selling period 
most are actually 


self-service as 


salespeople 


selling periods. our 


when they are needed 
selling a very small percentage of their time. 
The greater proportion of the time is used 
in wrapping, making change and generally 
going through the motions of negotiating a 
selling a bill of 


sale, but not goods. 


*Excerpted from an address at the Clinic on 
Simplified Selling, sponsored by Chicago Ketail 
Merchants Association and Illinois Federation of 
Retail Associations in cooperation with North 
western university and the University of Illinois. 
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B. More than any other large retail organi- 
zation, we are geared up to meet the de- 
mands of this customer revolution they call 
simplified selling. I know of no more nota- 
ble example of engineering for self-selection 
than, for example, our hardware tables and 
wall We have spent 20 years in 
perfecting these sections and they are still 
being improved to make it easier for the 
customer to buy what he wants. Hence, we 
contemplate no radical change in merchan- 
dising, fixturing, or presentation. Our quick 
service program as now projected involves 
no substantial capital expenditures, no 
sweeping remodeling programs, no upsetting 
of established Sears procedures. We _ feel 
we can feed the quick service program into 
the bloodstream of the Sears system gradu- 
ally with a minimum of cost and fuss. 


sections. 


Our current quick service program dates 
back to about a year and a half ago when 
we began to take a close look at what was 
happening in some of our stores. We turned 
up some distressing facts. At peak periods 
customers were almost “choking us to death” 
and greatly out-numbered salespeople. One 
important statistic stuck out like a moun- 
tain we found that with the shift in 
customer shopping habits, night hours, etc., 
we were doing 70 per cent of our business 
in about 30 per cent of the week. And, 
a lot of more business in less 
of the than that. 
danger signals of this 
beginning to see the 
of helping the 
deal quickly 


stores do 
week Recognizing the 
congestion and 
problem in terms 
customer to negotiate his 
after the selection was made, 
we set about doing something about it. 

We established a committee to 
the quick service program. 


forward 
This committee 
included representatives from operating, per- 
sonnel, and store planning departments. You 
can understand why we needed such rep- 
We tound early in our plan- 
ning that the quick service program sooner 
or later must itself with 
phases ot retailing: signing, 

marking, the design and 


resentation. 


all these 
packaging, 
location of desks 
and fixtures tor the cash-and-wrap function, 
merchandising ot tables to stimulate more 
pre-selection, substitution ot stock people for 


conce»nrn 


sales people to keep the flow moving, de- 
fining of cashiers‘ duties, problem of part- 
time help, pilferage, inventory recovery, 
advertising, publicity, public education in 
general. 

We decided to establish the prografM as a 
continuing study. Two test installations 
were made. starting September of 1952. 
Kight cash and wrap desks were put in at 
Wilmington, Dela., in sporting goods, hard- 
ware, housewares, notions, infants’ wear, 
men's furnishing, boys’ clothing, and girls’ 
wear. Three units were put in at Levit- 
town, N. Y., in hardware, housewares and 
auto accessories. These desks were located 
so as to be able to service adjacent depart- 
ments as well. 

I think I should explain to you that the 
Levittown has about 1,200 feet of 
selling space and it is called a 3-B store. 
The store at Wilmington has about 65,000 
feet of selling space and it is a full line 
store, from hardware through all apparel 
lines and furniture. It is a complete de- 
partment store. 

To provide themselves with materials to 
show the effectiveness of the program, and to 
show what changes might be necessary as 
the tests progressed, the committee devised 
a fact-finding system that correlated the fol- 
lowing figures. These act as sort of an 
X-ray, if you will, to show us what happens. 
Weekly figures on sales and transactions 
were requested and also a period summary 
showing : 


store 


1. Gross sales for each department. 
2. Quick service sales for each department. 

3. Percentage of quick service sales in 
each department to total sales of the depart- 
ment. 

4. Percentage of quick service sales in 
each department to total quick service sales. 

5. Number of quick service transactions in 
each department. 

6. Average quick service transactions in 
each department. 

To educate the general public that we 
were making this shift in our selling tactics 
we had to begin at the beginning, where 
the customer first learns about the service. 
That was in newspaper advertising and in 
signs on the retail floor. Newspaper ads 
regularly carried this reference to the new 
service. 

Simultaneously we instituted a_ strong 
signing program. Full sheets were designed 
for use at key traffic spots to announce the 
service and to push people into using it. 
Overhead directional signs with arrows 
pointing out the location of the quick 
service cashier were installed. At the counter 
level “th sheets carried an insert telling 
about quick service and urging self-selection. 
Finally, we spotted the location of the desk 
itself with big, three-sided illuminated signs. 

Strong as the signing program was in the 
test installations, we discovered that it can't 
do the job alone. People have ingrained 
shopping habits in our stores and these can 
be learned only by continual observation 
and trial and error. 

An added 
job: 


developed on the 
somebody suggested putting an an- 
nouncement about the new service on the 
public address system. Recorded 
announcements were provided each store and 


[Please turn to page 78] 


inspiration 


store’s 
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YOU CAN DO IT! Use these diagrams 
to build the elements for your Halloween 
window. Photostat up to the size you want 
for a pattern. Then cut out of sturdy 
Presdwood. 
















with MASONITE PRESDWOOD 


This month, next month, any month... Masonite Presdwood 1s ready to bring your ideas to life. 
You don’t have to go any farther than your building material dealer's for this basic display 
material. You can make practically anything from it... with the tools and equipment 
you already have. A strong, all-wood hardboard, it cuts and fastens like wood, 
but won't split, splinter or crack. You can even bend it to graceful, flowing curves. 
Its smooth, flat surface holds paint and enamel unusually well, and repainting is easy. 

So, whether it’s Harvest-time, Holiday-time, or anytime, let versatile Masonite Presdwood® 

help you make better displays ... easier! Get enough on hand—now! 


better hardboards for better display. 


an MASONITE °<corroration 


“Masonite” signifies that Masonite Corporation is the source of the product 





AUGUST, 1933 5] 





Successful 
Silent 
SALESMAN 


THE NEW "SEELA” 
Rotter y moveag C ej! 
ng T rer fry neavy 


Me piles 
t $7.90 


—- @ — 
“TURNA"” 
tery-moved display turntable. 

Used suCcE ess jt] 


by leading chains 
fac tur 


bat 


lhe gen ine ond oOfriqgqina 


7 


and man 
ers: lls 


color gold. 


diam 

eter: 

Can be supplied 

in any other color. 

Sample unit $8.75 
postpaid. 
—-~e— 

TURNETTE 


model to 
the 


a similar 
TURNA, 
only difference 
that i? 


rim 


has a 
shorter and 
base, having the same built-in 
motor and giving same performance. It 
can be sold only in quantities of 1200 
pieces minimum, at $4.42, and over 3000 
pieces, $3.95, FOB New York, less batteries. 


Sample unit $7.90 postpaid. 


smaller 


—~e— 
The 
batter y moved 


tor for any 


Also runs 


"“TURNAM” 
mo- 
used 
animation 
vertically. 
Sample unit $3.40 


p stpaid 


All 4 units operate on two ordinary flash- 
light batteries for 5 to 8 weeks without 
interruption, carrying a load of 4 to 7 Ibs. 
5 R.P.M. 


BEWARE OF IMITATION! 
CO., 


HERTVY we 


1 icone 7 :\ 1 Gays ya, Fae & 
IL 7-4388 














Yucca Poles, Cholla, Red & Black | 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 
Russel Morris of California 


990 S. Live Oak Fontana, Calif. 











USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch--CASH WITH ORDER 
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N Monday morning, May 
Davison-Paxon§ division of 
Macy Corporation opened its 

branch store to the public in Athens, Ga., 

with appropriate ceremonies. The new 
member of the Davison family was formerly 

Michael Brothers and was the established 

department store in that city since the year 

1882. 

The store was acquired by the Davison- 


sixth 


Paxon Company, with headquarters in At- 
lanta, due in part to the death of David 
Michael and the decision of the family to 
retire from the retail field. 

The was completely 
the Davison display staff after the proper- 


store overhauled by 


ty was acquired. 
This is the sixth branch unit ot the parent 


store: other Davison-Paxon units are lo- 


cated in Augusta, Columbus, Macon, Sea 
Island, and Columbia, South Carolina. 
Davison’s display department went all out 
to assure the people of Athens a gala open- 
ing. Among the features of the completely 
redecorated store was a mammoth flower 
show dominated by gladioluses. A red car- 
pet was literally rolled out for the first 
customers, and gifts of perfume were pre- 
sented to the ladies and cigarettes to the 
men. Door prizes, consisting of a 21-inch 
television set, a matched set of luggage, 
‘Toastmaster,’ were presented to 
ticket holders. A fabulous’ white 
and gold chandelier was hung from _ the 
main center of the floor and more than 
5,000 of the finest glads were arranged in 
banks of greenery on the main floor ledges 
as well as throughout the store. <A string 


and a 


lucky 
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DOLL STANDS 


sae! | KEEP YOUR DOLL SALES UP 


Smart, attractive Art. R. Cohen doll stands 
will keep your dolls out front where cus- 
tomers can see them... and buy them. 


Stands are all steel with new ice blue 
enamel finish on base and upright. 
Adjustable height wire clamps are fin- 
ished in rust resisting ‘Silvertex’” plate. 


L% 


Pocked 12 to a carton 


CHOICE 3 SIZES 
No. 100 
Adjustable 7°’ to 13°’ 


No. 125 
Adjustable 12°’ to 23°’ 


No. 150 
Adjustable 18°’ to 36” 








Mail Orders Filled Promptly 
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Modern Display Equipment 


810 Penn Avenue, Pittsburgh 22, Pennsylvania 





















HANDIEST 
TOOL 


FOR 


BETTER 
DISPLAYS 





ONE-HAND 


TACKER 














Send for 24-poge 7-40 jyancen makes a complete 


Booklet. Shows the com- Tac, 
plete Hansen line of ackers and Staplers, and 


Tockers, Staplers, Staples 





A Display Manager in a leading midwest department store 
has designated HANSEN as the ° ‘Displayman's handiest 
tool." He has used HANSEN “as long as | can remember." 


HANSEN PUTS IDEAS INTO ACTION 


Material for backgrounds, floors, streamers, shelves, etc.: 
signs, placards, price cards, 
tacked faster, easier, more attractively — 
with HANSEN. It helps Displaymen and 


Sign Men put ideas into action. 


36 Models — 80 Staple Sizes 


range of models of 
staple sizes, single- or 
double-leg, up to '/2"' lenath. 





REQUEST 
~BOOKLET 
2 


posters — all 


































A.L.WANSEN MFG.CO. 


5041 RAVENSWOOD AVE... . CHICAGO 40, ILL. 
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quartette turnished music during the day, 
and more than 7,000 people attended the 
| ribbon-cutting ceremony prior to the official 
| opening. 


Above is seen one of the tvpical fashion 


windows tor the opening. Backgrounds 
were a warm French gray, and the cut-out 
panel units of soft yellow. All merchan- 


dise was coordinated to this color scheme. 
Below is pictured one of the flower units 
used for all street floor ledges. The base 
was a simulated brick in pink, with the 
bird cage mounted on a pole with finial. 
Flower arrangements were basically multi- 
colored glads with giant size carnations. 
Greenery at the base of the unit consisted of 
caladium and ivy. 

Frank Perry, of the Davison-Paxon At- 
lanta display staff has been named display 
manager for the new branch store’ by 
Cogswell Cromwell, display director for the 
company. 





Brewing Company Head 
Stresses Point-of-Sale 


Outlining his firm’s million-dollar adver- 
tising plans before its distributors and their 
salesmen, Robert G. Wehle, president ot 
The Genesee Brewing Company,  Inc., 
Rochester, had this to say about point-of- 
sale: 

“With this campaign Genesee opens a new 
era in beer merchandising—tor the basis ot 
this campaign is directed at the final point 


of purchase of Genesee beer in method and 


intensity never before accomplished. ‘Jenny’ 
will be involved in all media available to 
s; however, the stress is on point-of-sale. 
“Now there is very good reason behind 
this. As the result of exhaustive research 
in analyzing our market with respect to 
who buys beer, where it is purchased, what 
time of day, what day of the week, what 
influenced the purchase, what advertising 
media affected the particular sale, plus very 
careful analyses of other successful brewery 
campaigns throughout the country, plus the 
analvses of other food industry products 
we are convinced that the most neglected 
and the most fertile avenue of beer sales 
lies at the point-ot-sale. | can not over- 
emphasize this point.” 


-—— 





Handkerchief Display Ideas 
Give In Booklet 


Handkerchief Promotions, Inc., New York 
City, has prepared a brochure in which a 
number of ideas for the display of handker- 
chiets are to be found. Copies will be sent 
free on request to the organization at 2 


West 46th street. 


Korrect-Way Releases 
Elaborate Catalogue 


\ handsome 40-page catalogue on wood 
and metal display fixtures has been released 
by Korrect-Way Displays, 2300 Locust 
street, St. Louis 3. A complete line of items 
is shown, from standard display fixtures to 
“Black Magic Modulaires for displays un 
limited,” folding elevation units, roll goods 
fixtures, shoe store seating and _= service 
equipment, and limed oak units. 
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Herb Raynaud Joins 
Macy's, New York 


For some time publicity and display di- 


rector for Gump’s, San Francisco, Herb | 


Raynaud has resigned in order to join 
Macy's, New York City, as interior display 
manager under John R. Foley, display di- 
rector. Raynaud, who was elected to the 
presidency of the Northern California Di1s- 
play Guild a short time ago, succeeds Lewis 
Rosen, resigned. His duties at Gump's are 
being taken over by Richard Gump, presi- 
dent, it is said. 


Flocking Equipment 
Offered By Schupp 

“Snow-Flock,” adhesive, and = spraying 
equipment for flocking Christmas trees, 
wreaths, and other decorations are obtaina- 
ble from Schupp Florist Supply Company, 
1143 Greenleaf avenue, Wilmette, [1]. Among 
the company’s products are “Snow-Flock” 
in white and 22 colors; “Glitters” and 
“Sparkles.” The firm’s own formula is used 
for its adhesive, which is said to be clear, 
non-inflammable, and will not stain or dis- 
color flock, chip, or peel ; it will also hold 
firm at either high or low temperatures. 


Qe - _ — 


Trade Relations Rcieiihit 
Appointed By POPAI 

George P. Hughes, vice-president of Kin- 
dred, MacLean & Co., has been named 
chairman of the Trade Relations Committee 
of the Point-of-Purchase Advertising Insti- 
tute for the coming year, according to W. L. 
Stensgaard, W. L. Stensgaard & Associates, 
Chicago, POPAT president. 





Crawford Now With 
Vicary Company 

C. N. Vicary Company, Canton, Ohio, has 
appointed William S. Crawford display and 
advertising manager; he had been with The 
Parisian, of the same city, in a similar 
capacity. Irvin Weiner has succeeded him 
at the latter store. 





Kieffer ls Speaker 
At Luncheon Club 

Clement Kieffer, Jr., display director of 
The Kleinhans Company, Buffalo, was guest 
speaker at a recent meeting of the Lions 
Club of Buffalo, Ine. His subject was 
“Dragegin ‘em in!” and covered the place 
of display in retailing. 


Holmes Leaves Famous 
For Wineman's 

Suren Holmes has resigned as_ display 
manager of The Famous, Los Angeles, tn 
order to take a similar position with Wine 
mans, Huntington Park, Calif. He replaces 
Warren Clark, resigned. 
Tom Hughes Returns 
From Florida 

Tom Hughes, sales manager for The Gar 
rison-Wagner Company, St. Louis, and 
his family have returned from a _ vacation 
spent in Pompano Beach, Fla. 


AUGUST, 
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the suspen nded ceiling 


ts PA 
utionizes all concep 
that rr indow trimming 





No longer a display man’s dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 


SPECIFICATIONS: Seelingrill is a spot welded grill of %4” 
square steel, laid out in 6” squares. 3° x 6 26.13 


4° x 8...... 41.80 


Ceiling Toggies — 50 each 
6 required for 3 « 6) 
(9 required for #4 « 8°) 


ORDER TODAY 


















460 W. 34th St., New York 1, N. Y. 
°T.M. BRyant 9-5750 











TECHNICOLOR OF DISPLAY 


The newly discovered SHIPMAN patented mirror device that floats brilliantly 
colored Christmas balls or other items through the air or window space in 


never-ending animation is to DISPLAY what TECHNICOLOR is to the movies. 


A New and Dazzlingly Colorful Action 
Window for Christmas 


Hidden mirrors and an original idea of motivation make this creation possible. 
NO WINDOW IS TOO LARGE OR TOO SMALL 
One store ONLY in each city 


Demonstrations are now being given in larger cities. 








The following stores were the first to arrange for a franchise for this 
startling Christmas action window show: 


NEW YORK — Lord & Taylor 

CHICAGO — Carson, Pirie, Scott 
PITTSBURGH — Joseph Horne Company 
BALTIMORE — Hochschild, Kohn Company 
CLEVELAND — The Higbee Company 








470 West 24th St. 


FREDERIC SHIPMAN 


Phone Watkins 9-3815 





New York II, N. Y. 








made this growth possible. 





City Display, Inc. 


announces their removal to 
new and larger quarters at 


43-12 QUEENS STREET 


LONG ISLAND CITY, N. Y. 
Telephone Exeter 2-4040 


Increased plant facilities enables us to enlarge our lines of 
garment racks and metal display fixtures, and to add a 
modern line of wrought iron display fixtures. 


We are grateful to our many friends whose patronage has 











Christmas Display Accessories 


Send for catalog showing our assortment of FOIL 
BOWS, STARS, CHAIN LINKS, SPRAYS, GEMS, 
CANDLES, FANS, VALANCES, CANDLE and PIPE 
ORGAN PLAQUES. Full line of PLAIN & EMBOSSED 
FOILS, PAPERS and BORDERS. 


THE MULDNER COMPANY INC. 


397 Bridge Street Brooklyn |, N. Y 





| Originated and exclusively manufactured by us. 


| 
| 1515 N. Chestnut St. 


SNOW PAPER 


different with beautiful high-relief texture. 
48° wide 
%e per yard. WRITE FOR FREE SAMPLE AND 
NEW CATALOG OF FALL DISPLAYS. 


BARTH'S DECORATIVE STUDIOS 


Colorado Springs, Cele. 
Artificial Flowers and Decoratives for 
Window and Interior Display 


New and 


Mfgrs. 
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| trip to New York City. 


Anton Stensgaard Dead 





Of Heart Attack 
Anton C. “Steve” Stensgaard, executive 
vice-president of W. L.. Stensgaard & 
Associates, Chicago, died in his sleep of a 
heart attack on July 22 while on a business 
He was 55 years 


| old. 





| of major. 


| Stensgaard, and 
| Chicago. 


- cemetery, 


| Grove, Neb., June 2, 1898. 


» men 





— Anton Stensgaard — 


Stensgaard was born in Newman 
He served in 
France in World War I as a private in the 
Coast Artillery and again in World War II 
as a captain in the Air Force, and was 
honorably discharged in 1945 with the rank 
He joined his brother’s firm at 


rose 


Anton 


that time. Between the two wars he 
from stenographer to sales manager of the 
Bovaird Oil Well Supply Company, Tulsa. 
He is by his brother, —; ae 
two sisters, Mrs. Lanson 
Park, Ill, and Mrs. John Dix, 
were held July 
Memorial Park 
Many prominent 
to 


survived 


Price, Oak 
Funeral 
followed by burial 
Evanston, II. 
the field 


services 


25. in 


1 display were present 


| pay their last respects. 


Arrow Display Associates 
Awards Bond To Fryman 


A $25 Defense Bond has been awarded 


_to Leroy Fryman, Dayton, Ohio, by Arrow 


Display Associates, Philadelphia, as the Ar- 


| row distributor writing the largest customer 


| cago. C. 





order during Display Market Week in Chi- 
Karl Brooks, manager otf 
reports excellent attendance at 
“Qur distributors 
designs and units 
than at previous 


sales 
Arrow, 
the 
claimed 
more 


an 
ac- 
even 


and 
our 
enthusiastically 


show SaVS 


new 


shows.” 





Tesorero Promoted 
At Boston Store 

Formerly display manager, John Tesorero 
has been promoted to the position of sales 
promotion manager for The Boston Store, 
Utica, N. Y. Martini, who has been 
with the store for the past seven years, takes 


Ray 


over as display head. 
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Snowy Hills Panomural 40 in. x 19 ft. Four repeats. White CorroDEK 
printed Sky Blue, Blue Green, Red and Brown. 
$-717 Corrugated face oo... a ....$5.50 per roll 





Snowy Hills Valance 10 in. x 50 ft. Four colors. Companion piece for 
S-717. Scalloped edge. 
V-624 Corrugated face cc. ee 8 8F 


Colorful New 
Mctnttet Displays 


to Set the Xmas # 
Buying Mood! ~~ 








Christmas Eve Panomural 40 in. x 19 ft. Four repeats. White CorroDEK 
printed Light Blue, Dark Blue, Red and Shadow Brown. 
SeTV2Z Corrugated face ono... .cccccccecccscsssceseecscsssssecseccscereeseeesee O00 Per roll 


4 - 
eevegeee’* Tite 





oer eres 


wren enoten tee nen 1°) Lag “," ae ern sheen 





Free! 


4-COLOR XMAS 
DISPLAY GUIDE 
Packed with 
Display Ideas! 


j j ; mo 


i 
Ts ‘ 


5k 










Christmas Eve Valance 10 in. x 50 ft. Four colors. Companion piece for 
. §-712. Icicle edge. 
aS 





SHERMAN PAPER PRODUCTS CORP. D8 4 
156 OAK STREET 


For the complete line of Sherman display 


materials, see your local display distributor! 5 NEWTON UPPER FALLS 64, MASS. a 
4 Gentlemen: 3 
Please RUSH my free full-color Xmas and Winter 4 
i Display Guide! 

f t 
4 ERT TTR Me REPS ACRE EERE Re ER eT AH PL Ee I Oe PN 4 
E 
PAPER PRODUCTS CORPORATION © sie : 
NEWTON UPPER FALLS 64, MASS. a i 

CHICAGO NEW YORK ee ee Ieee et i 


AVGUST, 1733 












ASK YOUR JOBBER 


GENTLE 
-But 


“A LITTLE GOES A LONG WAY” 
Cleans spots many other clean- 
ers will not touch e@ Dull, Matte 
or Gloss @ Pleasant Smelling 
@ Satisfaction Guaranteed @ 
Sample on Request. 


PRICES F. O. B. MIAMI, FLA. 


DISPLAY AT YOUNKERS 


[Continued from page 23] 


tull-size model home which is alwavs on 


dis] lay CT) thie ~ ¢ venth floor aT this particu 
lat branch ot thre urm ‘This ws One ot the 
most ambitious 


Younkers | 


in othe 


interior display jobs. at 


sually hve rooms are included 


home, and new ideas in decorating, 
lurniture, and turnishings are = displave | 


The house 1s complete with kitchen and 


bathroom, and every detail. down to the last 


led lhe model] Is ¢ 


ash tray, 1s inclu hange | 
completely once a vear and attracts hundreds 
(j] lowans Prom all over the state 

Display 
rental 


theory. pa\ rent to! 


windows are valued as to their 
least in 


While 


this is a paper transaction, department heads 


worth and departments, at 
their displays 
do make an effort to ascertain the value ot 
a display im actual sales in the department 
asked to keep ad 


Sometimes salesgirls are 


tally of inquiries trom customers referring 











UNIQUE DISTINCTIVE 


PRICE MARKERS 
and DISPLAY SIGNS 


® Interchangeable 

® Solid Metal 
various finishes 
Low Cost 
For all retail shops 


These interchangeable 
price markers add a quality 
touch to quality merchandise 
displays... . while they tell 
your complete price story at 
a glance 

They are unique, different - 
handsome, practical. Yet their 
cost is surprisingly low! 


7444 catalog showing 


many different unique dis- 
‘plays. Write today! 


Combination PRODUCTS CO. 


64 West 23rd Street ORegon 55-3240 


New York 10, N. Y 


Mict started wis 3 
CAREER THROUGH - 
ADVERTISING LAYOUT 

AND ILLUSTRATIONS 

HE WORKED WITH | 

LARGE AGENCIES ON: 

MANY NATIONAL 
ACCOUNTS, : 
OPERATED HIS OWN 
ADVERTISING ART 
STUDIO, & THROUGH 

THIS JOINED ‘AMER 

AS CHIEF PRODUCTS 
DESIGNER AND ADy. 
MANAGER OVER 20 
YEARS AGO. . 
HE SPECIALIZES IN THE % 
DESIGN OF FURNITURE 
BASIC DISPLAY.EQUIPMENT. ™ 


- 


: FLOAT FISHING 
TRIPS THRU MAISSOURE | 
AND ARKANSAS, AND «. 
VACATIONING IN 5 
THE OZARKS. 


AMERICAN 
FIXTURE AND 
MANUFACTURI 
COMPANY, 

ST. Louis 








TRADE PERSONALITIES Nol24 4 —Z 


to the display windows to check their “pull.” 
The value of the display windows is esti 


} 


mated both on a cubic footage basis and on 


the hasis ol Several VeCal’rs alt 


Drake 


university had as a project for a group ot 


location 
the Department of Journalism) ot 
students the evaluation of all the main store 
windows. The students took a survey, last 
ing Over a period Ol two or three WeeKS. ol 
the number of people passing each windov 
and the number of persons who stopped and 
looked at a window The advertising de 


partment of Younkers then” revised its 


harges tor window rental according to the 
Since the date ol 


have HCe 11} 


outcome of this survey 
the survey the rental prices 
creased a couple of times 


W hile, 


made to learn sales results trom 


as mentioned above. some efttort 1s 


displays, 
store executives feel that. there Are ew 
windows which are not tied in with some 
othe type ol 


advertising or promotion—a 


newspaper ad, tashion show, ete and that 





(ups 
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therefore it 1s impossible to sav just exactly 
what business is a direct result of a window 
alone. The inclination is to “take the win- 
dows at their face value.” 

\ call bell system is used in the store 
to summon display department personnel 
to the telephone. lf a customer wishes to 
buy something on display, it is immediately 
brought trom the window to the department 
handling the article and a similar articl 
immediately replaces it in the window so 
that the display is not incomplete tor any 
great length of time. 


Top Contest Prize 
Won By Batchelor 


a satchelor, Newman's. Enid. Okla.. 
has been named grand prize winner of a na 
tion-wide Father's Day window display con 
test conducted by the Wings Shirt Company 
He will receive a $500 Crosley “Shelvador” 
home treezer tor his display tying in with 
the “Back-to-Cool” theme promoted by 
Wings. 

First prize winner in the department store 
category was J. A. Brothers, Mevers Arnold, 
Greenville, S. C., who receives $100 in cash. 
The same amount will go to G. Guy Kor- 
negay, of Zindler’s, Inc., Houston, who came 
in first in the men’s specialty shop division. 

Windows judged second and third best in 
the specialty shop division were submitted 
by P. A. Schneider, The Toggery, Wenat- 
chee, Wash., and Helen Closner, Grayson’s, 
Sioux City. Second and third prizes among 
department stores went respectively to Wes- 
ley Bartikoski, First Street Store, Ine., 
Duluth, and James A. O'Rourke, Brown 
Thomson, Inc., Hartford; second prize was 
$50 while third prize winners received $25 
each. 

Runners-up, receiving cash prizes of $15 
each, are Session’s, Lexington, S. C.; James 
Kk. Jett, Fair Store, Dowagiac, Mich.; Ray 
MecCubbin, Monsons Department = Store, 
Campbellsville, Ky.; D. A. Wolt, May Stern 
& Co., Pittsburgh, and Neil R. Myers, 
Block & Kuhl, Decatur, I, in the depart- 
ment store category. 

Specialty shop runners-up are Stanley 
W. Pearson, of New York Clothing Com- 
pany, Kingston, N. €.; Lawrence Haves, 
Boys’ and Men's Specialty Shop, Watertown, 
N. Y.; Frank L. Chaiken, Bob's Men's 
Shop, Wilmington; Phil Bradley, Yager’s, 
Inc., Cedar Rapids, and Harold Miller, 
Millers Men's Shop, Rahway, N. J. 





"“Ceil-Stick"’ Supports 
Suspended Displays 


Durable Rubber Products Company, 549 
West Fulton street, Chicago, announces the 
marketing of a new product called “Cell 
Stick” which holds mobiles and similar sus 
pended displays up firmly and safely; it is 
guaranteed to come down only when taken 
down. “Ceil-Stick” 1s applied by peeling 
off the protective covering and pressing it 
firmly against the surtace. Constructed of 
a bed ot long-lasting sponge rubber with 
specially applied adhesive, it eliminates the 
need tor bulky suspension wires or unsight- 
lv hooks. It 1s available in all sizes and 


Ct ors. 


AUGUST, 1953 





P.S.: Be sure to see our line —— the best 
in years! At our showrooms or through 
our representatives. 


DECORATIVE PLANT CORP. 
36 WEST 24th STREET, NEW YORK II, N. Y. 
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THE CHASE NATIONAL BANK 
USES MITTEN’S LETTERS 


The big names in business and in retailing, organizations with nation-wide reputations, 
employ Mitten’s Letters to put character into their sign and display work. The Chase 
National Bank. New York, is no exception. Window and interior sales messages such as 
the one shown in illustration above are made with Mitten’s Letters. In the retail field. 
at stores such as Bullock’s, Robinson's, Gump's. Macy’s where outstanding displays are 
commonplace, you'll find Mitten’s Letters playing a featured role. Along Fifth Avenue 
B. Altman. Franklin Simon. Russek’s, Peck & Peck constantly use Mitten’s Display Letters. 
They use them with all kinds of displays. with every type of merchandise and in almost 
all stere departments. Its with that America’s better and business 
organizations use Mitten’s Letters. 

Mittens Letters are designed tor flexibility. 
work together in) countless combinations, serving 
decorate through their modern, yet classic beauty of line and form. 
a sales message by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering 
satin to the roughest conerete, depending on the effect: you wish to achieve. Their depth 
of relief gives beauty and readability to the message, and by using side, direct or background 
illumination. dramatic effects are easily obtainable. Mitten’s Display Letters are 
expensive than plastic cut outs. are much more attractive and are ready for 
instant use, 


good reason stores 
The fourteen letter styles are designed oO 
purposes at all times: First. to 
Second, to emphasize 


iwo 


less 


wood or 


For complete information and prices, write for Broadside No. 27D 


Manufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 








DO YOU SELL 
FLAME RETARDANT 
IMPORTED ITALIAN 
HOLLY WREATHS? 


WE MAKE THEM! 
Write for Catalogue 


JONES 
The Holly Wreath Man 


Box D26—RD 2 Milton, Del. 


‘Quality is Remembered When 
Price is Forgotten’ 











DISPLAY AT ADDIS 


[( ontinued from page 25] 


lighted with anvthine other than white 


spotlights. Color is 


ground Windows are 


alwavs OT) the hack- 
changed at least once 


} 


d WeCK Ol] a stagvye red s\ 


stem. 
kxtensive use of mirrors has created 
\ddis’ first floos 
threshold and 
hull 
Invitation to in 


Multiple re- 


highlighting mer- 


dramati 
When women. step 
ito the 
ot the 


atmosphere in 
OVeT the 


store thev receive the Mipact 


stores welcome and 


spect the newest in tashion. 


Hections trom the mirrors. 


chandise displays, seem to set them in a 


buving mood. 
first the 


stop 


lashion-conscious, 
cosmeth 

ask, “What 

today?” For 


spray 


entering department, 


they often and pertume 1s 


being spraved some time the 


big store has kept a 


going outside, 
waited into 
\s Syracuse and central New York 
whiff of the perfume they 


more Addis 


where the choicest perfumes are 
the an 
women catch a 
receive one reminder ot the 
brand ot glamour. 


The 


One 1h 


stores outstanding 


which the 


and 
department ot 


promotion 
display 
participates is its 
Luncheon.” During the past three 
The Addis Company has established a very 
popular 


course “Fashions at 


Veawrs 
idea for stvle shows. By 
Hotel 
the store puts on 20 or 25 shows each spring 
and fall in the 
the hotel's guests. During the 
series the weekly event takes place on Tues 
days at 12:30. There is a running commen 
eleanor \ddis 


merchandiser. Often big-name people in the 


special 


arrangement with nearby Svracuse, 


form of 
luncheon 


entertainment for 


tary by Baldwin, veteran 
lashion designing world are special guests 
From 20 to 25 costumes are modeled from 
the stage of the and tull 
given by Miss 
Models pass through the luncheon 
crowds and answer questions in an intimate 
manner, 

had to be 


Persian Terrace, 


description and prices are 


Baldwin. 


A somewhat different presentation 

worked out a months 
when big cameras and equipment from 
WHEN brought in to televise the 
show, and this innovation has further popu 
larized the affairs. 

The Addis “firsts im 
Syracuse’ to its credit and one is the holiday 
shopping night for men, started a few years 
Just Christmas the 
one evening in which to 
and its a 


few ago 


were 


Company has many 


avo. betore store sets 


aside help men 


customers. “men 


night. 
Special attention is given to their comfort 


and every effort is made to put them at ease 


only” 


for the ordeal of their Christmas shopping 

While there 1s an underlying flexibility in 
all display at The Addis Company, the 
calendar carries certain established practices 
to which they adhere. For instance, holiday 


promotion is followed by a January color 


transition into 


back to 


promotion, to bridge the 


spring and turn womens thoughts 
fashion 
Cine 


motion 


successtul January color pro 
built blue.” 
Windows and interior arrangements through 
Out thre 


There was a colored newspaper ad, it 
i 


highly 


Was around “startlower 


store based on the theme 


WCT¢ 
Was 


featured in the weekly “Fashions at Lunch 


eon, and all the salespeople wore startlow 
ers that week 


Prank showings, especially those 
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Calitornia designers, are becoming increas- 
ingly popular at Addis and present another 
avenue in which the display department has 
an important role. Here, Mr. Allen does 
his planning well in advance. The trunk 
showings, usually of two or three days’ 
duration, are heralded by special newspaper 
advertising, as well as windows and the ex 
tremely valuable interior displays. These 
informal style shows are another example 
of the perfect coordination between mer- 
chandising, advertising, and display. 

So multitudinous are the ways of display, 
according to Addis officials, that it 1s difh- 
cult to recognize where it begins and ends. 
This is a case of a display department that 
has no definite annual budget set for it at 
the beginning of the year. Instead, a system 
has been worked out which permits a certain 
elasticity of operation tor these merchan- 
disers of tashion. According to Mr. Allen, 
the arrangement is mutually advantageous 
to both management and display. 

Allied Signs Appoints 
Frederick To Staff 

\llied Signs and Displays, 928 Philadel- 
phia avenue, Silver Spring, Md., has added 
Robert KE. Frederick to its. staff In the 
past he served as display assistant with The 
Hecht Company, Washington, operated his 
own firm under the name of Display Cratts- 
man Associates, and was designer with 
\rrow Signs and Displays prior to serving 
with the armed torces in Korea 
Ross Succeeds Crow 
At Kansas Store 


Robert Ross is now display and adver- 
tising manager tor Pegues, Hutchinson, 
Kan. Formerly with Eckles, Dodge City, he 
succeeds Jack Crow, who resigned to accept 
a similar position with Maurice's, Lansing, 


Mich. 


Additional Space Taken 
By Tropical Display 

Tropical Display has doubled its previous 
Hoor space by adding on to the firm's build 
ing at HW41 NW. 28th street, Miami. Also 
added is more heavy equipment for the pro 
duction of display ttems for distribution by 
jobbers; the items will all be made trom 
materials characteristic of the tropics 

(;. kdward Bedinger, owner of the. firm, 
also announces a new mannequin cleaner 
called “Mira-Kleen,” a pleasant smelling 
solution with a creamy texture which he 
savs was developed through experimenta- 
tion for more than five vears. Containing 
no abrasives, it goes turther than most 
cleaners, according to Bedinger, and = ts 
equally good tor any painted surtace, plas 
tics, fixtures, or metals 


Photo Caption 
In Error 

In a group photograph shown on the 
“Display ... On and Off the Record” page 
in the July issue one individual was 1n- 
correctly described as being Howard Abra 
hams, of the National Retail Dry Goods 
Association. The identification should have 
been Maurice Hirsch, general merchandise 
manager of Shillito’s upstairs store, Cincin- 
nati. DISPLAY WORLD regrets the error. 
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These are only a few of the many Colorful, Indoor-Outdoor, 
Weather-Proof Illuminated Plastics for Stores, Buildings, 
Shopping Centers, etc. shown in our NEW 3-DIMENSIONAL 
HOLIDAY DECORATIONS ‘53 Catalog 
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When requesting your copy showing complete line ask for name of 
your nearest Jobber having Samples of these 3-DIMENSIONAL 
PLASTIC INSERTS, HOLDERS, ACCESSORIES AND NATIVITY. 


BISHOP PUBLISHING COMPANY 


N. CLINTON 


ST. 


STate 


2-7560 


CHICAGO 6, 


ILL. 
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JOBBERS! Here’s the mannequin that 


priced right. This company is equipped 





factory and showroom: 


4 WEST 16TH STREET + NEW YORK Ii + N.Y. 








Mannequin sells itself! 


will 


move quickly and give you a maximum profit. 
The Manhattan Motion Manikin Manufacturers 
the firm for you to deal with if you want 


the finest men, women and children mannequins 


to handle custom orders and to cope 


with the special problems of the jobber. 


i MANHATTAN MOTION MANIKIN MANUFACTURERS 


Have never been connected with any other mannequin manufacturer of similar name 


CHELSEA 3-4705 


is 

















ments to: 


Name 





Address 


STUDIOS: 


t Rapid ¢ py ame 





Light shines through these trans- 
lucencies to give you the utmost 
in photographic display. 


Here's 


impact, beauty, realism, 


and atmosphere. Up to 47" x 
100°’ in one piece! 


You d 


o not have to order in 


quantity. These are actual 


photos, 


today 


made to size. Send 


for your FREE Price List 


on Translites and the Kit of 
250 stock scenes for scenic 
Translites. 


Geeseeeceoeoueoeeneooeoeeooaoa ooo oeee2e“ee— 


Please rush my Translite Price List for display enlarge- 


_] With Stock Photo Kit 


ui 123 NORTH WACKER DR.. CHICAGO 6, ILL. 


| Without Photo Kit 














Materials Catalogue. We are featuring our finest X’mas 


DUST — PAPIER MACHE — BORDERS — EDGINGS. 
| | Name 

| Address 

| City & State 

| Att: 


i) | *Please affix certificate to your letterhead 





| § Division of NATIONAL SAWDUST CO., 


INC. 


‘Ss Gift Certificate “ 


This certifies* that the reader is entitled to a free copy of our 1953-54 Display 


SNO (5 varieties, all 


»| colors)——SNO BELLS and BALLS — PEG BOARD — MICA — TINSEL and DIAMOND 


National Display Materials, 65 N. 6th St., Brooklyn 11, N.Y. 

















Displayman Does Portraits 
On Slabs Of Sugar 


The unusual hobby ot J. Phil Preddy, 
display manager of Krauss Company, New 
Orleans, is painting the portraits of toot 
ball stars in water colors on slabs of sugar 
The tact that it could be done was discov 
ered by Preddy when he was planning a 
display for the annual Sugar Bowl tootball 
game. From local sugar companies he ob 
tained the slabs, which are about 9 by 15 
inches and | inch thick. By experimenting 
he found that an almost dry brush and a 
very light touch are necessary, and. that 
errors can not be corrected. 

Since 1949 he has been using the por 


| traits tor the Sugar Bowl display, and thes 


are presented to the plavers atter the game. 
Thirty-six of the paintings were done to 


| the 1952 event, and Preddy’s hobby cam 


in for a tull page article in the Times 
Picavune rotogravure section as a_eresult. 


Elaborate Catalogue Lists 


_ Plastic Holiday Decorations 


A 32-page catalogue of three-dimensional 
plastic decorations for the holidays has 
been produced by Bishop Publishing Com 
pany, 108 North Clinton street, Chicago 6, 
and is available on request. Included art 


| traditional holiday figures in’ Christmas 


colors, religious SCeCTICS, holders for the 
plastic amserts, and = tull size, tull-round 
Nativity figures made with “Celastic” cos 
tumes and moulded rubber taces, arms, and 
hands. Many suggestions for the use of the 
items are given 


COMING UP! 


Labor Day.. Sept. 7 
National Tie Week Sept. 7-14 
Citizenship Day Sept. 17 
Constitution Day Sept. 17 
National Dog Week Sept. 20-26 
National Sweater Week Sept. 21-26 
Home Fashion Time Sept. 25-Oct. 4 
American Indian Day Sept. 25 
Gold Star Mothers Day Sept. 27 
Business Women’s Week Sept. 26-Oct. 4 
Let’s Go Hunting Month Oct. 1-31 
National Newspaper Week Oct 1-8 
Loyalty Days Oct. 3-4 
National Pharmacy Week Oct. 4-10 


National Fire Prevention Week Oct. 4-10 
Employ the Physically Handicapped 


Week Oct. 4-19 
National Honey Week Oct. 5-11 
Wine Week Oct. 10-17 
National Letter Writing Week Oct. 10-17 
National Posture Week Oct. 13-18 

| Sweetest Day Oct. 17 
United Nations Week Oct. 18-24 
National Bible Week Oct. 19-25 
National Apple Week Oct. 22-31 

National Hat Week 7 Oct. 24-31 
National Flower Week Oct. 25-31 
Girl Scout Week Oct. 25-31 
Hallowe’en Oct. 31 
American Art Week Nov. 1-7 
Election Day Nov. 3 
American Education Week Nov. 8-14 
Armistice Day | Nov. 11 
National 4-H Club Achievement 

Day Nov. 14 
Children’s Book Week Nov. 15-21 
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No. 2295 


HANGING GOLD BELLS 


Bright brass plated wire bells serve 
as glass shelf holders for merchandise 





display . . . can be used easily 
hooked together for any number of 
shelves . . . each bell 17° H. x 13° W. 


GLASS SHELVES NOT INCLUDED. 











DISPLAY DESIGNERS AND MANUFACTURERS 
PORTSMOUTH, OHIO 


1D MYSTERY TURNTABLE 




















increase 
Sales 
with 





$295° List 

























This patented Vue-More exclusive ~pecifications: Overall dimensions 

rs is the hottest in motion display on 13" x 13” x 334”. Carrier plat 

tt iT | | the market. The carrier platform form 5° x 10" x 4%": base 9%” 
e myster.ously glides over the mit diameter; both silver gray crackle 

ror-like top table, exhibits product hiish. Top table of blue anodized 

from every angle, keeps onlookers aluminum. Capacity—10 Ibs. max. ; 

guessing how it works Stops 1190 volts, 69 evele A.C. Oj-less 

trathe for all types of merchandise bearings. (suaranteed 6 months 


Theres a lue-More Display Turntable for every 
necd. This most complete lnme of motion devices 
are all engineered reliably, pre-tested for trouble 
free operation. Write today for catalog SDW 





BREVEL PRODUCTS CORP. 


214 SULLIVAN STREET, NEW YORK 12, N. Y. 
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it twirls! 
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Something 


OLD FASHION HIGH BOOT 
For your Christmas Displays 
could be used for interior as well 
as your windows. 





Available in all colors. Height 32" 
—Width 21"° — '~ Round Papier 
Mache. Price $8.75 each. 


FLATBUSH DISPLAY CO. 


5 SNYDER AVE., BROOKLYN 26, N.Y. 
PHONE — ULster 6-9781 


Jobbers Inquiries Invited 































THE 
Versatile’ 
WALLBOARD 

TUBE 


A MUST in every display de- 
partment. The Multi-Purpose 
Wallboard Tube. Available in 
114", 2", #, 6", 8, 10° ond 
12° outside diameters. All 
tubes from 4" up are 14" wall 
of heavy construction. All 


sizes come 9 ft. high. 
This is the 


for Columns, 


pertect 
Pedestals, Tree 
Stumps and all other Fall and 
Christmas Windows and In- 
terior Displays. 


answer 





P. S.: Price list on request. 
Write Today! 


W. C. HURLOCK Inc. 














3.85 Card Board and Paper Specialties 





123 E. BALTIMORE AVE. 
LANSDOWNE, PA. 
v 


Display Materials « Artist Supplies | 












~ Market Week Highlights 


HE following are some of the outstand- 
ing products shown by the exhibitors 
at the National 
Market 
tjecause of lack of space, they 
included in the report of the 
event in the July issue. For obvious reasons, 


Association of Display 
Industries Week in Chicago, June 
27-July 1. 


could not be 


only a few products trom each company can 
be mentioned 

\dler-Jones Company, Chicago: All types 
of Christmas wreaths, 


foliage, garlands, 


set-pieces; column units; three-dimensional 
(Christmas characters of mache; screens. 
\Ilied Display Materials, Inc., New York 
City: Illuminated snowballs used as _ tree 
tinselled fish net in various 
tinselled 
paper roping; stvrofoam candelabra; 


(hristmas pebble-textured 


dee orations ; 


colors ; snowflakes; flameproot 
tinsel! 
fabric trees ; 
labris 

Amplex Corporation, Brooklyn: All types 
of display lighting equipment, 
Import Fran- 
Novelties in bamboo and rattan. 
\nkerum Mtg Philadelphia : 


Sprays, garlands, metal ropes, giant poin- 


\merican (Company, San 
CISCO. 


(lompany, 


settias 
Philadelphia : 
selt- selection tables a 


\rrow Display Associates, 
Kine wood displayers ; 
fixtures in combinations of wood, metal, and 
plastic. 

York City: 
Jingle-bell unit kept in motion electrically ; 
Santas ; 
(hinese kites to a spray made of long spiral 


Austen Display, Ine., New 


miniature novelties ranging trom 


cones in various colors; large ornaments. 


Artificial Plant Company, Chagrin Falls, 


( hie” 


wreaths 


(iant poinsettias; natural holly leat 


sprays, toliage, ete., “with a dis- 


play touch instead of the traditional treat- 
ment.” 


(. Barrango Company, San Francisco: 


(Character tvpe mens mannequins; com 


pletely articulated figures capable of any 


position; line of children’s mannequins. 
Display York 


Bliss Corporation, New 





City: Metal scrolls and borders for shadow- 
animated “Mamma Kissing Santa 
Claus” unit; settings from the “Story of 
the Music-Box”; revolving wire bells; set- 
tings Littlest 
architectural units of mache. 

Bois Smith Studios, New York City: 
plastic Christmas tree with 
holly berry tree with holly 


boxes ; 


from “The Angel’; massive 
Pink 
“Sugared” roses 


as decorations: 


berry children; metallic wreaths and gar- 
lands: miniature Christmas trees of various 
types. 


Brunn & Bertheim, New York City: 
Animated elves at work making toys; ant- 
mated pony and cart, the latter being filled 
with monkevs; extremely natural bulldog 
whose jaws open and close while the eyes 
roll: clown riding a bicycle, followed by a 
dog; imported Christmas ornaments, base 
metal novelties. 

Bulkley, Dunton & Co., 
Foils, fancy papers, large cardboard building 
blocks; 50-inch mother-of-pearl papers; 
“Twinkle-Dots,” tinsel white 
seamless paper; “Color-Tone,”’ a dull matte 


Inc., Corry, Pa.; 


patches on 


tone coating on a sturdy paper in seasonal 
“Wal-Flex,” a pickled woodgrain 
design on heavyweight, flexible pulpboard. 

Botanical Supply Company, 
Chicago: garlands, set 


colors : 


Decorative 
Foliage, sprays, 
pieces. 

sutler Paper New York Corporation, New 
York City: display papers of all 
types. 
Capital 
Ivn: Tinsel tabrics; 


Fancy 


Bb rook- 


papers of all types, in- 


Merchandising Company, 


cluding alligator finish. 
(Cook & Meier, Inc., Chicago: 
variety ot 


Foliage in 


a wide sizes and = finishes: 


wreaths, garlands; displavers; set pieces. 
L.. J. Charrot Company, Inc., New York 


City: Seasonal set pieces; flocked Christmas 


trees, wreaths, garlands: wire lanterns; 
plume Christmas trees; animated Santa: 
large plastic snowflakes. 

Art R. Cohen Company, Pittsburgh: 





—This is a partial view of the meeting of Korrect-Way distributors in the Tower Room of the 
Conrad Hilton, Chicago, during Display Market Week— 
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Miniature Victorian figures; fully animated 
Santa; drums, card board canes; orna- 
ments; sprays, garlands. 

Harry C. Cohen Company, Pittsburgh: 
Wire and wood displayers; small wire circus 
cages; wire sleighs, carts, and trays; wire 
millinery heads. 

Colonial Decorative Display Company, 
Inc.. New York City: Modern flocked trees; 
white holly Christmas trees; column units; 
bristle-brush Christmas trees; ornaments 
of all types. 

Columbia Display Material Company, 
Brooklyn: Papers of many seasonal patterns 
and designs. 

Coy, Disbrow & Co. Inc., New York City: 
Ravon “Velutine’ 40 inches wide by 25 feet 
long: “No Seam” in a full line of colors. 

Creative Displays, Inc., Jersey City: 
Sprays, garlands in various designs; styro 
foam units: set pieces : bells. 

Decorative Novelty Company, Inc., Brook- 
lvn: Flameproof metal fringe Christmas 
trees, garlands; large plastic Christmas 
decorations. 

Decorative Plant Corporation, New York 
(itv: Flocked wire Santas, sleighs; novel- 
ties; Christmas set pieces; white holly leat 
Christmas trees: crystal snowflakes; tree 
candelabra; miniature Christmas _ trees, 
angels. 

Darling Displays, Bronson, Mich.; “Vizu 
sell” a system of upright channels and 
attachable brackets designed to organize 
mass display and promote self-selection 
through accenting the merchandise. 

Doerr & Associates, Portsmouth, Ohio: 
Wire and wood panels with Christmas de 
signs; crossed candy cane displayers; rein 
deer whose antlers form candelabra; wood 
displayers. 

I veretts-Soper Company, Ine., Kansas 
(itv: Mexican tin masks; heroic lamp in 
wrought tron and glass; hand-turned 5-foot 
wood candles, tapered 1 to 3 inches; lollipop 


spray. 
Favrex Designs, Hackensack, N. J.: “Glit- 
Trex” like small bright coins on alumi 


num strips, in constant shimmering motion, 
available in red, gold and green; “Glacitex” 
Christmas tree made of green and red poin 
settias; snowflakes and panels of the same 
material. 

Fawntield Decorations, Georgetown, Conn. : 
Metallic finish branches; natural yew Christ- 
mas trees effectivels flame-prooted ; plasti 
icicle fringe; silver and gold trees 

formo Displays Company, Burbank, Cali. 
l6-foot revolving Christmas tree of fibre 
glass also available in other sizes; hand- 
painted winter night scenes on black velvet; 
large candy canes; fibre glass bells, reindeer, 
giant ornaments. 

Fildeen, Los Angeles: High-stvled me 
dieval figures of papier mache; unusual 
snowman made of three globes of chicken 
wire; deep-relief plaques; large stylized or- 
naments;: rubber figures: wire and wood 
displayers; 8-foot candlestick and candle. 

Frankel Associates, Inc., New York City: 
Stvrofoam Yule scenes in shadow-box torm; 
metallic garlands; taney fabrics; Christ- 
mas ornaments; flocked wire Christmas 
trees: three-dimensional Christmas figures. 

Gardner Displays Company, Pittsburgh: 
Animated units — Santa and Mrs. Claus 


[Please turn to page 72] 
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“SANTA CALLING...” 


Santa at the telephone 

is the delight 

of all the kiddies 

at the most wonderful 
time of the year! 

Six feet high, with ' 
plenty of laugh-provoking & | 
animation, Santa can serve 
as the center of your 


holiday display. 


Write, wire or phone 


ETARDNER 


displays 





for further details. 





| 





PITTSBURGH 13, PA.* 477 MELWOOD ST.* MAYFLOWER 1-9443 











EXCHANGE 


COMPANY, INC. 


For any WANT AD purpose: B i R C H 
POSITION WANTED POSITION VACANT | | 
| Poles —— Branches 
REPRESENTATIVES WANTED | C E DA R 
USED DISPLAY EQUIPMENT FOR SALE | 


i Poles — Slabs — Bark 
$4.00 Per Column Inch— CASH WITH ORDER | Rustic and Western Displays 








Phone: WI 9-6479 Williamstown, N. 








USE THE | RUSTIC ‘PARKCRAFT" 
OPPORTUNITY FURINGTURE 


J. 








@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 
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ART R. COHEN 


SANTA SUITS 


TO CONVINCE THE MOST SKEPTICAL YOUNGSTER 















Youngsters still go for a good old-fashioned 
Santa, and Art R. Cohen has the right suit for 
him. Order this complete outfit now to be ready 
for Christmas. Consists of full cut red plush, 
sateen lined coat and pants with white plush 
trim; red plush cap with white plush trim 
and white pom-pom; white plush belt with 
buckle; shiny black leather- 

like leggings with white a .50 
plush trim. Large size only, 

complete outfit ........... 


Corduroy Santa Suits with plush trim. .. $24.75 


Flannel Santa Suits with plush trim... . . $10.50 
White wool Wig and Beard Set........ $3.75 
100% Nylon Wig and Beard Set....... $18.75 
MAIL ORDERS FILLED PROMPTLY 


Member NADI ——— / 


Modern Display Equipment 





810 Penn Avenue, Pittsburgh 22, Pennsylvania 
















THE BEST SHOES ARE MADE OF LEATHER... 
AND THE BEST DISPLAYS ARE MADE 


Shoes made of paper y U 


won't get you around the block... ee 
and the most carefully executed 

display won't fill the bill if its 

basic materials aren't up to snuff. : 

That's why thousands of smart The Perfect Texture Y 
display men demand Crescent Art for the best results with 
Poster Board—the BEST material pen, brush, linoleum, 


to insure the BEST results. ee ble : at, a Se 


with 


RN ae ie b 
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CRESCENT 
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BOARDS 
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1240 N. HOMAN AVENUE e@ CHICAGO 51, ILLINOIS 















DISPLAY KEY-NOTES 
FORD ROTUNDA 


[Continued from page 38] 


techniques ; engineering, research and design; 
and the contributions of the automobile 
mdustry to the American way of lite 
\nimated displays, most of which can be 
operated by the public, Carry out the theme 
of each section, supplemented by enormous 
photo-murals spaced along the upper halt 
of the 60-foot peripheral wall. alms, 
recordings, dioramas, and stereopticon slides 
are some of the other audio-visual devices 
employed by W. B. Ford and his. staff ot 
designers to explain, in quick comprehens! 
ble images, the intricate workings of the 
automobile industry. 

\mong the highlights of the Rotunda 
exhibit are an animated display tracing the 
manufacture of an automobile trom ore to 
finished product; an actual plastic injection 
molding machine that turns out tree souve- 
nirs for visitors; a dynamometer display 
which permits the spectator to test an engine 
under real road-load conditions; a Wilson 
cloud chamber where the visible paths ot 
alpha Tavs help show the application ot 
radioactive tracer methods to modern = in 
dustry; displays demonstrating sonic testing 
of allov metals, the ultraviolet color tade 
test, and many others. \ltogether more 
than two dozen animated displays, ath \ 
with hundreds of moving parts and wiring 
systems as complex as those of electrons 
calculators, have been constructed along the 
circular promenade of the Rotunda 

Between the first and second quadrants ot 
the Rotunda is a theatre, with a tull stage, 
complete sound motion picture projection 
equipment, and a— glass-enclosed control 
booth tor radio broadcasts. Both the ceil 
ing and sides ot the auditorium are con 
toured to provide pertect acoustics, and the 
side walls covered with irregular wooden 
hattles to break up reverberations. Here. As 
elsewhere throughout the building, all ap 
pointments have been caretully chosen to 
contorm to the overall decorative scheme 
with even the custom-loomed carpet de 
signed by the W. B. Ford organization. A 
special anniversary” film entitled “The 
American Road” will be shown to the publi 
In continuous pertormance 

Haltway around the Rotunda is the vist 
tors’ lounge, where toot-weary guests may 
relax in comfortable modern chairs and 
couches, pen posteards home at desks ar- 
ranged against the wall, or pick out their 
home state in Charles Harper's humorous 
mural of the United States. They continue 
clockwise to the “Roads ot the World” 
entrance where a step on the carpet will 
automatically open doors leading to a glass 
enclosed pavilion. From here company cars 
will drive them over replicas of 17 famous 
highways, ranging from the Appian Way to 
the Grand Trunk Road of India, in a 
dramatic demonstration of how road-build- 
ing techniques have changed down through 
the centuries. 

But the star of the show ts the City of 
the Future, which is located between the 
third and fourth quadrants ot the exhibit 
and is reached by a curved floating ramp ot 
marble and cement. Here in perfect minia- 
ture is a precisely scaled model of the city 


DISPLAY WORLD 






ot about 2,000 A.D... complete with radio 
controlled traffic, mono-railways and_= jet 
copters moving among and above tomorrow’ s 
glass-cloaked skyscrapers. Like the other 
displays, it was executed by the W. B. 
Ford Design Corporation and represents 
almost two vears otf intensive research, 
planning, and designing. Symbolically, the 
ramp leading to the City of the Future ts 


} 


Hanked on one side by a 1903 Ford and on 
the other by the experimental Lincoln AL 
500, rotating slowly on a carpeted turntable 
in the gleam otf concealed spotlights 

The last quarter of the exhibit 1s devoted 
to displays illustrating the effect of automo 
bile transportation on American civilization, 
including a vast map ot the United States 
showing the network of continental high 
ways and a map ot the nearby Rouge plant 
with a push-button light svstem to identify 
the various points ol interest 

\lthough a wide variety of materials ts 


emploved throughout the building, and each 


display is strikingly different trom its neigh 
bor, a sense of continuity is maintained by a 
design plan that avoids any abrupt inte 
ruption or unnecessary partitions and by the 
consistent use of color, with blues, vellows 
and grays predominating and accents of red 
and black except inn othe World Court, 
which is paved, vinyl plastic 1s utilized 
throughout as flooring and occasionally tor 
wall surtacing as well. Glass, aluminum, 
accoustical tile, plaster, plywood, and an 
unusual arrangement of ashwood slats ar 
among the other decorative materials in 
evidence, with white marble and_ black 
granite used here and there as trim. Lavish 
tropical planting around the circumterence 
ot the World Court, caretully balanced 
ilumination, and air-conditioning all help 
provide a sense of lightness and = atriness 

Walter B. Ford Il, president of the design 
organization that prepared this gargantuan 
birthday cake tor the Ford Motor Company, 
is not a member of the automobile tamily 


(though he is marned to the daughter of 
the late Edsel Ford) and the commission 
was won by his firm ino competition with 
other outstanding designers and architects 
But the comeidence of surnames ts a happy 
one, tor the building wall stand tor many 
Vears not only ds a tribute to one of the 
country s greatest industries, but as an un 
paralleled example ot modern industrial 


design 


Bartick Heads Display 
For San Antonio Firm 

Succeeding Matt Markusich,. who had 
held the position tor many years, Max 
Bartick is now display manager at Kalli- 
son's, San Antonio. Markusich will take 
things easier in tuture as “good will am- 
bassador tor the store 


Charles Tenney Wins 
Display Contest 

First prize in the Modern Packagings 
vift-wrap display contest, a bond tor $100, 
has been awarded to Charles H. Tenney, 
Dalton’s, Baton Rouge. W. R. Dick, Frank 


R. Jelleff, Inc., Washington, won a $50 bond 
for second place, and bonds tor $25 went to 
Del F. Heizer, Mabley & Carew Company, 
Cincinnati, and James Frazer, The Vogue, 
San Antonio, who tied for third place 
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¥% Perfect for floor covering...will 
not crush... can be re-used 
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WIN-DO-WAVE is sturdy, embossed bleached 
kraft—giving you an ideal surface for air 
brush work. It has the stiffness you need, 
yet is completely flexible. Because it won't 
crush, it can be re-used again and again. 
Ajax WIN-DO-WAVE is the most versatile 
decorating material you can use. 


a *. * 
 & * 
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Hy, Man! 
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SEND FOR FREE 
SAMPLE KIT 








the AJAX box company 


2210 SO. UNION AVE., CHICAGO 16, ILLINOIS 
MANUFACTURERS OF CORRUGATED PAPER PRODUCTS 


























FLOCKING— 


Very profitable why not do your own? 


Snow Hock” 


RIVALS NATURE 


bdhesive—"F.A.-10" 


FLOCKING EQUIPMENT? — WE HAVE IT! 


FLORIST SUPPLY CO. 
Wilmette 1192 





and equipment list. 


Wilmette, Illinois 
P. O. Box 114 


Schupye- 




















The NEW, easy and colorful way 
to decorate those odd-shaped, dif- 
ficult spots 


EATON 
SCATTER GRASS 


Beautiful, Natural Green 
Looks just like REAL growing grass 


Quickly shaped to fit any design, any 
window .. . fire resistant . . . MILDEW 
PROOFED .. . long lasting . . . always 


ready for use and re-use. 


Keep on hand for INSTANT use . . . to 
fill odd corners... difficult spaces around 
tree trunks .. . plant and flower pots... 
around pedestals and mannequins .. . 
for country and garden settings. 


Eaton SCATTERgrass fits exactly where 
it is placed .. . no WASTE... INEX- 
PENSIVE and ECONOMICAL ... 


3 lb. carton ONLY $2.50 
Still cheaper in bulk. 
50 Ib. carton $27.50 


FREE sample on request 


F.O.B. 2% 10 days net 30, if rated. Non-rated 
firms check with order or C.O.D. unless credit 
previously established. 


PRICE LIST EATON GRASS MATS 
(all sizes) ON REQUEST 


PARKSIDE DISPLAYS 


907-7th Ave. New York 19, N. Y. 
Plaza 7-0868 
























COLLOID TREATED FABRIC 


Today's Most Flexible And 
Preferred Medium For 
Outdoor & Interior Displays 
Outmodes Papier Mache 


Dip It! Drape It! Shape It! 


Send For Trial Offer Of This 
Wonder-Making Plastic . . . $13.77 


| yd. thin-weight Celastic 
| yd. medium-weight Celastic 
| yd. heavy-weight Celastic 
| gal. Celastic softener 
| qt. parting agent 
10 sheets tinfoil 


Ben Walters, Inc. 


156 7th Avenue, New York 11, N. Y. 
Algonquin 5-2308 
Nationol Distributors @ U.S.A. and Cenada 
Displey and Allied industries 
*Trade Mark of the Celastic Corp. 
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(Continued from page 20) 


about the matters: 


"I believe that a real study should be made 
of signs and cards. Remember, retailing is going 
more and more to simplified selling. I am 
constantly amazed when I walk into some of the 
stores of large retailers, and this is especially 
true of some of our variety chains, to find that 
their cards and signs are merely merchandise 
category signs and give neither merchandise nor 
selling information. I maintain that simplified 
selling must rest on the basis of silent selling, 
and that silent selling in stores will be done 
more and more through cards and signs that give 
the customer the information that (l) trades up 
the sale, and (2) completes the sale. You might 
go through your store occasionally and ask your- 
self whether or not your signs and cards are 
doing the selling job that a truly top-notch 
selling person would do."... 


The mild difference of opinion which exists 
among some stores as to whether merchandise 
shown in window displays should be priced or not 
will probably continue in this country as long as 
stores are run by men instead of machines. While 
I have always believed strongly in the desira- 
bility of pricing displayed merchandise, it is 
easy to understand why some shops take the 
opposite viewpoint. It is interesting to note, 
however, that in at least one part of the world 
merchants have no choice in the matters: in 
Pretoria, South Africa, it is the law that all 
goods displayed for sale, both inside the store 
and in the windows, must be clearly price- 
marked.... 


Here are three questions I would 1ike to 
ask in hopes that some of you will take the time 
to answer thems: What do you 1ike most about 
DISPLAY WORLD? What do you 1ike least about it? 
What special features would you like to see in 
the magazine as frequently as possible? We are 
always glad to have suggestions which may help 
us bring you a better publication each month. 

If you will write me frankly on this I will 
appreciate it. 


Cordially yours, 


Re le 





DISPLAY WORLD 








A NATURAL 
FOR CHRISTMAS 


REALISTIC STORE DECORATION 








Made of Italian Holly, preserved, treated and decorated for brilliant long lasting display by the country's leading 
wreath manufacturer. 


ITALIAN HOLLY WREATHS 

ITALIAN HOLLY GARLAND 

LYCOPODIUM (PRINCESS PINE) WREATHS 
LYCOPODIUM (PRINCESS PINE) GARLAND 
ITALIAN RUSCUS WREATHS (RED OR GREEN) 
Wreaths Made In All Sizes 12” to 48” 


We can also supply you with flocked and custom painted wreaths and flocked white birch twigs. 


WRITE AT ONCE FOR SAMPLES AND PRICES 


NOVELTY WREATH COMPANY 


EMERALD & HART LANE, PHILADELPHIA 34, PA. 

















Here's a New Idea for 
Your Christmas Trim 

Bulktow’s 

vCoonure BLOCK SET 


@ Each block is processed in 5 








Holiday colors on a_ heavy- LIST PRICE 
weight board 
@ Individually packed $7 8-95 


@ Can be sent via Parcel Post 
@ Each block is Collapsible .. . 
easy to store and ship 


2 letters of the alphabet are processed on each block 


THESE ARE THE COMBINATIONS IN EACH SET 


L[H|R| |S TM ASM ERNM 
T Y 


PER SET 











(Spell out any one of the following and many more! 
@ Noel @ Gifts For Her @ Games — Dolls 
@ Gift Land @ Cheery Gifts @ Gifts for Men 
@ Toy Farms @ Toyland Gifts @ Toy — Sale 
@ Merry Christmas @ Gifts For Him @ Yuletide 
@ Gifts For All @ For Christmas @ Trains — Gifts 


@ Greetings — Toys 


Bulkley, Dunton & Co., Inc. 


DISPLAY DIVISION 


Telephone Corry 2-5201 CORRY, PA. 
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“WINTER 
WONDERLAND” 





3AW636 White and ice biue illuminated fan- 
tasy, hand sculptured in papier mache, 
trimmed with natural frosted branches and 


cloth foliage. Entire unit flocked and flittered 
Height 7'/, feet, width 4 feet 6 inches, depth 
2 feet. Price, $52.50 complete 


DAVID HAMBERGER, Inc. 


DISPLAY DECORATIONS 
115 W. 3ist ST.. NEW YORK CITY 1 
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Yy STUDY \N 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you 
Names of our Graduates. 


Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Il. 











































































































especially selected to 
help you cay ture the mood of every display 


vy" EXPRESSIVE 
7 SCROLI 
PAPERS 


tive textures of these fine paper: add 
scroll and card 












































The dist ry 
characte: 
pn quction 








and besauty to your 





























Send for FREE Swatch Boek _ 


ee 
GQ ee 


* GRIFFIN GRAPHIC ARTS 
® 155 Fourth Avenue, North * Nashville 3, Tenn. ® 
INQUIRIES *nhnVITED @ 

































e f(OBBERS 


FEATHERS 


Ail TYPES Ail COLORS FREE SAMPLES 


MANGROVE FEATHER CO., INC. 
19 W 38th Street. Dept OW. New York City 18 
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McKesson's Model Store 


() demonstrate successtul principles of 


drug merchandising in connection with 
its new modernization service to retail 
druggists, M« Kesson X Robbins has 


set up a model store in its Cleveland division 
where the latest techniques of open merchan 


dise display and_= selt-selection are being 
applied. 

Featured in the store set up is a new 
pharmacy department merchandising unit 
designed to create impulse buying of tast 
selling sick-room supplies and. prescription 
accessories. The new unit comprises open 


displays and provides counter 
each surrounded by attractive groupings ot 


products which customers naturally think of 


two spaces, 


when prescriptions are being prepared 

McKesson modernization 
experts, it provides an ideal “visual front” 
section for a modern pharmacy department 


According = to 


where items rarely betore merchandised can 
thei 
stored 


now be displayed in setting 


remote 


logical 
instead ot being away in a 
part ot the 

The which et 
lectively displays 1,134 professional items, 1s 


store 


pharmacy merchandiser, 


made up of five sectionalized units each 30 
inches wide. Each unit is 34 inches deep 
and contains a series of upright display 
shelves, horizontal display cases, and floors 
level display cabinets with = sliding glass 
doors where larger products may be shown. 
Lighted signs are provided to identify dif 


ferent departments into which the merchan 
dise may he 
“We Smith, in 


charge of McKesson’s modernization service 


grouped 


hbeheve.” (jaude L. 


sas 
to druggists, “that this is the first practical 
answer to making the prescription depart 
ment a real merchandising torce 
the 


in the drug 


business, while at same time retaining 


the professional atmosphere so. essential 
to pharmacy.” 

Another teature of the model store is a 
special cosmetic counter with a= capacity 
of 1095 items. Similar in design to the 


the 
center section is a wrapping counter over a 
display of lipsticks and 
rouges. This 1s flanked by displays of higher 
priced pertume S, colognes, and tace powders. 


pharmacy department merchandiser, 


glass enclosed 


The bottom section of each unit is availa- 
ble for display of face tissues and related 
beauty-care items. The unit contains 
open display space for lower priced toiletries. 
The cosmetic counter 1s supplemented by 
two 30-inch departments for 
products and deodorants. 


also 


hair care 

In addition to these special features, the 
McKesson model fully equipped 
with open displavs contained in self-selecto: 


store 1s 


units arranged in eight big-volume depart 
ments for fast items: hair 
Vitamins, cough 
and cold remedies, laxatives, pain relievers, 
and first aid 


selling 


Cale, 


baby needs, oral hygiene, 


The model store is 20 by 60 feet, typical 
of an It com 


unit 


retail establishment. 
complete 21-foot 
extending along side, capable ot 
playing 4,418 separate items. 

the continuing 
efforts to provide druggists with a practical 
service for improving their selling methods, 
H. C. Nolen, vice-president. in 
drug merchandising, expressed the beliet that 
the new 


aveTage 


tains a selt-selector 


one dis 


Summing up company's 


charge ot 


service “represented the first sc1en- 


tically planned program tor modernization, 


combining open display with personalized 


service, ever offered to the druggist to help 
him 


meet competition from other retail 


outlets and keep the drug 
drug . 


business in. the 
store 


Grover Is Speaker 


At Club Meeting 

William 
the guest speaker at a recent meeting of the 
Professional Photographers Association ot 


the 


Was 


director ot 
Cincinnatl. 


Grover, display 
company, 


Pogue ¢ 


(;reater Cincinnati 
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William Schrick Dies; 
Headed Scruggs’ Display 


William J. Schrick died in a St. Louis 
hospital on July 13, tollowing an operation. 
He was display director of Scruggs, Vande 
voort, Barney, Inc., of the same city, with 
which firm he had been tor the past 34 vears 
Schrick was 54 vears old 














— William Schrick — 


An active participant in local = display 
activities, he was a director of the St. Louts 
Display Guild. He served for many vears 
as first assistant to Mrs. Grace Everest 
at Scruggs, and became head of the depart- 
ment when she retired two years ago. 

The widow, Florence, a daughter, and 
two sons survive. 

Succeeding Schrick at the store is P. L. 
Berta, who has been display studio manager 
and who became associated with the firm 
nearly 20 years ago. Replacing Berta 1s 
Robert Tooley, of the display staff. 


Rotating Displayer 
For Period Tables 

Period Tables, Inc., Henderson, Ky., has 
introduced a new revolving displaver as a 
merchandising aid for the firm's dealers 
Designed to accommodate five tables, the 
circular stand 1s adaptable tor a= single 
group or a combination of styles and periods 
of occasional tables. Period Tables’ identi 
fication 1s designed into the scheme ot the 
charcoal base and tier support 


Display Showroom 
Opened In Nashville 

Display Products Company, representing 
Baltimore Display Industries, has opened 


showrooms at 420 Seventh avenue. South, 


Nashville. 


Herndon Heads Display 
For Henry's, Wichita 

Art Herndon, tormerly display manager 
for Plymouth Clothing Company, St. Joseph, 


Mo., is now in charge of display at Henry’s, 


Wichita. 
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1. Everytime you change your displays change 
your lights in a jiffy. Tork Timespots simply 
plug in — stand or hang. 


e 
2. Spot temporary displays and island show- | running 
cases out of reach of permanent lighting 
fixtures. 
Each Tork unit has an extra in 


outlet for additional hook-ups 
— “ll from the same outlet. 






the 
SIMPLY | 


PLUG IN 
No installation cost Department 


WHY 


a built-in timer? 








Store 


1. Keep windows aglow after closing | Economist 


hours. The built-in timer turns on 
and off daily. Simple to set — with- 
out tools. 


2. Accent Lighting produces and 
sales. So easy to arrange. | 
Saves time and labor. 


Keep display windows , elsewhere 


working more hours 


per day. 


TORK 
display lights 


' Increase sales potential of 
windows and showcases by 
focusing more attention on 








Are 


— ap more merchandise more you 
NOW hours per day. 


ee eR a ae a mane wR mm 4 d 
Tork Clock Co. (Dept. F) Mt. Vernon, N. Y. réa y 


Please send literature and prices on 
your complete line of Tork Timelights. 


Nome to 


Address 











Deliver 


My dealer is 





TORK CLOCK CO., Mt. Vernon, N.Y. ? 
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655 MADISON AVE. 





IT’S 


TRUE! 


Butler Sunfast Seamless 
is really fade-proof! 


WRITE FOR FREE SAMPLES! 


BUTLER PAPER NEW YORK CORP. 





NEW YORK 21, ° ° 











LAIR! 





HAS THE GENUINE 


MULTI-FIT 


RUBBER BASE PROCESS 








WIGS 


As styled for the World's Finest Fashion Stores by one of the world's 
largest manufacturers of plastic mannequins! 


FLAIR sx: MANIKINS 


WEIGH ONLY 12'/2 LBS.! 


UNBREAKABLE PLASTIC 


In Lord & Taylor — B. Altman — 
John Wanamaker, etc. 


FLAIR —15 West 18th St., New York City 











® 
Force Attention, 


3055 RIVER ROAD 












Increase Advertising Value 


REZE2ERS 
® ELECTRIC COMPANY 


FLASHERS 


Since 1900 





RIVER GROVE, ILL. 














MARKET WEEK HIGHLIGHTS 


LC ontinued from page 65) 

riding a tandem bievele: reindeer drawn 
coach driven by elves and carrying Santa; 
sleeping Santa with rising and talling chest: 
Mrs. Claus at sewing machine, working on 
Santas clothes 

Garrison-Wagner Company, St. louis 
“Dream Puff” stvlized reindeer with tree 
branches tor antlers; sprays, set pieces; 


novelties : 

Board’ 
poles 

HI. 


monkeys 


S¢ asonal 

“Peg 
fil e 

Danville. 


functional displayet _ 


(Christmas figures in mache; 
panels; adjustable, metal-lined 


karl W 


\nimation of all 


Gasthoff Company, 


tvpes, including a 


which climbs a giratte’s lie’ k. slipping back 
at the top: miniature revolving Santas; 
feather Christmas trees in shadow-boxes 


Display Cincinnati 


Stylized pot belly stove 


(general Corporation, 


with a cutaway de 


sign on the sides through which glows light 
from a red bulb inside the unit: a large 
simulated metal trying pan given the same 
treatment as the stove: flocked trees, gat 
lands, tohage; “Blinky” a Christmas 
character whose red heart flashes on and 
off; lollipop tree; giant poinsettias 

L. A. Goodman Mig. Company, Chicago: 


dimensional plastic Santas, sleighs, 


three-dimensional plas 


Lighted. 


snow men, carolers;: 
tic shadow-box plaques; small Christmas 
trees revolved by the heat trom concealed 
lamps 

Gsreco Creations, Chicago: Gold chicken- 
wire bells and large Christmas ornaments: 
spun glass Santa and reindeer sets; glass 
fibre angels. 

The (;reneker ( orporation, New York 
(tiv: A complete line of misses, jumior, 


matron, teen's, men’s, children’s mannequins 
giant wreaths, set dimensional figures 
the 
David 
K loc ked 
5-foot 
culated 
foliage, etc 


Kalmo 


tinsel 


pieces, 


for (hristmas season. 
Inc... New 


dimensional 
with re- 


York City: 
Santas: 
cir- 


Hamberger, 
units; large 
fountain of “Celastic’ 
large tubs 
sleigh displayers. 
New 
color 


tarnish-proot tin- 


water ; candles; sprays, 


York 


stripes 


Textiles, Inc., City: 


Fancy novelties : On 


satin; sparkle nylon net; 

se] jewel cloth. 
Kaytee Fabric & 

York City: Styrofoam 


( hristmas 


New 


other 


Ribbon Company, 

deer 
full 
pean tinsel and glass ornaments ; 
ninon fabrics 


and 
decorations ; line of Euro- 
small styvro- 
foam (hrist- 
mas designs in color and tinsel combinations. 


Korrect-Way American Fixture 


set pleces | with 


Division, 


& Mig. Company, St. Louis: A full line ot 
“Beau Monde” mannequins in the new 
“Designers Series.” 

Lustra-Cite Industries, Inc., New York 


Citv: A complete line of plastic fixtures of 
all types. 
\. Lutz, 


balloons. 


York City: Rattan novelties 
sleighs. benches. 

, New York City: 
refinishing 
New 


trees ° 


New 
screens, 
Madisonia Manikins, Ine 
Mannequin repairing and 

Maharam Ff Corporation, 
(itv: Small 


fabrics: lares 


York 


fancy 


abruc 


novelty Christmas 


mache ornaments: simulated 


marble displavers and columns 


Metal Goods Corporation, St 


and temp red 


Louis: Out 


door units ot aluminum 


“Masonite. fringe ( hristmas 


aluminum 
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tree in various heights up to 8 feet, coming 
apart in four sections; metal snowflakes, 
bows, cornucopias, stars, wreaths; base 
metal chains, miniature Christmas trees; 
display snow and other scatter materials. 

Met-Wood Display Craft, Trenton, N. J.: 
All types of sprays, garlands, and related 
items. 

Mold-Craft, Inc., Port Washington, Wis. : 
Rubber choristers; various size Santas. 
“Rudolph” reindeer; Adoration of the Magi 
figures, life-size. 

The Morgan Company, Chicago: Demon- 
strations ot the various “Line-O-Scribe” 
card-writing machines. 

Mutual Displays, Cleveland: Striped canes, 
rubber cane tops; assorted red, white, and 
metallic stripe color tubes: set pieces, 

Natural Creations, Inc., New York City: 
Brush pine miniature Christmas trees in 
various colors; large brush pine trees with 
detachable branches; white holly Christmas 
tree; teather tree with large metallic roses. 

Sidney Newhofft Associates, Los Angeles : 
Exotic tropical foliage with cloth leaves and 
lite-like stemming; “Roman Brick” sheets; 
cork items; sprays, garlands; “Grip-Tite” 
juteboard adjustable tubes and fixtures. 

Oltmanns Company, Omaha: Mache 
(Christmas ornaments; flocked sprays, gar- 
lands, set pieces; metallic leaf Christmas 
tree with tiny lighted Santa heads of plastic; 
bell displayers; revolving candelabra units; 
foil tree with plastic snowflakes. 

Plastic Fabricators, New York City: Dis- 
play fixtures using a. striking combination 
of clear and black plastic. 

Leo Prager, Inc., New York City: All 
types of plastic display fixtures. 

Printasign Company, Chicago: Demon- 
strations of the “Printasign” card writing 
machines. 

R-Tex Company, New York City: Fancy 
papers in textures and special flocked ef 
fects; candy canes and cane heads; “Grip 
Tite” juteboard adjustable tubes and fixtures. 

Radiant Glass Fibers Company, New 
York City: Dimensional plastic snowflakes ; 
“Twinkle-Lites”; base metal sprays and 
garlands; glass fibre novelties. 

Reflector Hardware Corporation, Chicago: 
Fittings for perforated hard board, counters, 
cases, ete 

Reyburn Mtg. Company, Inc., Roverstord., 
Pa.: “Miss Balance’, a knock-down bust 
form made ot cardboard, stores flat, easily 
assembled, abstract design; several new cor 
rugated items, such as Christmas panoramas 
and seasonal designs; shingle patterns; in- 
expensive animated Christmas display pieces. 

Rip Studio, New York City: Three-di- 
mensional figures — angels, medieval char- 
acters, and related items. 

Cecil S. Rockney’s Display Effects, Dal- 
las: Flocked wreaths, garlands, etc., of 
krinkly oak. 

Royal Display Products, New York City: 
Giant Renaissance metal ornaments; metal- 
ized ornaments tor both indoor and _= ex- 
terior use: miniature full-round angels. 

Gustave Rubner, Inc., New York City: 
“Permabrite” non-tarnishing tinsel tabric; 
“Texture-Tones” — raised dimensional tex- 
tures on 50-inch wide sturdy paper in color- 
ful seasonal tones. 

Schack’s, Inc.. Chicago: White flocked 
wire units of all types; foliage, sprays, etc.; 
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highest quality, 


smooth tempered, 


duolux masonite 


clean, 


accurately perforated 


With PegOPanel Display backgrounds ex- 
citing, attention-getting displays for your 
merchandise can be created in minutes. 
No nails, screws or tools needed. 


' | 
Vow - FE rices 


'/g'’ Temp. Duolux 48" x 96°’ Panel 
3/16"' holes on I" centers $ 8.00 
'' Temp. Duolux 48°' x 96° Panel 
16'' holes on '/)"' centers 8.50 
standard ' Temp. Duolux 48°° x 76° Panel 
3/16" holes on It" centers 
panels: 1/8 . with “ Temp. Presdwood 48'' x 144'' Panel 
9 32'' holes on |" centers 
'/g’ Temp. Leatherwood 48"' x 96'' Panel 
Tale holes on | 3/16" holes on I’ centers 
Pius $2.00 packing charge on orders 
centers than 4 panels 


holes 


—no burrs 


special 
1/10”, 3/16” and 
1/4” panels; any 





hole, any center, 
available in 
) Quantities . 


) Wire clips, hangers 
1095 beaufait and mouldings can 


a de elelteln CO. detroit 7, michigan ches gp 

















TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 

Complete the picture of ultra-smartness 
created with shadie displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Package of 50 $ 7.65 
Lots of 100 13.80 


QUENSELL DISPLAYS INC. 


CL 10 — ACTUAL SIZE 71-23 Austin St. Forest Hills, N. Y. 
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Octane, 


DED ALUMINUM FOIL 


Versatile metal mesh decorative 
material, in eight bright colors. 
Offers unlimited opportunities for 
the decorator. Flexible, easy to 
fashion, easy to cut. Your jobber 
can supply you. Write for samples of 
R-P Expanded Aluminum Foil and Puf- 
fing Foil, . . . also samples of R-P un- 
expanded, and non-expansible aluminum 
Foil potterns. . . . Especially adaptable 
for Fall and Christmas displays. 


RESEARCH PRODUCTS 
CORPORATION 


1015 E. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 


EXPAN 








we 





Enjoy the Added Beauty of Your 
LIGHTED Tree in MOTION... 
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KASSON Revolves 
ELECTRIC 
CHRISTMAS 3 Times 
TREE TURNER a Minute 


























Adjustable 
fo most 


Tree Sires 






Ideal for holiday windows and Christmas displavs 








throughout the store. Sturdy, dependable self- 

starting A.C. motor. Double, built-in outlet for 

tree lights Will revolutionize your trim! 
ees 


The Oldest Name in Turntables 
Available for Every Need! 


Used throughout 


yoo! the world for sales- 
‘Sh boosting action 
O displays. (8° table 


CLecTa TuRwtagKies 


revolves 3 times a 
minute; 200 ib. ca- 


SSSSSSSSSSSSSSSSE SESS SSSSSSSSOSS 


pacity. Model 712 
llustrated permits 
novel lighting ef- 
fects while table 
turns . . . Ceiling | 
end background 





units available too, 
as well as smart 


build-up fixtures. We also produce midget frac- 





tional HP. electric motors, electric barbecue 
turners, etc. 24 hour delivery from stock! See 
your local jobber or write us for complete 
catalog! 





GENERAL DIE & STAMPING COMPANY 
integrity Since 1919 
Dept. O, 262 Mott St.. New York 12, N. Y. 




















religious figures in flocked wire shadow- 
hoxes made in the torm ot Gothic arches: 
post units: flocked wire outline bells; metal- 


lic Christmas tree of candles and ornaments: 


toy soldier post units; set pieces and other 

units in the traditional red and green. 
Scheuer Creations, Inc... New York City: 

Black or clear plastic display fixtures, the 


supporting members of which are rigid gold 
links; small metal and black plasti 
displaver in the form of a park bench; 


chain 


and glass display tables. 

Bernard Schwartz & Co., New York City: 
Miniature 
chairs with holiday 


and 
set 
pieces, base metal novelties ; flameproof gold 
lined holly leaves 
Select Flower & 


Brooklyn: 


gate and fence units, benches, 


designs; displavers, 


Display Company, Inc., 


Flower Sprays and set pieces ; bell 


sprays; wire mesh bells; “mirror-tone” col 
ored glass tubes 5 feet in length; antiqued 
plastic rings in chains 9 feet long. 


THE DISPLAY PARADE = \\..17! 


wire 





Sherman Paper Products Corporation, 


Newton Upper Falls, Mass.: Seasonal de- 
sign papers; greeting panels; seasonal blow- 
ups. 


Shoe Form Company, Inc., Auburn, N. Y.: 


A complete line of hosiery forms. 


Showcard Machine Company, Chicago: 
Demonstrations of the “Showecard’ card- 
writing machines 

Nat Siegel, Inc., New York City: Wire 


and glass fixtures and displayers; set pieces; 

lighted columns. 
Silvestri Art 

For lavishness 


Was 


Mig. 
and coverage, 
a breath-taking exhibit. A 
cus tent was crowded with a completely ani- 
mated presentation including a Ferris wheel 
and a full circus parade of clowns, animals, 


(Chicago: 
this 
large cir- 


Company, 


scope oft 


and cages, ending with Santa in an elaborate 


Carriage. Also included was “Santa's 
Special” train; heroic size angels and the 
Magi; giant animated Santa head; Christ- 
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WENT WEST IN 1909 AND STARTED 
IN DISPLAY WITH THE OWL DRUG CO,, 
PORTLAND, IN 1911. 





















Cee pet 
Bonw in syracuse,w.y., BRUCE 


HE JOINED 
MEIER & FRANK CO., PORTLAND, IN 
1919 AS A SHOWCARD WRITER, 
HANDLING THE ENTIRE JOB OF 

SIGNS FOR 12 YEARS. x 









Be 


HE WENT WITH SEARS IN 
SEATTLE IN 1932, AND A YEAR 
LATER WENT TO SAN FRANCISCO. 
THIS IS HIS 20™ YEAR 
WITH THE SEARS MISSION 
STORE, AND HIS 42° In DISPLAY. 












deh ee wee 


Hoesiss: WOOD-CARVING, MUSIC, 
HOME MOVIES, SALMON FISHING, 
EARLY AMERICANA. 





DISPLAY MGR., SEARS, ROEBUCK & CO.,STORE#1068,SAN FRANCISCO 
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mas fairy; giant door-knockers with elves; 
plastic and wire units. 

Standard Cellulose & Novelty Company, 
Inc., Richmond Hill, N. Y.: Bells, wreaths; 
tinsels; base metal novelties, fringes, gar- 
lands; cellophane and aluminum Christmas 
novelties. 

Dave Starkman, Los Angeles: Three-di- 
mensional minarets and Arabian Nights 
characters ot mache, in miniature; mechani 
cal units, including Santas and elves; rub- 
ber foliage; starburst angel faces; imported 
character dolls. 

W. LL. Stensgaard & Associates, Ince., 
(Chicago; Large, inflatable animals == and 
clowns; animated tov units: flameproot, blue 
“Crvstafoam” units tor Christmas; old 
fashioned Yule characters; animated Santas; 
space ship settings; fashion wire architec 
tural units. 

Staples-Smith, Inc., Brooklyn: Ribbon 
(Christmas trees; Christmas door plaques; 
lollipop Christmas tree: column pieces with 
gift boxes and ornaments: three-dimensional 
settings trom nursery tales; giant fairy 
tale books. 

Swivelier Company, Inc., New York City: 
\ complete line ot display lighting equip 
ment 

Timely Service, Ine., Brooklyn: Papier 
mache circus figures. 

Ben Walters, Ine., New York (ity 
“(Galitter Lites” headed crystal stars and 
snowflakes with or without imbedded “bee” 
lamps: demonstrations ot products made 
trom “Celastic’ ; pebble-tinish, sturdy plastic 
squares 

DD. G. Williams, Inc.. New York City: 


ull mannequin line; dogs and other animals 


made trom spun nylon “Shalon’; gold and 
silver wreaths with accompanying doves of 
“Shalon’; “Corr-O-Bord” sheets 4 by 9 
leet stiffened board in nine colors, that 


can be scored and bent: animated = units. 
including a train and Christmas characters 


Display Contest Winners 
Are Announced 


Winners of the annual electric housewares 
gilt campaign display contest sponsored 
by the Electric Housewares Section of the 
National Electrical Manufacturers Associa- 
tion have been announced. The winner in 
each of five classifications will receive a 
plaque. Winners were chosen trom among 
appliance stores, hardware or housewares 
stores, jewelry stores, department stores, and 
electric light and power companies. 

The following were winners: Mankato 
Electric Company, Mankato, Minn.; Ott’s, 
Santa Barbara, Calit.; Barr's, Philadelphia; 
M. E. Blatt Company, Atlantic City, and 
Ohio Edison Company, Springfield, Ohno. 

Awards will be made in the very near 
future through the local electrical league 
or area committee concerned in the given 
trading area. A spokesman for the industry 
pointed out that this vears contest had again 
shown an increase in the number of con- 
testants which is in keeping with the 1n- 
creased number of stores participating. Ob- 
ject of the contest is to reward the ingenut- 
ty and enterprise of displays set up to further 
the campaign slogan: “First Gift Choice — 


Klectric Housewares’. 









AUGUST, 1953 











IT’S OUR ALLWEW | 


rile-ob ite 


SPOT and FLOOD 
REFLECTOR 


Utilizes the A 23 150 Watt short 
necked bulb — Clear or Frosted 
bulbs give the type of light your 
display needs. 


ONLY 
$4.90 


EACH 


It's new in design and finish, has — 
air vents for cool lighting, and 
spring clips to keep the bulb in 
proper position. 


Our claim is simple—We SAY to you, "It does a good job and is sold at a fair 
price.’ We ASK you to, Check and compare.’ 


a ALUMINUM 
DECORATIVE HOOD 


The Decorative Hood will dress up your reflectors 
and keep them from casting annoying reflections 
about the window. They simply slip over the re- 
flector and are quickly and easily removed. Will 
fit other reflectors of the Brite-Lite type. 


Colors: Black, Gray and Cream 


$4.00 


EACH 





JOBBER INQUIRIES INVITED 


THE ANCHOR METAL SPINNING (CO. 


Box 31, Siation “A” Dayton 3, Ohio 


























FOR SALE OR LEASE 


MOTION FOR CHRISTMAS 


WITH DOWN TO EARTH PRICES 


Animated displays designed and constructed to conform with your requirements. 
Displays built from your own ideas and specifications. 


SEVERAL UNITS FOR RENT 
Santa Riding Sled Pulled By Reindeer @ Santa Picking Toys Out Of Bag @ Santa 
Stuck In Cracking Chimney and many others, large and small. 


540 MORRIS AVENUE 


L. 0. UNDERWOOD ASSOCIATES sowtine creen, xy. 


Manufacturers of Displays 








“The House of Naturals” 


3 


Showing of “Nature's Best!" 


IMPORTED & DOMESTIC 
ORNAMENTS, TINSELS, 


GARLANDS 
IN FOIL and GLASS 


From France, Germany, Italy, & Japan 


FLAMEPROOF PRINCESS 
PINE AND HOLLY 
Natural Flocked Branches 


@ WREATHS e@ ROPINGS 


@ TREES e@ SPRAYS 


ARTS and FLOWERS* 


DISPLAYS, INC. 


Monufocturers @ Importers @ Creators 


43 W. 56th St., near 5th Ave. 
New York City 19, N. Y. 





"U.S, Reg. Trade Mark BN 








wit * 


of ee allagaget i. i 
SANTA Dressed in bright red velvet 
Adiustable to any position 
Trimmed with white fur cloth. 14" tall, $9.50 ea 
With "tailored"’ cotton trim, $7.75 ea. Lovely in 
jewel colors and pastels. Any size to order 
JOBBERS InvIiTEv 





R. O'Hara & fn 2238 Ave \ 


GAIVESTON, TEXAS 








AUTOMATIC WOOD TURNINGS 
All Types of Finishing 
Doweis and Balis in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 








STagg 2-5693 








JSARENT Little Letters 
New Electronic Process 
Lyre ( ui lt ood No Die 
Molded Plexiglas No Mold 
1”-4" High & Styles—Stock. 

Send for Catalog & Samples 


Josarah Enterprise ericico' No itl 


CHICAGO 10, ILL 








PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e 


Harry Eastham, Burdine’s, 


Dies Suddenly 
Harry WV 


Burdine’s. 


kastham, display director of 


most 
field, 


August 2 


one ot the 
display 


and 
personalities in the 


Miami, 
heloved 
died in his sleep the night of 
He was 52 VCaTrs old. 

\ native of Broken Bow, Neb., Harry 
enlisted at the age of 16 in World War I 
service in France. He went 


and saw long 


— Harry Eastham — 


to Miami some 27 years and joined 


avo 
thereafter as assistant 
became head of the 
department a time later. Significant 
of the affection and esteem telt for him by 
store is the fact that on 
funeral the 


Burdine s shortls 


display manager. He 


short 


everyone at the 
the morning ot his 
Burdine’s organization, from top executives 
to the porters, assembled on the main floor 
minister to hear tribute 
executives of the 


and 
one ot the 


with a choir 
paid 
firm 


Harry 


him by 


had immense enthusiasm for 


undertook 


any- 


thing he and his zest tor living 


was not diminished by an eye condition 


which required a number of delicate opera- 
and 


trons which threatened him constantly 


with blindness. On occasion he had 


to be flown, in a prone position and with his 
San 


one 


eves bandaged, to Francisco for all 
emergency operation; members of the plane 
which made the flight still marvel at 
trip. 


spent as 


CTCW 
good spirits on. the 
ardent fisherman and 
as possible on the Giulf Stream. 


his effervescent 
He was an 
much time 
He had just returned 
fishing trip the evening of his death. 


week-end 
Active 
activities, Harry 


YMCA, and 


from a 


and social 


director of the 


in charitable 
was a tormer 
was a Shriner. 

He is survived by the widow, Marie, and 
two sisters, Della Byrd Ducker, and Mar- 
guerite Shainholtz. Burial in Wood- 
lawn park, 


Was 


Frank Dunn Purchases 
Partner's Interest 

Frank Dunn has bought out his partner in 
the firm of California Display, Los Angeles. 
Also included in the deal is the company’s 
1830 Glendale boulevard. The 
known for its Christmas Na- 
tivity characters and for a line of distinctive 
mannequins. Dunn plans to revitalize the 
company's operation. 


new home at 


firm is well 


entire 


NADI News 


By JOHN F. BOWMAN, Jr. 


Managing Director 
National Association of Display 
Industries, Chicago 
HE Market Week: The annual Na- 
tional Association of Display Industries 
fall and Christmas lines re- 
when housed at 


event for 
peated its former 
the Stevens hotel in 1947. 

Business: first 
two days although some lines started at top 
speed and held at a high level. Third and 
fourth days were steady with mostly pick-up 
buying noted on the fifth day. Slightly higher 
store budgets allowed increases In 
total dollar volume but some higher unit 
prices offset this tactor. Most displaymen 
were looking for moderate pricing in their 
purchases with one or two spectacular pieces 
for main windows and traffic locations. Ot 
with 


SUCCESS 


Generally slow tor the 


some 


course there were plenty of stores 
adequate budgets to plan complete treatment. 

Future: Continued work on planning 
with salesmen on their road trips will be 
done. And business for the year should show 
a percentage increase of respectable propor- 
tions over the 1952 season. Some fill-ins on 
fall orders will still be procured. 

New Members: Approved as members ot 
the NADI at their meeting on June 25 by 
the board of directors were: Kingsley, New 
York City: Molded Plastics Cor- 
poation, Pawtucket, R. L., and Frostee Sno 
Company of Antioch, Ill. The roster ot the 
NADI now shows 108 firms. 

Reinstatements: During Market Week, 
Arts and Flowers Displays, Inc., New York 
City, and W. C. Hurlock, Inc., 
Pa., indicated that they would request rein- 
statement to the roster of the NADI. 

December 1953 Market Week: lates tor 
this event approved by the general member- 
ship and the board of directors are Decem- 
As usual, the event will 
be housed at the Hotel New Yorker, New 
York City. Announcement of space and 
other data will be NADI members 
late in August. 

Board of Directors: (seorge Silvestri, re- 
tiring president, has been elected chairman 
of the board. 


Reliance 


Lansdowne. 


ber 6 through 10. 


sent to 


Christmas Action Window 
Uses Hidden Mirrors 

Frederick Shipman, New York City, well 
known for his unusual effects in display, 
has invented a new kind of patented Christ- 
mas action window. With hidden mirrors 
and an original idea of motivation, he is able 
to float brilliantly colored Christmas balls 
through the air or window space in never- 
ending animation, creating a colorful and 
unique effect. 

Shipman is planning demonstrations ot 
his newest mirror idea in all larger cities, 
and announces that the first five big stores 
that saw the device in action signed tran- 
chises for 1953-54. The Lord & 
Taylor, New York City; Carson Pirie Scott 
& Co., Chicago; Joseph Horne Company, 
Pittsburgh; Hochschild, Kohn & Co., Balti- 
more, and The Higbee Company, Cleveland. 


stores afre 
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e 
Heavily mounted with sturdy easel. Hand die-cut ‘Oley 
to hold price or directional card. Ste, 


























QUANTITY 
Size 1;}2]3 i]s 57 | wf is | 2s 
59” |$6.00 |$5.75 |$5.50 |$5.00 |$4.90 |$4.80] $4.70 | $4.50 
36” 4.50| 4.40| 4.25| 3.50] 3.45] 3.40] 3.30] 3.20 
22%" | 3.00| 2.85| 2.70| 2.50] 2.35} 2.25] 2.00) 1.75 
13%” | 1.00] .95| .65] .75| 73] .71| .68| .65 























4" Tagboard Self-Easel Cutout with price card in hand 


| Peer TTT Tr. $ 4.00 BOG cv cavacecees $20.00 
 wereerrerrrT 7.00 POP es crcvceses 35.00 
CPecvvvcvescces 12.00 COs coccccvces 45.00 


Also available as 12” x 30” window streamer, 11” x 28” car-card and 
three different designs of Santa 24 sheet posters, illustrative portions 
of which make excellent marquee displays and toyland decoration. 
Write for miniatures of these posters to show your ad manager. 


Continental LITHOGRAPHERS, INC. 


NINTH & WALNUT STS. ST. LOUIS 2, MO. 


USE STRIPED TUBES & CANES FOR SMARTER 
suwowxsumey CHRISTMAS SETTINGS 


METALLIC RED AND WHITE TUBES 











DIAMETERS 
LENGTHS 1" 2" 3" 4" 6" 8 
3 Ft. Long $ .40 70 .90 1.20 1.60 2.30 
41, Ft. Long .60 95 1.25 1.60 2.40 3.00 
6 Ft. Long 7 0.25 0.60 2.25 3.10 4.00 
9 Ft. Long 110 0.75 2.25 3.15 450 6.00 
12 Ft. Long 140 2.50 3.000 450 600 8.25 
RED AND WHITE TUBES 
DIAMETERS 
LENGTHS a . 3" 4" 6" 8’ 
3 Ft. Long $ .35 .60 70 1.00 1.40 2.00 
414 Ft. Long .50 85 1.00 1.45 2.10 2.75 
6 Ft. Long 60 t.10 640 6.90 260 3.75 
9 Ft. Long 85 150 180 2.75 4.00 5.50 
12 Ft. Long 120 2.15 260 380 550 7.75 
Metallic Red Christmas Red 
Striped & Starred Cane Striped & Starred Cane 
Length Length 


Dia. Overall Price Doz. Dia. Overall Price Doz. 
¥ 2° Ft. $3.50 $39.00 " 214 Ft. $3.25 $35.00 
2 3 Ft. 5.50 59.00 2° 3 Ft. 5.25 55.00 
3 314 Ft. 7.50 85.00 2 31 Ft. 7.00 76.00 
4" 5 Ft. 11.00 125.00 4 5 Ft. 10.50 116.00 
6" 7 Ft. 17.00 185.00 6" 7 Ft. 16.00 170.00 

F.O.B. CLEVELAND, OHIO 


See our display jobbers or write direct for circular 


MUTUAL DISPLAY MFG. CO. 


1101 Power Ave., Cleveland 14, Ohio 
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New EN 


GIMBALITE 
Display Spot 


NEVER TOO HOT TO HANDLE! 


COOLEST SPOT IN TOWN 
for WINDOW DISPLAY, 
EXHIBITS, CASES, etc. 


U. S. Pat 01234595 
See Distributor — Write Us 


Alexander-Tagg Industries 


INC 
DEPT. AB, HATBORO, PA. 














DONT PAINT 
— PARAFLEX 


PARAFLEX glass mirrors cover any 


surface, no matter what the size or 


shape. Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


EXPERIMENTS IN QUICK SERVICE 


[Continued from page 50] 


when they were used an immediate pickup 
was noticed in the use of the quick service 
facilities 

These test installations were in operation 
including the acid 


We have made 


through four months, 
test of the Christmas rush. 
numerous on-the-spot changes and improve 


ments throughout this period of observa- 
tion. the tollowing basic elements are now 
beginning to emerge and we plan to extend 
the program based on the things we are 
learning in the tests 

1. Quick service desks, equivalent in size 
to one or two table units, are proving to be 
the most economical and efficient in size to 
larger in 


operate. The test proved that 


stallations equivalent to three tables took 


up valuable display space and were un 


necessary except in housewares and = toys 
where the wrapping problem called tor more 
space. QOne-table size desks have been in 
stalled in 


drugs and cosmetics at Wilmington where 


notions, electrical supplies and 
merchandise units are small and easily han 
dled Two-table size desks are proving 
most practical in infants’ wear, men’s ftur- 
nishings, boys’ clothing, hardware, and auto 
ACCCSSOTICS. 

2. lotalizing cash 
used in super-markets at check-out counters, 


registers, of the type 


are proving to be a definite asset in speed- 
ing transactions and assuring accuracy. 

Let me just say this, parenthetically, about 
have been able through relo- 
cation of the clerk 
avoid increasing the total number of regis 
ters in the store. A factor in the reduction 


revisters We 


existing registers to 


of the total number of registers 1s that fewer 
part-time people will be needed in this quick 
service operation, thereby reducing the num 
her of clerk keys necessary. 

3. We have learned, through experimenta- 


tion and shifting, the best possible locations 
for the desks. [ would like to have you 
really listen to this, because it not only 
threw us but defeated most ot the turnstiles 
and everything else. 

Heres a good example and one that 
shows you how customers’ established shop 
ping habits go a long way to determine what 
we must do. In the hardware department 
at Levittown, taking 
their selections to a clerk register at the 
center ot the department and continued to go 


customers had been 


to the same register even though a quick 
service cashier was installed nearby on the 
main trafhe aisle. 

What we did then to meet this customer 
flow was to move the quick service unit 
into the place occupied by the clerk registet 
and move his register to another location 
In tour weeks sales increased 375 per cent 
at the quick service desk. ‘Turnstile units, in 
my opinion, merely say to customers, “We 
dont trust vou, so you've got to go through 
here.” We have always trusted people at 
Sears. 
out and we have continued to trust people. 
\t the other test store, Wilmington, where 
the desk had not yet been relocated, sales 
This proved to us 


In our first store we put merchandise 


showed no improvement. 
that the proper location ot the desk is ex 
tremely important. Further 
desks were then made. And that’s a fair 
work in these tests 


relocations of 


sample ot how we 
shifting with the ebb and flow of customer 
tides and applying profitable experiences 
learned in one department to other depart- 
These experiences say to us, “Don't 
just watch 


ments. 
discount your customers’ habits - 
them.” The present engineering by experts 
will not do anything to change customer 
habits. 

4. In September operating cost of the desk 
anticipated. | 
\n operat 
could save 


was higher than we had 
believe that was our first month. 


ing analysis showed us that we 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
34 Beekman St., N. Y. 38, N. Y. 
CO 7-4332 


—At the Chez Paree, Chicago, during Display Market Week. Clockwise, R. Kinsella, James Burn- 

side, Hochschild, Kohn & Co.; V. Herbert Weyrich, Hamburger's; Lee Knable, Baltimore Displays; 

Thomas Schenkel, Hutzler's; John E. Bonnett, The Hecht Company; Randy Irwin, Sears, Roebuck & 

Co.; Mr. and Mrs. Joseph A. Rocker, Read Drug Company; Mr. and Mrs. Joseph Canale, Brager's; 

Mr. and Mrs. Richard Park, Paul H. Rose Corporation, Norfolk, Va.; Frank Malehorn, Baltimore 

Displays; R. C. Kash, editor, DISPLAY WORLD, Cincinnati. All are from Baltimore, except as 
otherwise noted— 
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service 


by 


money operating certain 


desks only at peak periods. 


quick 
In Wilmington, 
tor instance, selling costs in non-peak periods 
were eight times that of \ 


peak periods. 


decision was made to retain one desk in 
Levittown and one desk on each floor in 
Wilmington in continuous service and _ to 


close all others except during peak periods. 
This experiment proved profitable and pay- 
roll ratios at the quick service desks were 


substantially lower than for a normal sell 
Ing operation 

Here's an interesting angle: In the first 
week ot October when all three desks at 
Levittown were open all store hours, sales 


were recorded at the quick service desk in 
the department 
madiately adjacent departments 


housewares only trom = im- 


In the second 


week when we closed the other two desks 
during slow periods, sales came to the 
housewares department quick service desk 
trom ali over the store. Meanwhile total 
dollar volume increased 33 per cent at the 
housewares department desk. It is interest 
ing to note the widening sphere of 1n 
fluence of the desk under these circum 


stances. It is apparent that as people learn 
the svstem and the availability of the service 
they will travel any reasonable distance to a 
quick service desk. 

5. The need for part-time help in certain 
quick service departments can be importantly 
This eliminates the of 
such help, and makes fewer demands on the 


reduced. training 


regular department managers and salespeo- 
ple who, without part-time help to supervise, 


can have more time and energy tor per- 
sonal selling and selling of larger unit 
sale items. It is a known tact with = us, 
and | presume with others, that when you 
bring in extras for nights or tor the 
(Christmas rush, they dont know where the 
stocks are located and there are a lot ot 
things they dont know lf merchandise 
isnt marked right they dont know the 
price and they bother the regular sales 
people. 

In specific tests at Wilmington on = a 
Wednesday evening, three extras were re 
moved trom the men and boys’ turnishings 


then 
No apparent congestion re 


departments. These departments were 


watche d close ly 


sulted \gain on a peak selling day, sales 


people in departments serviced by quick 


service were reduced by 15 per cent by com 
parison with the corresponding day ot the 
previous vear. Again no congestion resulted 
the 


Additional simulat 


although store was showing sales in 


CYreases tests were made 


with the same results 
| would like to sav here that we really 
don't know how much ot a load this service 


will take, because you can appreciate that in 
during Christ 
management to 
to be- 
cause that is the time ot the vear you don't 
to don't 
much of a load it would have taken. 


testing the program like this, 


tas, our was very hesitant 


go all out see how tar it would go 


want lose one sale So we know 


how 

We have been able to improve wrapping 
facilities by installing a newly developed 
bag rack in the top otf our standard wrap 
ping table. This rack be adjusted to 


hold any size bags required tor the depart 


may 


ments serviced. Most commonly used 


immediately 


S1zZes 
the 
common practice of stacking bags on top ot 


are accessible. eliminating 
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Here’s a sparkling fresh 


to best advantage. 


Shiny aluminum flakes in silver or a combination of 
silver-red-green are sprinkled on fireproofed cotton wadding 
——then baked on by special process. Sparkl-Tex has body 
for easy handling, accurate cutting. Its depth allows it to 


add sparkle to your displays 





fall in soft, snow-blown contours. 


For store display, Sparkl-Tex is available in rolls 36 
inches wide and 12 or 48 yards long. Smaller sheets are also 
available attractively packaged for resale. For full infor- 
mation, prices and samples, write Dept. |)» 


\ 








- UNION WADDING CO. 


Pawtacket,. Rhede Island 





SINCE 1836 





idea for window, backdrop or 
counter display. Sparkl-Tex combines a feeling of snowy 
crispness with eye-arresting glitter ... sets off your display 












































































In ', lb. Flat Boxes 
Steel Nickel-Plated A 


SEND $1 for 1 lb. SAMPLE 
to cover handling (etc) costs. 


(50 Ib. Min.) 
#17-#20-#24 





S.L.KAYE CO.. INC. 150 SPRING ST NEW YORK 12 NY 













SO ULE A 1) QUALITY! Lo 


be beat for price or quality 





Order Your ‘‘Naturalike”’ Grass Mats 


and TUFF-TURF sprinklings from your display jobber 


today NOW! “NATURALIKE” are the finest GRASS 
MATS you can buy. Ask for ““NATURALIKE” when 
ordering. 


MEMORIAL GRASS COMPANY 
UHRICHSVILLE, OHIO 





ind 
from 1 to 2000. True 


DISPLAY at 
TRANSPARENCIES 


ich photographi quality (ur 
pres ess 


We Cant 


orrect your transparency 
J 





AD COLOR Corp. 650 S Arroyo Parkway, Pasadena | 








PRICES! 


WRITE FOR NEW PRICE LIST. Ad C 
permanent colo 


gives us unmatched color ¢ 


ay Trans 


AND proofs submitted. Satisfaction, fa 
guaranteed Ad-Color value proven by na- 

COLOR tional firms. (One Ad-Color Disp! 
PRINTS parency increased sales as much as 350% ') 


Our prices are eye-openers—WRITE TODAY 
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FOR INDOORS 
FOR OUTDOORS 
FOR RICHNESS 
FOR ECONOMY ! 


The versatile DEL-MAR line of original Christmas 
‘Adisplays offers the ideal answer for store-fronts, win- 
dows, street units, interiors, homes. Dozens of subjects, 
from individual ''spots’’ to complete tableaux, all 
IKbeautifully conceived and rendered. Sizes from 6" to 
60". Profile-cut from durable all-weather board, bril- 
liantly and permanently colorful in high-gloss enamels. 
_ Nothing finer, gayer, brighter — at prices that are 





remarkably low! For example: the 24" Santa-with-Pack 
or the 24" Angel are just $5.95; the Santa-and-Rein- | 
deer Group (15' long) is only $40.00. 


Write For Your Free Copy Of 
THE 1953 DEL-MAR CATALOG 


Place a trial order now; you'll want time to re-order 
before Christmas! 


the counter. A good example of how we 
are intensitying the use of the space at hand 
to make this system work. You would 
be surprised on time studies to find how 
much faster this method is during peak 
selling periods. 

7. We have picked up pertinent informa- 
tion about the size of the average transaction 
that goes through the quick service register. 
The average quick service transaction in the 
hardware department is running about 85 
cents compared to an average of $3.51 on 
the clerk register. Let those figures sink 1n 
because they are going to be very important 
before this is over with. 

The average quick service sale for all 
departments involved is $1.13 against $3.62 
on clerk registers. This bears out our early 
predictions that quick service would greatly 
speed up the movement of the “nickel-and- 
dime” variety of merchandise, the small 
pick-up items that do not require personal 
selling, that allow very little, if any, scope 
for trading-up. This enables us to release 
regular salespeople trom the mechanics 
necessary to make these small sales, espe- 


| cially during peak periods. Based on what 


we learned about average transactions we 

have literally surrounded the desk with these 

small unit sale items that lend themselves 

to self-selection and quick service sales. 
(lo be continued) 


Sheehan Is Appointed 


_ By Sherman Paper 


DEL MAR (0 6148 2nd AVENUE SO. 
- ° MINNEAPOLIS, MINN. 








YOU CAN MASTER DISPLAY SPACE, 
TIME and DESIGN 


with 


DECA-POLES (Pat. Pending) 
In the NEW Fibreboard Module Deca-pole 
In the Unmatched Steel Deca-pole 


MODU-AIRES 


Interchangeable frames, panels, shelves and legs! 


SELF-PAK EXHIBITS 
In Special Designs just for Your Needs. 
No Storage problem, No time-consuming unpacking 
and re-packing. The Ideal Exhibit. 
Lithographed Displays . . . Individual Displays . . . Exhibits 
itinerant Units . . . Motion Displays . . . Point of Purchase Units 


all products of 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


2028-32 Washington Ave. Central 3170 St. Louis 3, Mo. 

















USE THE 
52” by BARKSKIN $8.50 OPPORTUNITY EXCHANGE 


EXCELLENT FOR ALL BARK EFFECTS For any WANT AD purpose: 
Write for samples POSITION WANTED POSITION VACANT 
REINERMANN FIXTURE COMPANY USED DISPLAY EQUIPMENT FOR SALE 
343-345 W. 4th Street, Cincinnati 2, Ohio $4.00 Per Column Inch — CASH WITH ORDER 

















80 


Philip KE. Sheehan has been appointed 
Northeastern regional manager for Sherman 
Paper Products Corporation, Newton Upper 
Falls, Mass. He will operate in a= sales 
supervisory capacity tor all three Sherman 
product lines in the New Englands states, 
according to Arthur Lytle, Sherman. sales 
manager. 

Sheehan started with Sherman over 19 
Vvears aY@o. He is active in both the paper 
and bakery fields; in the latter he is pres 
dent of the New England Bakers Alhed 
Trades Association and is a member ot the 
hoard of governors of the New England 


Bake Ts \ssor ration 


Adlers Are Parents 
Of Daughter 


Joseph Adler, Jr., vice-president ot Adler 
Jones Company, Chicago, and Mrs. Adlet 
are the parents of a daughter, born = on 
luly 27. She has been named Diane 


Shoe Form Company 
Adds To Line 


“Fairy” slipper sock forms have been 
added to the line of Shoe Form Company, 
Inc... Auburn, N. Y. Made ot flesh-colored 
plastic, they are provided in Various types 
to cover. the display ot slipper socks tor 
men down to those for intants. 


Natural Foliage Firm 


Issues Catalogue 

Knud Nielsen Company, Evergreen, Ala., 
has issued an attractive catalogue showing 
its line of natural greenery and will send 
copies on request. Included are such items 
as smilax tips, magnolia tolage, palmetto 
leaves, fancy terns, flocked asparagus plu 


mosus fern. and related items 
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Art R. Cohen Company 
Adds Seiler To Force 


Art R. Cohen Company, Pittsburgh, an- 
nounces the addition of Harry C. Seiler to 
the firm’s sales force. In the display field 
since 1939, for the past 14 years Seiler was 
with Moortgat Studios, Glenshaw, Pa., ex 
cept during 1942-45 when he served with the 
Third Armored Division in’ Europe He 
will act as assistant manager of the arti- 
ficial flower department, where he will as 
sist the manager, M. Stanley Goldman, with 
designing and production. 

Also announced by the company 1s an out 
standing group of original doll creations 
made of lightweight, unbreakable “Celastic.” 
They range from 20 to 25 inches in over 
all height and include a group of three 
carol singers, Mr. and Mrs. Santa, Mr. and 
Mrs. Shopper, and Mr. and Mrs. Christmas 


Cheer. Also available is “Kristle-Toe.” an 
elf doll made of lightweight moulded rub 
ber. The dolls are authentically clothed in 


fine satins, plush velvet, and laces, and even 
tiny details such as an old-tashioned lamp 
in the hand of one of the carol singers are 
not forgotten. Cohen's Christmas line has 
a complete assortment of display materials, 
and includes a group of hand-decorated 
ornaments imported from Europe 


Frederick Vees Dies 
After Operation 

lrederick William Vees, assistant display 
director of Lit Brothers. Philadelphia, died 
recently in a local hospital tollowing a rare 
operation for a heart condition from which 
he had suffered for some time. 

Vees, who was 39 vears old, had been 
associated with Lit Brothers tor more than 
a decade, during which time he won many 
honors in local and national competitions tot 


his outstanding display work 


David Hamberger Adds 
To Showroom Space 

David Hamberge oa Ine... 115 West 3st 
street, New York Citys |. has added anothet 
Hoor to the firm's showroom space 

NEW YORK DISPLAYS 
[Continued from page 20] 

enchanting windows (which by popular re 
quest remained in tor over three weeks) 
Mr. Moore had various sizes of pertume 
hottles placed on a small ledge in the tore 
ground and lighted by amber spots to 

ke the tops glow like jewels 

\n overall effect of coolness was gained 
at Franklin Simon & Co. when Display D1 
recto} Winston Tones created a black and 
white setting tor summer tashions with the 
messave reading, “We lke Black counter 
pointed with White and vice versa.’ 

Mvyriads ot white tlhocked palmetto leaves 
against a sea-green backwall tormed screen 
hackgrounds On a white snow-like floor 
were placed two pure white rush-woven 
Bermuda chairs, ready tor occupancy, while 
the center mannequin in her black cotton 
was posed under a white sunshade supported 


by an upturned basket made ot the white 


. 1 
rushes 
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“SIGNPRESS” 


SHOW CARD AND POSTER MACHINE 


<u Feat! SPEED----SIMPLICITY 


“ 


LOW OPERATING COST----LONG LIFE 


Used for over eighteen years by leading national chains. 


MORE PROFIT Many have from 50 to 500 or more in use. 











—— 


Waka 
TOYO! (esl=eie |S 
” SHIRTS || pnt’ seapion oa “ 
a em \ {CHOCOLATES wee nor a |] Lounging Robe 
The “SIGNPRESS" en- $9 oe “oo oi "20 9450 
ables store managers to 
do a better job of mer- 
chandising. It provides , —_ 
a simple, convenient 
means for producing 


GOOD LOOKING Cards weeare 

& Posters QUICKLY and ony SA | 

at SMALL COST. THEME BEDSPRENDS * 4 * 
MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX H-144 ADRIAN, MICH. 
































NEVER OUT OF A JOB! 


[he “H” or “VL” Paasche Airbrushes do so 
many kinds of work that they are seldom “out 
of a job”. The “H” 3-in-1 convertible Airbrush 
is in great demand for sign painters, window 
trimmers, “I ix-it” and Hobby Shops, and for 
all kinds of touch-up work 

The “VL” 1, 3, or 5 Airbrushes are used by 
\merica’s leading Poster Artists and Display 
Men, because their controls permit instant reg- 
ulation ofcolorandair work. Alsoused with paints 
and lacquers reduced to flowing consistencies. 
[here are three sizes of air and color feeds, 
each separately adjustable, making it possible 
to handle a large variety of finishing jobs. 
Send for 1053 catalog listing the new and most 
complete line of Artists, Illustrators and De- 
signers Alirpainting Equipment 


Kirbuush be 


150 1911 W. Diversey Parkway Chicago, Illinois 


~ 





>» 











For Show Case and Interior Trims FLEE PO so ; 
Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. WOOD OR PLASTIC STORE DIRECTIONAL SIGNS 


56 W. 36th ‘STREET % ee NEW YORE i, x.y. DISPLAY CRAFT Grand Rapids, Mich. 


EXQUISITE SMALL FLOWERS STORE NAME PLATES 
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Please order directly from 
factory in Blairstown, N. J. 





Photographs and material 
samples upon request. 























LEADING N. Y. BUYING OFFICES 


Feature Our Santa Claus Costumes 
Because 


The Design of our costume is incomparably 
smart. They are the best value obtainable in 
each price range. 


OUR NYLON WIG AND BEARD SETS are the only sets on 
the market with the roots cemented with waterproof cement 
PLUS a special lock stitch construction. Wash them daily, 
they retain their wave. Brush them daily, they are durable. 


STANDARD COSTUME 


Made of fine quality velour .. . 5" delustered imitation 
fur, satin lined trimming, as photograph . . . Non-cracking 
patent plastic boot tops, 4%" belt, and large jacket 
buttons . . . Holly and bells trimming on hat and 
sleeves . . . Standard nylon wig and beard set (cemented 
and lock stitched). Complete costume $75.00 
Extra wig and beard sets $25.00 


DE LUXE COSTUME 


Made of best quality Merrimac twill back velveteen .. . 
6" Real fur, satin lined, removable trimming, on hat, boot 


tops, sleeves and bottom of jacket . . . Jacket and hat 
satin lined . . . Non-cracking patent plastic boot tops, 4%" 
belt and large buttons . . . Removable holly and bells 
trimming on hat and sleeves . . . Specially full nylon deluxe 
wig and beard set (cemented and lock stitched) , 
Complete costume $150.00 
Extra deluxe wig and beard sets $ 35.00 


GERTRUDE CORNELL 
140 West 42nd Street, New York 18, N. Y. 
Factory: Blairstown, N. J. 
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NASA RARER RARE ERE NAA NE NA 
YOUR LIGHTING HEADQUARTERS 


are highest quality lighting units using fully guaranteed 
American made bulbs. 


WRITE FOR NEW 1953 PRICE LIST 


FOR THE BRIGHTEST 


: CHRISTMAS DISPLAYS x 
* WE MANUFACTURE a 
= NOEL BLINKER-LITES NOEL STEDDI-LITES 3% 
a AND MANY OTHERS x 
& Our lights operate with or without transformers. They 2 


a 25 EAST 4th STREET QB 
“§ + NOEL 4 NEW YORK eae 
.* Whe nufa lurin gy a _ * a 
a te l S Pat. Ott aN 
IEEE ED EEE NEN ENED ED EP EAS 
































WINDOW DISPLAY a --etage me ge 
MATERIAL 


BECKER SIGN SUPPLY CO. | CORONET MFG. CO. 


319-321 N. Paca St. Baltimore 1, Md.§ | | Box 35 VARDVILLE, N. J. 





Price list & samples on request. 
JOBBERS ONLY 
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AUGUST, 1928 


lewis \ Rogers, editor of Merchants 
Record and Show Window and_— tormer 
secretary of the International Association ot 
Display Men, was seriously ill in Chicago 
(He died on September >.) 

The \ssociated Men's Neckwear Indus 
tries selected the following New York 
City display managers as judges in a 
national contest: Charles H. Rogers, Wallach 
Brothers; Herman Frankenthal, B. Altman 
& Co.; Richard Wallace, Lord & Taylor, 
and LL. A. Chapman, Long Hat Stores, Ine 

Ted Solomon, A. Harris & Co., Dallas, 
won a Ford sedan as one of the top prizes 
awarded in a display contest sponsored by 
(ongoleum-Nairn, In 

The grand trophy, an enormous silver cup, 
in the Hickok Mtg. Company's display con 
test was presented to Clement Kieffer, 1. 
The Kleinhans Company, Buffalo. 

kimer French, display manager for The 
Fair Store, Indianapolis, and his wite were 
electrocuted when a radio aerial they were 
erecting at their home came in contact with 
a high tension cable. 

Dan Hines, who had been in charge of 
display for Stewart Warner Corporation, 
(Chicago, joined the staff of Montgomery 
Ward & Co. as director of display tor stores 
in cities of 75,000 and under. 

R. LL. Walker, tormerly with the Sears, 
Roebuck unit at Kansas City, was made 
display director for the firm's chain of 
Stores 


AUGUST, 1943 


Formerly with the Meis Company, Terre 
Haute, Ind., Vid Rosner became display 
manager for H. P. Selman & Co., Louisville 
His first assistant was Mrs. Rosner. 

First prize in the Wace recruiting window 
display contest -ponsored hy Harpers 
Bazaar was won by Frank R. Splan, R. H 
White Company, Boston. 

\l Tracy resigned as display managet 
tor |. Magnin & Co.. San Francisco, and 
Was succeeded by Henry (Clarke 

Dave kstes, Bond Clothing Company, was 
elected president of the St Louis Display 
(guild. Tom Kenna, Famous-Barr Company, 
was retiring president 

Wally Kramer, manager of the Garrison 
Wagner Company's Chicago branch, was 
inducted into the army. 

\l Kalasky, for several vears in charge 
of display for the W. B. Davis Company, 
Cleveland, was another to leave display tor 
military duty. 


Brevel Products Moves 


To Larger Quarters 

Brevel Products (Corporation, New York 
(itv, announces its removal to new = and 
larger quarters at 214 Sullivan street. Im 
proved tacilities will permit the company to 
triple its production capacity and provide 
for more efficient manufacture. The intro 
duction of new specialties will now be pos. 
sible and they will be announced as produc 
tion is begun 


DISPLAY WORLD 








mannequins 
papers 
fabrics 
novelties 
fixtures 
accessories 
flowers 
decoratives 
set pieces 
post, ledge and case units 
plaster 
plastic 
papier-mache 
wood 

metal 
floorings 
backgrounds 
window 
interior 


outdoor 


The NADI will be happy to assist your display department and to supply 





for display 


this is your hallmark 


of QUALITY 


NATIONAL ASSOCIATION 
OF DISPLAY INDUSTRIES 





PROGESSIVE MERCHANDISE 
PRESENTATION 


them with information about its members and their products, in any of 


the above categories, upon request. No obligation of course. \/ryjte: 


NATIONAL ASSOCIATION OF DISPLAY 


203 NORTH WABASH AVENUE e@ CHICAGO I, ILLINOIS 


AUGUST, 1953 








INDUSTRIES 





Shocklee Appointed 
By American 
Donald M 


Shion k lee has been “tp wounted t) 
>] 


thy ales department of the Chain Store 
Division, American Fixture & Mtg. Com 
pany, St. Louis, according to Harry Yedor, 
manager of the division be replace Ted 


blutton who has lett the COMpPAals 


Display Instruction Booklet 
Published By Reyburn 


(,00d 


publish a by 


The Art of | Display” as the 


by y¢ rkle t 


fit : Roverstord Pa 


sing 
fhe Revburn 


Writ 


title ola 


Mig. ¢ 


ompany, 


ten in concise style and completels illus 
trated, it explains the basic rules tor atten 
tion-getting display the propel Lise a 
color, and shows numerous and. effective 
uses of Reyburn’s display materials and a 
cessor Numerous suggestions for good 
window displays are fully described and 
illustrated The booklet 1s priced at 0 
Cents per copy 
Cotton Week Contest 
Winners Announced 

1 hie National Cotton Council has mace 


winners ot S1OO.) first 


contest In 


prizes 
city 


known the 


its recent display Various 

population groups the winners wer 
(harles G. Gallagher, | ichtenstem s, Cor 

(Gguerrino De Cresie, 


Pla.: ¢ 


pul ( hyristi lexas 


Maas Brothes St. Petersburg, 


Patchelor. Newman kenid, Okla Robert 
Kaddley Welek { lavton Mo.. and 
Vardi 4 | { olby Pere — ms (neonta, \ \ 


Raulerson Heads Display 
For Burdine's, Miami 
Miama has 


; | } ; 
Pearrecdann announced the ap 


paotnitmcnt co] William Raulerson ce) thre 

position of displa Manavet He had been 

TI 1 i stant ti blarrs lea tham, whose 

recent death is reported elsewhere im this 

’ Kaulerson ha heen on thr store 
taft tor thr past 12 vears 


Vargas Creating 

Forms 

| Ienterprises, sub 
lose, Calit., has just 
AVE \lberto 


wdiary ot -trin 


Display 
M 


pietes il | emecnnl Te) } \Varena 

create at new dime of intimate apparel 

hat form Hde as internationally know) 
\ } 

i) BaeLele. VYarTva Oiris 


Larger Quarters 
For Fryman 


Removal to a new location at 138 last 

a nie treet Davton (hie. has increased 
Live ty md oh pla Space ot Leroy \\ 
kryvmat hy three times ae formerly Opec 
ate daispla robbing bursa inne 
Kor 1 itt building 
Weinstock-Lubin Appoints 
Miss Jan Fowler 

Mi \Miarion \rmstrong, president cy] 
Weimstock-lLubin & Co. Sacramento, 4 alit 
ma known the appointment ot Miss Jat 
Fowler as di play manage She was torm 
erly with Broadway Department Stores and 
artlon La \ngeles She wall jon 


Weronstock-lLubin on August 24 








Contest Report 


WORD s 


S DISPLAY 


Inte rnational 


Display Contest enters the final four 

months of its duration for 1953, the 
number of entries received are nearly 200 
more than tor the sane period last veat 
In 1952, by the end of July 1,539 entries had 
been received lhis vear the total on that 
date Was 1 709, indicating that by the end 
of the contest on December 1 the total will 
be well above the 3.104 fo; 195? 

\s in the past, entries have come in this 
year trom many toretgn countries as well as 
trom practicall every state C )rye new 

othe 


country represented is Mexico, whik 
France, German 


] ! 1 
SCOT ANG, Italy. 


J alandad 


eniries have Caotnic lroom 


| Sout! 


\irica. lapan New 
\ustralia 


asSTladalla, and 


bhere are US 


different merchandise and 
SCTVICE Classifications 11) thi Contest, ana 
eniri Mia lye ria 1) il} Corie (>| all co] 
them Dhere are He) restrictions : All\ 
displayman may enter, with as many photo 
eraplis as he wishes lt is not necessary to 
iy i subseriber to DISPLAY WORLD in 
ordes to Compete L hie purpose of thre Can} 


test is to encourage bette display and to 


pay tangible tribute to displaymen for out 
standing work 

\t the conclusion of the contest the entries 
I) CaCh classification will bye LPaotic OVE] hy 
three display authorities, First place in each 
(ivisios Niii Fecerve i gold medal nid ? 
pont econd will be awarded a= silves 
medal and 2 point ind third place wall 
CCEIN bronze medal and 1 point L hie 
erson compiling the greatest total of points 
i] r presente wit! i by itil ful i? id 
laque will be the runner-up. Next in 
nc Will receive a plaque of silve ind tl 
‘ x1 i (| _ i bys 7 ¢ plaq if 


bea the best entr received in the 


DINP 


Cart s1 


VY WORLD 


, 
ranmey a LIVEN month 





This has no bearing 
the For the 
month of July the medal has been presented 
to Harold Mclaren, display The 
bon Marche, Seattle, tor the display pictured 


awards a gold medal 


on the final results of contest. 


dire ctor, 


above id which hie used with good results 
during the easter SCaSOn oO} this Veal \s 
I) M 

alwavs, McLaren's use of natural effects in 


his settings is excellent, as is his placement 
Of mannequins 


| 1 
' 
i 


Me | aren, incidental Vv, Was thre 
1952, followed by 
Wi stdeutsche 
Walter \ 

(aeorg \\ 
electric & Gas ( 


ordet 


top winnel 


1h} thre Contest nm Herman 


Schlipphacke, Kauthot. { ¢) 
Crimbe ls 


Pub 
New 


logene, Grermany. Spire 


Philadelphia, and Drowne, 


MWe Service OmMmpany, 


ark, in that 


Cerebral Hemorrhage 
Claims Ray Bowman 
Rav Bowman, 


(3] al 


21, died recently in © hye 


hemorrhage 


iver 
cerebral Hle Was thre 
: Bowman, man 
ot the National Association 


lndustt wes 


brothe (iT ohn | 


OUuNecst 


AVINY dire Too? 


>] Display 


Schwartz Issues Catalogue 
On Decorative Line 


\n attractive 
firm s 


) 1 
24 pare Cataiov ie COVCTITIY 


thre line of artificial tlowers and 


( hristmas has been released hy 
A ( Jee 29 
. % 


it \ 13 { Opes w4tl i¢ scene cit} 


tolhhage tor 
Bernard Schwartz HHoward street 
New York ¢ 


request 


Harvey Frank Joins 
Greene Display 


Formerly with 


New York Cit, 


(sree 


Maharam leabri ( «ot 
Harve 


Display \ssociates, Ine., 323 


Lion, 
VA ith 


| 
AS SaAICS 


, 
Broome 


street, manavel 
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Thanking you tor your constant favor we 
have the pleasure to advise vou that many 


of our chents wish to participate in your 
International Display Contest. 
Further we would like to take this op- 


portunity of making propaganda to all our 


clients particularly main department stores 


by persuading them to take part in the 
contest and we will send all photographs 
to you through our hands.—T. Yoshimura, 


president, Yoshimura & Co. Ltd., Osaka, 
Japan 

Fearing that | may be misunderstood, | 
have hesitated to write you until now about 
your April Editor’s Comment. | agree with 
vou that: 

1 A national display organization was 


essential in the period it operated and would 
be desirable now. 

2. The need for such a national body and 
that 
when display was in its diaper vears and was 


its local groups was important at time 


trimming” 
because that was its major job in that perio’. 


generally referred to as “window 


3. That an interchange of ideas was needed 
that 
counterpart 


self-education at time. 
1 think we can 


zations of 


as a form of 


recall organ: 


that era. There were various 
merchandising groups with national and local 
branches. Retail advertising 
felt the need for a national they 


had various local clubs as in New York City 


managers also 


body and 


But display officials, as well as others men- 
tioned, have progressed to the pot of beimne 
a part of a store executive team. 

That was one of the reasons for 
tion of the Visual 
With display now 


the crea 
Merchandising Group. 
an exceedingly important 
part of retail promotion, we felt that new and 
continuous We wel- 
comed the display fraternity into the National 
Retail Dry 


research was needed. 
Goods Association, placing them 
on equal footing with other store executives 

Our meetings do not go into the details of 
“window We 


tivities of visual merchandising im simplified 


trimming.” deal with the ac 


branch stores, etc. These meetings 


“play” to an 


selling, 
audience at 
ventions, especially our January ones 


executive our con 
Display people have given up many of their 
cozy clubs. 
But they 
being a part of a retail executive team. 
The National 
dustries could 


| regret this as much as you do 


have gamed the recognition of 


Association of Display In- 
work really 
wanted the displayman to be a chief execu- 
tive. It could shift its December market to 
overlap with the NRDGA convention dates 
to encourage more display people to be with 
their other store executives at NRDGA con 


wonders if it 


ventions and selfishly encourage displaymen 
to bring their store othcials to the NADI 
exhibits at the same time. 

A similar shift is essential for NADI’s 


mid-year market. Without realizing it, these 
markets are presently timed to hurt 
selves and their displaymen’s status. 


them- 


We'd 
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SNO FLAKES 





































FROSTEE SNO CO. 
ANTIOCH, ILLINOIS 


Frostee Sno Blocks can be used in hundreds 
of ways to attract interest in your Fall and 
Holiday displays. 
in your Winter settings with Frostee Flakes, 
Fine Sno or Chunks. 
play Material supplier. 
Frostee with the frigid texture. 


SNO BLOCK 


FINE SNO 


Vary the floor scatterings 


Order from your Dis- 
Insist on fireproof 


BLIKKFANG 
TORGET 8, OSLO, NORWAY 











For your Christmas Displays . . . 


Our salesmen are now on the road with our beautiful Fall and Christmas 
lines and they will call on you shortly. 

If our salesman does not regularly call upon you send us your name on your 
store letterhead and we will have him see you promptly. 


REMEMBER ... 
LOOK FOR 
GENERAL DISPLAY CORP. 


ee 





This Symbol 


assures you of 


UNSURPASSED 


Chaahastcie 
DISPLAY 


QUALITY 
DESIGN 
VALUE 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


* 
#%4.00 Per Columa Inch-—-CASH WITH ORDER 








BEAUTIFUL 36" FOIL PAPER 


Red - Green - Gold - Silver - in 50 yerd rolls 


$12.00 per roll 


Special discounts to jobbers 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City 4, N. J 











CHRISTMAS STABLE 


Sectional construction, 6 ft. wide, 4 ft. deep, 5'/) ft 
high. Build full or fractional scale, alternate design, 
can incorporate own ideas. Complete biveprints, 
suggestions on materials, $5.00 postpaid U.S.A 


WILLIAM E. BARRON 


MONTICELLO, IOWA 














Something 
NEW in 





IGS! 


From An Old Time 
Wig Manufacturer 





Latest 
Italian Styles! 


NEW SPONGE-LIKE WIGS 


After much experimentation we've come up with a wig that can 
be practically crushed like a sponge and still retain its shape 
wonderful for millinery — An elegant, beautiful type wig that 
will make your mannequins shine. 


WRITE FOR CIRCULAR 


HERZBERG-ROBBINS, INC. 


457 West Broadway, New York 12, N. Y. 


WIGS MANNEQUINS REPAIRS 
Your One Complete Source for All Your Mannequin Needs 

















Flatter your 


merchandise . . with 


MODERN 
Wood and Metal 
Tables 


Partial frame and legs of 
Bleached Oak, with black 
Ornamental Iron Top. Gives 






% Se 2 Lge ig gt, Me) ; oe ee 








WMT-6, 6" high $15.50¢2. sey of § GQ *ided “SALES APPEAL” 
WMT-12, 12" high $18.75 ea 3 as 51: to Men’s Wear... Women’s 
WMT-I8, 18" high $21.75 ea. shown Wear. 
See Your Jobber or Write Us 
HARRY “ COHEN COo., 5219 Center Ave., Pittsburgh 32, Pa. | 














SPANJER 


To "Pep-up" a particular department in a 
store or to more effectively identify some 
important section, there is no better 
medium than raised wood letter signs . . . 
made with Spanjer wood letters — in stock 
for immediate shipment! 


WRITE for FREE illustrated 
folder and price list TODAY! 





‘ 


267 Mt. Pleesent Ave., Newerk, N. J. SPANJER BROS. 1160 Hewe St., Chicege, I. 
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Signs That Lead the Way! 


' 
} 
| 


Three Dimensional Display Letters 





welcome a discussion on this which may lead 


to a correction. 

As you know, all display people in NRDGA 
stores are automatically a part of the VMG. 
We want and need their assistance if we are 
to serve them better. Irving ©. Eldredge and 
|, as well as our board of directors, are 
anxious to hear from display people on how 
we can be of increased value to the craft. | 
hope you can inspire some of them to write us. 

NRDGA’s Controllers Congress and other 
divisions have many local groups which auto- 
matically include non-NRDGA members. If 
there 1s any desire on the part of local display 
clubs to work closer with us, | am certain 
that we could create some kind of an athiia 
tion.—Howard P. Abrahams, manager, Visual 
Merchandising Group, National Retail Dry 
(goods Association, New York City 

[ haven't had time until now to thank 
vou for your kindness in publishing a_ pic- 
ture of my last window. My employer and 
all of the staff here were very pleased; they 
want to express their thanks, too. It's very 
gratiftving to know that even a smaller store 
working on a heht budget can still gain 
recognition.—Jack Spizale, Liemandt’s, Min 


neapolis 


Thank you for your superb DISPLAY 
WORLD, that wonderful display digest that 
keeps displaymen im this little country in 
touch with all the best im the world of dts- 
play \. FF. Bailey, John Court, Ltd., Auck 
land, New Zealand. 


Thanks to you and your judges tor select 


ing our circus windows as the “best of the 
month” for May. These windows attracted a 


great deal of attention and received many 
compliments, but the best of all was the one 
you gave us... . George W. Browne, Public 
Service Electric & Gas Company, Newark. 
This is to notify you that the classified ad 
f Des Moines is to be 
cancelled following the June insertion. This 


run by Hulsizer’s ¢ 


space has done an excellent job for Mr. 
Dalbey in lining up good manufacturer's 
representatives. In fact, he can hire no more 
representatives at the present time. That 1s 
why we are cancelling the classitied ad. 
Roger G. Barnett, Fairall & Co., Des Moines. 

Congratulations on the terrific DISPLAY 
WORLD for June. You and your statf have 
done a wonderful job.—Clement Kietter, Jr., 
The Kleinhans Company, Buttalo 


Miniature Circus Units 
Available For Display 

A new service for display has been an- 
nounced by the W. R. Brinley Miniature 
Circus, Meriden, Conn. The organization 
will now prepare, on special order, original, 
hand-carved units of authentic circus min 
iatures, in any quantity, for use as display 
or exhibit pieces. All are carved 34-inch 
to the foot, are brilliantly painted, and 
fully mobile and mechanized as in the origi- 
nal Brinley miniature circus, if desired, 

The Brinley circus is also available on a 
rental basis, in sections, or as a complete 
unit. Full details may be obtained from the 


/ company, or from Jay Gabriel Blumberg, 


' 


| 8 East 48th street, New York City 17. 


DISPLAY WORLD 


























GENERAL DISPLAY 
SHOP-MAN 
Wanted by one of the TOP MORE MONEY — QUICKLY 
custom display shops in Dallas, 
Texas. Please state tull qual- 





fications, experience, and abil It's easy to earn extra money with our ter- 

ties in CONFIDENTIAL let- 

ter. Must be ‘sober, de rific 1953 line of Wigs, Mannequins and 

pendable and able to supervise : 

other workers. Must know ™ : . . ss 

both display and cabinet shop Forms. No pioneering! High commis- 

construction. Artistic ability , . , , 

Fe a gee | sions! Can be handled with non-conflict- 
Address BOX 8H] ‘ , ‘ , 9 ‘ 

Care of DISPLAY WORLD ing line or by itself. We're well advertised. 








Write immediately if you are interested! 
CORRESPONDENCE INSTRUC. 
TION—In Window Display. In op 


eration tor over 40 vears with ove! Address BOX 1AB 


1) OOM vyraduates im nearly” ever, 


countrys he orld A ! a 

catalog. THE KOESTER SCHOOL, Care of DISPLAY WORLD 
Koester Bldg., 3710-12 N. Cicero 
Ave., Chicago 40, II. 


WANTED 


Used Mechanical 
Toy Window Display 


Must be in good condi- 
tion. Write giving com- 
plete information and 
send photo to— 


Mr. Russ Lane 
HERBST Dept. Store 
Fargo, North Dakota 














WANTED FOR SALE 


Experienced Display Man ANIMATED MECHANICAL SANTA AND 
and Card Writer REINDEER 


one with proven ability, to take 


complete charge of department Each 6 foot high; Mechanically Perfect; 
E ae cae Gameeeie’ ie Used one season. Cost $450.00 new. 


a progressive man. Good living NOW $200.00 


conditions. Give age, experi 

nmakwec THE RAU STORE 
Dita, ten oe wie Chicago Heights, Illinois 

Care of DISPLAY WORLD ATIN. E. NEWDOLD, Display Manager 


Wanted — Displayman 


te Wit ‘ 

t1 ! i Mou re 

wt (Capal i ft ! 

pile cha of displ ! 

IY L dept Stay 1 

\I Sout! (x ! 

i! Voor ng rhe ! {) 

tiinit te wivance rit itl 
\I | it} ( ha } 

ilihftcation:s pric enet 

window nad care 

first tte Keqiie confident 


Address Box 8DE 
(are of DISPLAY WORLD 




















SALESMAN 
ATS ara at MANNIKIN BUSINESS FOR SALE 


ritory open tor one ot the 


finest and different lines of ON THE COAST 


display items and novelties 
on the market today. Exclu SMALL CASH HANDLES IT 
sive protected territory. No 
objection to non-conflicting 


iis sae Oilnaes denies macialiod ADDRESS BOX 8LM 
Address Box 8FG CARE OF DISPLAY WORLD 


Care of DISPLAY WORLD 








Display-Advertising- 
Sho-Card Man 


capable of executing or supel 
visinge all three phases. 15 
yvears with large chain organ 
zation Wish to settle on 
West coast. \-l reterences 


Address Box 8BC 
(are of DISPLAY WORD 





















HAVE 2 COMMISSION SALESMAN 

P R I N T A S I G N $10,000 this year is not too much for the man we want! Why 
try to sell ordinary things? Cash in on our miracle line of 

MACHINES ain 


display novelties hand picked from the most confidential and 












































F O R S A a E closely guarded foreign and domestic sources. Our line is hotter 
than the H Bomb!! Nobody else has got it! Start full or part 
Only 3 Years Old time. Protected territories. New items supplied weekly. 
lls is ni DUPLEX DISPLAY & MFG. CO. 
Care of DISPLAY WORLD 916 ARCH STREET, PHILADELPHIA 7, PA. 














i comtienemmtensl 











SALESMEN— 
Liberal Commission 


ferritories open Only complete 
display line in the country [dis 
play fabrics tlawers papers ‘ 
cessories Prefer men with es 
tablished contacts with display 
departments and other display ma 
terial users Liberal commission: 
ne objection te non- conflicting 
lines 


Address BOX 8KL 


(are of DISPLAY WORLD 















AUGUST, 193d 














YOU’RE WANTED 


Mr. Salesman, to take along a small SIDELINE—it’s shown in 


a minute and Low 
York State and City, New 
gan, WVelaware, Virginia, 


Address 


Prices bring good orders. 


of DISPLAY 


Open for New 


Kneland, Ohio, Pennsylvania, Michi- 
Kentucky. 
BOX 8GH, Care 


WORLD 





FOR SALE—500 Pair Rubber 
Glove Hands. $2.50 a pair— 
cash with order. Include post- 
age, weight 2 Ibs. 

A. J. ROBINS & BROS. 
241 W. 36th St., New York City 











Display Man Wanted 


bx poe nienced man as window 
trimmer, also assist in adver 
Western Kansas larg 


est and most modern depart- 


tising 


ment store 


expected salary. 


Eckles Dept. Store 


DODGE CITY, KANSAS 


State experience, 





Displayman Wanted 


Thoroughly experienced = dis- 


playman to decorate men’s 


wear windows and work on 
Hoor during spare time. Salary 


$75.00) per week, 


FINHILLS 


905 Quarrier Street 
Charleston, W. Va. 


FOR SALE—Huge Nativity Win- 
dow Display for Christmas 1953, 
brand new last De Will fit win 
dow trom 12 to 24 ft. im size, and 
includes the Intant in a Cradle, 
Mary, Joseph, Three Kings, Shep 
herd, two sheep, Ox and a Burro 
all tull lite size Every piece 
packed in original carton, complete 
biue prints and photograph of the 
complete setting. We received hun 
dreds of letters and phone calls, 
plus the newspaper, without our 
solicitation, running a photograph 
and news article on the window. 
This is truly beautiful and tinspir- 
ing, an invaluable goodwill build 
er. Cost was $2,000, will sell at 
substantial discount. 

Address BOX 


8MN 
Care of DISPLAY WORLD 


Advertising Man and 
Window Trimmer 


wanted for men’s clothing and 
turnishings store. High wages 
with bonus. Steady employment 


for person who can qualify. It 
will pay you to investigate this 
position. Write in detail as to 
your experience as well as pre 
employment for the past 
five veaw4rs. 


SAM FOX, INC. 
317 N. WASHINGTON AVE. 
LANSING, MICH. 
Inquire with Mr. Fox 


vious 








DISPLAY MAN-ADVERTISING 
MAN-PROMOTION MAN 
Experienced, popular priced store, 
to assist in sales promotion. State 
recent experience, age and salary 

desired. 
THE STAR STORE, INC. 
Beaumont, Texas 














Position Wanted 
vertising 


Display and Ad 
manager will head or 
establish display dept of two ort 
more persons itn congenial = store 
Will handle ne wspaper layout and 
art; design and construction of 
original displays. Ten years back 
ground in field, commercial and 
technical irt Ww. KELLY, 27 St. 
Andrews Pl., Yonkers, N. Y. 


Position Wanted—Display Manager 


with 18) yrs experience desires 
postition with dept. store or small 
chain oft spec talty shops Expert 


in women's, men’s, children’s wear 
Also all soft lines and furniture 
Married, family, do not drink of 
smoke Excellent references Ad 


dress BOX 8j)K, ‘ i. Display World 


Displayman Wanted — Use your 
display knowledge to earn money. 
Enter selling field, full or part 
time. Hig immediate commissions. 
80% of our sales force are former 
displaymen and average $10,000 per 
year. Confidential replies. Want 
action? Then write now! Duplex 
Display & Mfg. Co., 916 Arch St., 
Philadelphia 7, Pa. 























WANTED — Used Showcard 
Machine, Line-O-Scribe or 
similar, with type, in) good 
condition. Must be reasonable. 


\ddress BOX 8sCD 
(are of DISPLAY WORLD 








SALESMAN 
to represent manutacturer of popu 
lar priced foliage line. High com 
protected territories 
EDW. H. LAUCK DISPLAYS 
2239 Wheaton 
St. Louis 14, Mo. 


missions, 


2-Piece ¢ omplete 








Used MANIKINS $10 
as ts. Crat. 
ing charge $2.50, F.O.B. New 
York. 
MADISONIA 
152 W. 25th St., New York 1, 
N. Y., Chelsea 3-1550 





FAST ACTION FOR 


® POSITIONS WANTED 

® POSITIONS VACANT 

® JOBBERS OR REPRE- 
SENTATIVES WANTED 

® USED DISPLAYS FOR 
SALE 

® CLOSE-OUTS OF 
DISPLAYS, ETC. 

USE THE OPPORTUNITY 

EXCHANGE — ONLY $4.00 

per inch, remittance with or- 

der, please. 


FORMS CLOSE Sth OF 
PUBLICATION MONTH. 


























ADVERTISING INDEX—AUGUST, 1953 


Ad-C olor Corp 

Advertiser's Display & Exhibit 
Ahrens, Im Milton S 

Ajax Box Co.,, The 
Alexander-Tagge Industries, Im 
Anchor Metal Spinning Co., The 
Arnold Wood Turning Co Hi 
Arts & Flowers 


IK 
Barron, William k 


Barth's Decorative Studtos 
Recker Sign Supply Co 
Rest Devices Co 


Bishop Publishing Co 
Bliss Display Corp 

Brevel Products Corp 
Bulkley, Dunton & Co., Im 
Butler Mtg. Co., 

BOB Inside Back Cover 
Butler Paper Corp is 
( 

Certain Teed Products Corp 

(hn ago (Cardboard ( o 

City Display, In 

{ ohen Co . Art R 14, 15, 54, ’ 
Cohen Display Equipment, 


HHarry ¢ 

‘ombination Products 
ontinental Lithographers, Inc. 
ornell, Gertrude 

oronet Mig Lo 


~~ i 


Darling Mig. €o. Ine., 
L. A 


Plant Co 
Henry V 


Decorative 
Det(rsalan Co., 


Back Covet 


Del-Mar Co., The Ri) 
Display Craft XI 
Display Equipment Co. 81 
Doerr and Assoc imtes 4 
ke 
katon Bros, Corp 17 
IP 
Kildeen, Ime 45 
Flair Plastics, Ine 42 
Flatbush Displays 64 
Florida Leat & Fern Co 17 
Frankel Asso mates 12 
Frankel Display Fixture 
Co., Une ~ 
Krostee Sno Co 85 
( 
(;ardner Displays 65 
(jarrison-Wagner Co., The 18, 53,°00 
Gseneral Die & Stamping Co 74 
General Display Corp R5 
General Plastics Corp 10, 11 
(;lo-Brite Products, Ine 4 
Gritim Graphic Arts 7 
H 
Hamberger, Ine., David 7 
Hansen Mfg. Co., A. L. 54 
Hertvy Co. 52 
Herzberg Robbins. Ine sf 
Hurlock, Inc., W. C. 64 
I 
Iilinois Bronze Powder Co 4) 
] 
Jones, the Holly Wreath Man. 60 
Josarah Enterprise 76 








National 
New York Display Mtrs 


Parkside 
Plastergon Wall Board Co., The 13 


K 


Kave Co.. Inc... S. L 79 
Koester 
Korrect Way 


School 7C 
Products Inside Front Cover 


M 


Madisonia Mantkins, Ine 48 
Mangrove 
Manhattan Motion Manikin 


Feather Co., Ine 4| 


Mirs {2 
Masonite Corp 51 
Memorial Grass Co 79 
Mittens Display Letters ih) 
Morgan Co., The . 
Muldner Co., The 56 
Mutual Display Mtg. Co 77 


N 


National Association of 


Industries g3 
Display Materials 62 


Display 


(,roup 46, 47 
Noel Mtg. Co. 82 
Novelty Wreath Co. 69 

() 
(YY Hara & Co... R. 76 
Ohlhorst, R. A, 85 
Opportunity Exchange 87, 88 
P 
Paasche Airbrush Co. 8] 
Parallel Mig. Corp. 78 
Park Lane Fabrics Co., Inc. 44 


Displays 68 


Q 


QMuensell Displays 73 
R 
IR (- S Studios 62 
Red Wing Products 43 
Reinermann Fixture Co. Ri 
Research Products Corp 74 
Revburn Mtg. Co., The 44 
Reynolds Electric Co 72 


Rubner, Inc., Gustave 6,7 
Russel’s of California 52 
Rustic Furniture Co., Ine 65 
> 
Schupp Florist Supply Co 67 
Sherman Paper Products Corp... 57 
Shipman Studios, Frederic S¢ 
Shoe Form Co., Ine 49 
Showcard Machine Co 16 
Spanjer Bros. Se 
Stearns & Foster Co., The 21 


Stensgaard & Assoc., Inc., W. L. 1 
Sylvania Electric Products, Inc. 39 


, 
Tork Clock Co., Inc., The i] 
Trim-Rite Display Corp. 4 
Tropical Display 58 
Twinkle Displays 17 
U7 
Underwood & Assoc., L. O 75 
Union Wadding Co. 79 
Upson Co. 
W 
Walters, Inc., Ben 68 
Williams, Inc., D. G. 3 









DISPLAY WORLD 
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Its a tact that the post war baby crop has 
created a whopping market of nearly 

ADS million children under fourteen ...a market 
well worth promoting, lt is also a fact that 
mannequins are one of your lowest cost, vet 

most effective, promotional mediums. 

Darling's popular All Plastic “Spritely Kids” offer 
you a complete selection of over fifty 

mannequins from infants to teens. You will be 
delighted with their youthful appeal and 

charm. Their tough. lightweight plastic construction 
assures Vedrs «rf Kood service... and 


saves on repair bills too, eonomieally priced! 


Write today for our new 800 Series “Spritely Kids” brochure (it’s free) 


or see your nearest Darling Displays Distributor. Dont delay write today! 


DISTRIBUTORS IN MOST PRINCIPAL CITIES 


L.A. DARLING CO., BRONSON, MICH. 


NEW YORK CHICAGO LOS ANGELES 
47 W. 34th St. 222 W. Adams St. 511 W. Olympic Bivd. 





